
• - , ~j) 

i 
• 
I 
i 

I 

I , 

I 

• 

THE 
MACARONI 
JOURNAL 

Volume 12, 
Number 4 

August 15, 1930 

_0 ,-

r 

• 

I 



Minn. 

',' 

Au~uot 15. 1930 

Effective Cooperation 

I During periods of depr.,ssion such as we 
are now experiencing, businessmen should 
counter with EFFECTIVE COOPERA· 

TION. 

How can this be done? 

First, by being considerate of competitors, 
avoiding deceitful and sel~sh practices, 
thus helping to restore con~dence in our 

business. 

Second, by uniting solidly behind any 
progressive, PI omising activity; notably, the 

national advertising campaign. 

Present conditions require that we "Think 
Right," "Walk Straight" and "Trade 

Honorably." 

Vol. XII No.4 
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Your orders are 
welcome here""whether for a 

single die or a dozen--or for a repair 
job on one of your present. dies. 

The majority of the largest macard~; plants in Amer­
ica get their dies from us--but the smaller plant as well, 

finds its orders given equal conr;ideration and service. 

Maldari is tile Oldest AlIlerican 
o Mallufacturer of Macarolli Dies 

- and we are the largest. To paraphrase a popular advertising slogan 

O 
"We musthe good to have gotten where we are." We make a wide range of dies 
- for plain and fancy shapes-and have a plant well equipped with modern 
machinery which enables us to do some remarkable work on repair jobs. 
Try Maldari on your next order. You can depend on it being a good job-for o we never make a quocation that does not cover first class workmanship 

and material. And if you want years 01 service and uninterrupted production, 
Maldari Macaroni Dies are by far the lowest priced in the long run. 

"Amf!r;ca'. Leadin, Die Molten lor Doer 28 Yea" with 
Manalt.ment Contlnuoualy Retained in Same Family." 

"We Are Subsulbers 
to the Clmpal,o" 

lUul trated. Catalol 
Sene on Requut 

Eight View., 
... of the 1930 
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Quote Wisely and Steer Straight 
n the mids t oi s limmer \';t(:ttiun s \\" t.' Ill'ar "r"lII ;111 sides 
~;dl' ty warllitl~ that it il; 11,,1 Wi !'l' III r,,\'k the u'at. 

;\ wa ruini-:' iur business sal. '\', till: ".!"il' 1,.' ili l'llIa !! .\' 

is reportcd t .. he l'lIllsil lcrah ly lid .. " lI" flllal ill 
evc ry 1il1l.:, th e mal'arllni m:tnuial'l urin .! hll Silll'!'os 

WI l'xl'c pti J)I1. L'n.ler l'XiSli nJ.:" l'(II1c1iti" II S tlll'rl' sn' lIl !' 

a greater 1l-1II1'1;lliu li th;1n Cl'l'r 10 \'u l pri n·s ;\:, " Il l' 
.I f meeting l'OIllPCliliulI. \ \T hell l'arril'd I" eXln'!I1l'S 

m akc s llIat t crs \\'flrSl', Frl' lll rCI", rl s fl.'n' j",,',) fr" 'I' 
, I sections o f the tilulltry, :, " I IiC lII;u.:an,n; lIIallll -

Sl'elll to ha,'l' gon e tu tIn: lintil 1"'lh ;11 qU"ling 

I"w liri ccs al1ll ,'ra l, tiri llJ.!' I' '' '!'il' "II ~illl'!'i!' 

.. limes arc IlelflW I1Hr llla l a nd il will Ill,' :.lIlIIl· 11I" lIlh:< 
llI,nnaley is aJ.!'ain reiu: hed , S"ml' s lllIll' nl !' "f 1'11:.1 ' 

for a change (ur th c Ill' tl c r \Jy la tl' ia l1. hilt I" l' 
.. re of the u)lillinn th .. 1 Wl' w ill II l1 t I, l' l' lIl lrdy 

I , hllsiness waters lill \al l' will ll'r "r l';l rl y 
l; ran tin~ Ih"t any olle ui Ihest' pft'.!i"ti,,":, is .'"r ' 

is the time for macatulli lIIall lliat' llIrl'r,.. I .. I'r:I<" 
I j lull;lIIell l, reli1a ill l'ahll all tl ;I\'"id Iot· \'''lIIillj.! 

I.e l ·s 1Jllilie prices wisdy and !'In'r "lI r l,us;lIn,. 
Slt"l!:ht. 

i$ IIIl1ch cas it'r In )lrea ch th ;1I1 III "rac ti n', ~· .. tI lIIiglu 
',I'UI 1I1'1'crthcless the atll'it' e is J.!'lIwl and lillll'iy. )ialill 

who m;ulage their plan Is with (ilUli"l1. h .. I,1 d,,\\ II 
, ",',d,,,J tn al\ ,Ibsolute minimulII, IlrI " lth'i llJ.!' 'li lly !' 1I0' iI 

; , ~ they ('an sell prnlita bly will in Iht'':l' ,Iillindl 
I'l' in ;\ (,woted pos itiun to take ad\'anlagl' "i Iol'lh'r 
Idlelt they do a rri \' l', as !'iurely Ihtoy IIHl!'I . 

seeln !' t o he ahsnlutely 1111 ),:1111,1 fl'a:.,,11 why ;," .\ 
It r 1I1Hullt' 1II;lIIllfac tlltl'r lit ,Ii s lril ,u h 'r :.hou ld I'l'r-

hill1 ~ e l( t n hecollle "pani (ky" a ll'\ III '!Ut'll' I'rkl's " 11 
l:'lOt l.~ entirely nut u f lille wilh his cIIs ls "i Pfu, ltll' li "ll 
5tlli ng, It is true. as huyers Sll freqllellll ~' n·milill II :. . 

tl(Jur allil semoli na prices :Irc lI1\1l' h Ill wef II"\\', ill 
o with tic ll rclisetl wh ea t pri ces. ;11111 tl lal l'a n "l1~ 

~re Ilhta inahlt, al Iliwer ligures, Ioul it 1'1' 

Jlradically Ihe entire indus t ry is I'r"dth';ng l1Ia rar"lIi 
" ut of r.\w materials pu rc hase,) Ia!'il fa ll ;11111 will 

hi ghr r )! t ices, the same In'ing ttlll' <lj pad. iug 
allil a ll other accl'ssnries . 

is nothing fUlulamenlally ttll Sll ulid altuut IHt !'il1l':-~ 
Ihis country. \Vc Me merel y )lassil1~ thtll ll !:h ;1 

fm m houl1l in~ hu s iness f"lIuw i n~ th l' world war. 

preceded us in s lIfl'eril1l: s imil " f Ilerifu \s "i 
and in lIlust of them the \' arc 1I0W wdl 1111 tl ll'ir 

rio ' ''ro"".", While the purcha;ing powcro[ Ihe Amer­
h:'5 heen lessc ned , thl' lIumhe r o f sa les ha s l1 " t 

"n'u ).: r";ltl~ I'l·,j un·d . T lu 'fl' i!'i !'ili 1l ;, ).: f .. w il l!: 1"'1' 111:111"11 
I" iel'" all" ~"11 llH1 !'i t aollllil Ih at .. Uf I'n"l ul·ts arc I'artl, ' 
I1larl~' wdl SUill'oI t .. ha r.1 lillll'S as Iht· \, II"", \' xi:- t. \\ ' Io l'fl' 
i!'i t lo l· tI, a ll" lhl'r i" .. " tha i . ';) 11 Itl' " blail;ed , OIl I'l'gu la r l 'ri,·I· .. . 
:. ', l'1.l·;I"ly a." 1I1a rar'.n i "ro"lu,' I:.. li).:u r in g "II III .... I'a .. i,.. ,.j 

\'t,SI!' " l'r ,·;tI"rie. and is 11,,1 Ilw l w hat "l'''l'l l' :-1'eI, llIololl 
m"lIloy is S\':lfl'e and limes art· hanl? 

lI ar,II ~' a \\'l'l'k l'a !'H'S tltal d"l'!'i lI11t n'l·"r.! lO, idl'lll' l' "j 

S"IHl' 111:tlllliad Url'f" :lIltl di !'i lrilolllefs g .. in!: "''t;I.I.~'' ill Ih, · 
lI1a lll'r "i 1111 11lill).:' pril'l'!'i, X" l'atli t' l1l al' 111;111>:\' 1 11 .. 1' ;111\ 

:'1'l·"; ;,1 '11II 'lali"1I net', l I.e lII e l1li"nl', I. Ed, ll' lI rc i!'i t' l l'\'I ', 
wherl'; a ll .. rl' su frcr ll1 g: a:i a res ult, " Pril'e \\'fl'd,e rso, :.n:lI. 
I" """\\, "Illy "lit· r ule,- "n'I' thc pl:llll ill ""I' r :ltill ll :111 ,1 
111"\,' "ul Ihe !'t",' k nIl 111;l lI t'r whal II1\' ,'"st. l !'i il ;1111 
w" I1,ll' f Ih al Ihe 111 ar;lr""i 11Iarkl'\!'i an' dl·III,.ra lil.t',1 au, 1 
Iha l 1,;,,1 n,"o1 il l" ,1:. ;Ife l' l'C" l1Ii lll:' wllrse! 

( ' IHltll' I,ril'l' ,' ulli ng h:,:. a 1':lrli"t ll;,rly kill lo fil'l ' l .. 11 

l,uYl' r!' al1 ,1 .'tln ~U III,· r :. w h .. na lura ll y gl'l the il11 l 'I'l'''!'itll' 
Ih :tI Iln'y h:lll' bl'l'" "" lIIpell ed ". pay I,rio'l':' lOl\lil'l'i~ ,.ul 
" i tl';I!'i"1\ during ""1'111;-1 lime:., ii 11I",..l· '1u"ll',1 al 1""':"' 111 
an' I,a:'l'" " II ;:11'1 .. , :\la llui;ll' lul'l·r,. wi ll han' a I,ig ;,,1, ,,11 

tl'l·ir hall,l ~ I" lI1:rkt' Iht' ln "h it ll!:e liIi :. l' il'W \\, h l'lI ,..l·m" li ":t 
I'ril-l':' ;Ifl' I,;glll'r a" d it i:' illll' l'ra l;\lo I .. qu"h' I'r .. lilal,I., 
I'rin':.. 

l.l' l II " n'mi ll ,J ~"II "i ;,11 II njai ling I'" :.im·!':- Irulh . il 
i~ n ' ry l';I':y I" '111,,1\' I,,\\' l'r l,rit'e!' 10111 il i,.. .'\ In·111l' '' 
,Iitlinll t I,· r;I;"l' Ihl' II1, l·I.'11 w ltl' n .·\l·ry n.n,I;I; , ... war 

r;lIl1 :. Ihat ~ l l'I" '1',. 111\' \Il'al>:l'r "I1I'!'i wh .. 1I :l\l' ,..,. i"Il'II"'III I ~ 
:. lIrr '·lldl·!'l',j 1I I" ir I'r,oIil" in Illi :. IlI'ri, ,,1 "; ,l l' I' H':.~i"ll, \ll' 

~lI g).:l·"'1 Ih ""gi1 liu l "" .. ~i,I,·ra li , ... " i Ihi:. '11Il'r~ ' 11 ;11.' ~ •• " 
.'\ IOf 1>:11"\\11 "i .,".' o'a"I' \\' lIl'r., ,·\'·l· ..... i, l· pri ,'" " lIltiu g Ita .. 
l,r, ,").:hl a l"'" 1 : '"~ I'l'r lll aul'"ll y iUt'I'l·a:'l·,1 l'I1 S ;IIl'~~:' 

\ :. a ,"' 1111,;, 11 ;"11 I, · 1'1'11'\' "Ulli llg, I, .. ,~,' 1 'II:.im·~", ,'\hi. · ~ 

,·"l11e ,.. a l,, " ).: with \'\'to" !:fl'a ll'r ;11111 m, .n ' ~ l'ri "",, l'Ii\','\ ". 
III Iheir dl' :< irl' I" 111;11.:., :.ak:., lI1allo' I,,!'l' 111l·i r Iwa ,I,.., .. 11"\1 

liIl' I"".r j ll ,Ig1l1"111 ,.i mak i,l ).: l'X :II-!).:,·r:th·,1 ;,1 1, 1 ,li "' lqr:lj.!il1L! 
!'lalell1Cl1l s al",u t t"' 1111',' li l, .r, .. all, 1 Illl' ir g''',,!:., Ihill j.! .. Ik' i 
mighl l' l' ll t'r ha\'\' l ' l'\' U 1 .... 1 1111 ... ai, l. 1\\'lh',' li"II'" ,.j Ihi­
.. hafa,·ler iu\aria ill y 1"" '\1' 1""'II'l·rang:. ;111" I Ill' ; H"' U ~I'I' " 

:1(l' .. ill'n and r igh ll ~ Ihe gr\'a ll'!'1 ,..1I ,i'l' rl'r ... 

)Iu.-II Uli).:ht I.c ~ai,1 " II Ih i ... :.u l.jl·r l. loUI \\ h at'~ Iltt, II~O " 

:\1\ "i II :. 1-;",,\\, l iI:1I l 'l' rlll;ol1l'lIl Ir ;"I .' ,'all I,,' I."ilt "11 
m'ilhcr illl\'r;"r l,r, .. llld:. 11" 1' IIl1 n'a~"na "l ~ I •. \\' l'rir'· .. . '1'1 ", 
' lIIe wa,' ,,"1 I:' It, Il\1il, l a ,ll'\1I;onol i"r 11I:1,'a r"II; ;,11, 1 Il tt,,. 

,..eel-; " ;",\' I,. "' "I ' I , I ~ il l ' I,' lil a l , I~ . 1-: 1"'1' ;' \', .. ,1 11" .1'1 
wilh ~"l1r il'l'l 'til Ih l' ).:r"tl lI" a UtI ~"1I lI'i ll lot, :,1.1" I .. 
wea lhe r Ill,' l,u :.illl'S" Sl"fl ll Ih;11 Ihr.'a ll·n .. I" \\I'l'.-!. 11~ 

Io"th irllI lt with""1 all" within. TilI-;c a 11;lUoI ;, 1 ... ll':l!lyil1J,! 
ntlr 11l1 !'i i 11l':'~ I, .. al loy !'i l l·erill).: a !'i ll'ai!: !. \. lOll' ;1,, 01 l'I'"lil 

ahle rOll rsl'. 

I , 
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Preparing the Sales Field By R. B. BROIVN 
Chairman Board oj Ad~'trlld", TruJ!!Q has heen looked on as n 

sui lcd to American 

An old familiar proverb dednres "As 
ye sow Sll shall ~'e reap," All of us ac· 
n'pl it as gospcl trulh. Suwing in this 
casc inchllil's alsu the ,1Il\'<lnCe preflara· 
lil'l1 lIl'cesS;lry ht'fore CVt'1I Ihe sowing 
l'an lake placl'-Ihe cll1l1\'alion IIf the 
soil , 

i\nd it has l)ten this that has bc:~n M 
the bottom of most of our difficulties in 
n·aping II huuntiful harvest. 

OUf mopcrativc advr:rtising campai);1l 
has as its purpose the cultivation of the 
field in which we ilfC most inlcrcslcd­
the hOll1l'lI1ala'fs of the nation. the com­
missary tlcl'artmcnt of the American 
fnmity. The national program will pre­
pare this Ground-so Ihat our Soltes fielt! 
will have a .:rcah: r chance to llrodm:e a 
bUnllH:f (T,ll' of s.,les. 

country 10 Ihe , tullc of O\'l'r L 
mcss.,gcs-all going to the homc llIay be StlllllllCll up as due to thl' 
a~ers of the country. Ihe vcry I,i culth'ation, Herc cultivation 
whose attention we desire most to gain. ·' te1liIl~"-"te1ling" which woul.1 

YIIU Wlllliel have :1 mighty puor ollinion 
of Ihe farmcr who would cast sceds out 
011 I,arren. IIlIculth'atetl grotlnd and then 
CSlk'l't them 10 pr(}(luce a hUllIpcr crol)--
it simply is against nalure, Huwevcr, 
nn n·al farlllcr would iI" this-instead, 
he PUiS in days plowing alUl harruwing, 
pn'paring the soil to rl"ceivc the seeds 
whkh arc to produce the crop, It is a 
Ifllll-( ami tiresome process, hut it pro­
vities assurance thnt with proper cultiva­
tilll1 , rain and sunshine, the seeds sown 
willl,roduce a harvest. 

Industries. too. have recognizetl the 
nwl of cultivation-and this discloses 
the secret of most of the stupendous vol· 
IIllle of advcrlising that is being done at 
this time, Through their atl\'ertisinl-:, in· 
dllstries arc simply preparing their sales 
fields to receive the sceds of sell;nl-: d~ 
fort, Th;s policy has pro ... ed ils value 

timc and again, 

This first advertiscment will do much 10 the lack of knowledge, the un· 

The Ilaralld with the fanner's prob­
lem ami (Jur own can be closely drawn. 
The w('cds antI other impedimenta which 
must he cleared awn)" from our field (If 
efTurt consist of indifference, prejudice 
and newallack o f knowledge about the 
\,alue of the prooucts we arc !ryin!; to 
sell. The advertising campaign will 
dear these away, substituting in their 
stetul active interest and desire, 

All of you who attended thc National 
Convention arc now familiar with the 
s.,licllt fcalures of our camp.,il.f1l, of just 
what is to he lIollC, ami how :1 is 10 he 
dUIIC, I Ihink you will all ar.::ree Ihat 
this progmm will Ilrovide a solutioll for 
\11 ~ ' .. Clf Ihe problcms that h;l\'C becn 
trouhling us for 50 10llg, 

stimulate the thinking of this gn'at " '"p IL~ili",rriil ,. anel prejudice with an actiw 
on macaroni Ilraducl s, tK'l'aUSe in I I' f ane I l'Slre or our proclucts 
nntional recipc conlest will he n ~' tluld he translated into increase. I 
announccd, with its list of attracti ve 
wards, our campo,ign will do-for till' 

Eqoa:ly altTnctivc will hc , ,Iirectiun o f the program is aillletl 
methods of using macaroni Ihis siluntioll, The nationwidt' 
tlppetilc tickling dishrs, This .. "lItesl, ill which $5,<XX> in pri~l's 

' 1,1 erel or t Ie best recipes usinr.: the Greatest importalh:c ami r I f I 

cause ht'relofore the ;lo ... era!,:c h~:;~:;~:I:~':." :'; i products, the nmcarnni cook· 
has been unaware that these 'amI attractively preparcl!, 
could be employt'd in !'lIch uses, \.'rli si l1),: itse\C in which llIacnrol1i 

th she~ will he constantly (ea-creations of the most famous chds ' 
the counlr)' usinf1' our prollucts will of II f I '11 .. Icse t'a ures WI put uur 
prcsented to thrm in such nil, ' r hcinre the attt.·lIlioli of the pub-
fashiun as to cnf.,r:tge the inleft' ~ t Th is is what we h:I\'e long net,tlt,tl-
favor o£ all, is "til' cultivation process, 

As I sre it, we have becn facell I .:tl rlt MIIl rcprmluct'd upon page 
several distinct obstacles in the thi .:' issuc givcs thc whole stan' at 
obstacles which have resulted, ,I The national advertisilll-: iml' 
largely. from a sad lack of \\ill cui down thc weeds cf illllif -
First of all the large masS o£ the mo\'e away the flhstaclcs, in 
ican public has been unfamiliar I' rl'll.,re the field so that the secds 
macaroni Ilroducts, their usc an,1 1« Sol r~ cuurt will ha\'e a hetter ehanel' 
value, Second, and due equally 10 thrin' alUl J.:row_ Snnholized hl're is 
failure to publiciLC our prOtlucl s, hi' . I al we 1Il1l\" and exp('et of the cam-
3\'cral:e hUllle manager has known 
onc or two ways in which to 

paign, .Thl" lang led Ihi\'kel Oil tht' rij.!ht 
IIf thc pIcture s!mws the rcsistau\'c whifh 
we must O\'er(Ol1le , allil whkh we will 
~n'crclll1le with the hell' or IIIl' ,II IH'rlis' 
IIIi:' program. 

It is imporlant thai 1:\'l' I'\' suh:-nih<'r 
~o the, pl'ugram shoul.1 reeoj.!;li7.t, his pari 
11\ tillS prlll'\'sS, The adn'rtisiu),: will 
eh'ar thc ficici, it i!i true, bllt it is 11\1 til 
thc illlli\'itilial 10 so\\' anel reap his IJWU 

harvcst. This. tou, is symhnlilt'.1 in 111t' 

l'artoon hy thc \'asl t'xpanSl' IIi iUl' itin),: , 
till"tl lallli ami Ihc fi),:lIn's haskuillj.! tlut 
to lakl' :uh'antage fir it. 

Xor shoul(1 result s he \'speeit'd iroll\ 
thc athwtising too quickly. Tlu'rc IIlll st 
lie a fI\'l'iotl durillg which li'e all"t'rlisinJ,!' 
IIIUSt permcate Ihe Ihillkin),: d Ihl' Jluh· 
lie. Xl'l'til('ss In say Ihen' will t.t' m,lin" 
ahlc a r.:ra.lually inc rea sill).: H' Sllit - al'­
ptlr\'llt in incH'asil1j.!' puhl ic inl l' r·:sl. in 
h'sSl'ninj.!' salt'S n'sistalh'l' , in im'rl'a sin~ 
saIl'S IIf macaroni prmllll'l s. 

i.l't"s all look till Ihis \':nnpair.:l1 as a 
stllp"lIllnlls scason nf plowi n),: an,ll'lIlti · 
v:llion-a ,~ yt'ars pll)wi l1 ),: if \ ' 011 \\'ill ­
al the en(1 of whkh linll' OIa(';;l'olii pi'"d · 
uCls will no lonJ::cr he thc lInl·mnwn quan' 
tilY th ey arc tmla y hut flllh· l'stal,li slll'd 
as :III l'ssel1lial part of tl;l' AI11l'rkan 
~Ii\'l , 11 '5 a joh lIut IIU\\' ju" the .Iih'l"· 
Inr :o> Hi th\' COl1llll:liJ.:lI. 1t1~1 jnr all Iti II:-! On the othcr hantl. wc as an intlustry 

ha\'c stuck to the Olt'lhod of S'lwing our 
secel on almost totally ulltilled fidtls­
eSIk'ding them to lake root and flourish 
withflut that \'l'ry lIeccssary prcrequisitl" 

E.,rly in thc fall the cultivation llrocess 
will ht·gin, All of the 6 mag .. -.:nes on 
our schedule will OI'ICn with a broadsidc 
which will reverhcr;ltc throughoul the them for usc, !fhird. macaroni in 

Two Readers---One Plaint 
, is an ulll bllt Irlle s."Iying: Ih al 

tllt're is slllllkt' there must hl' 
Xu lIIatlt'r whclI or whcft, t1r \111 -

whal ClllltlitiollS (JIlC meets a mOl\'­

. 11\:\II.lfacturer the prit..~ cuttillj.! 
. I is sure to IIc discllssl'.1. 

as a freczing day in JUlie i .. a 
Ill'alltluarters thnt fails to refer 

I :l1Iothcr case wherc macaroni 
I , ~ rc ~i\' clI away merely to kecp 

111 ,hstnhution . Two widdy sC I''' ­
lI1:mu(ncturcrs arc quoted hen'­
E.,dl II.,illts a dire picture of tilt' 

in his respective territory, one in 
:111\1 the other in Pellllsylvallia , 

friclltl refers to an arti ­
. I\'celltly aJIPctlr((i in The Mac­
Journal whcrein a soul hem johher 

IIUult',1 ns seeking i\ hid of 751.' 110' 
for l11acarolli ami spaghetti all tilt' 
I Ihat thc products now receivc!1 

\'lIlIli\1lUIIlSly adn'rlisiuj.! low pril'l'l>, :-:1111 ' 
plin),: Ih~' Iradl' 2 ttr J li1ll\'s a \l'ar. on,'r , 
iuj.! III.' UI1Y sales, ,'\tIlIMlI1illl! a;I.1 fI'J';llim.: 
II' jlll.I'l'rs' sal\'Sl lll'II, Ii a.I\'\'l'Ii:'l·,1 
II !'OI litiS arc Ihus l,jTl'r\,t! al ri,Iinl101l1sl~ 
III \\' I'!"in's thl: jl,t.hl'r ,101':- fLol in " 
j.!uilty IIi dtlinl! allY \\'ron j.! \\, lh'll he asks 
(ttl' lIt1nacln'rli sl:d Ior:1I1I1s al i;e a ca~l', 

a~l\'Crlisil1g hi s prudUflS alld tloin).! ~ I "'" 
claity work. Xl'\'l' r ill hi s I,m),: \'arel' r 
htl s hc had til \\'i llt sland Ihc Wil'l' l,ult im: 
Olllllk'titiun thai hl' is 110\\' iarillJ.: , Ili :­
pmlluds Ihal mrdy suM ulld,'" $U,U a 

l'aS\', he has 1'n'\'lIlly ~tl ld as 1 1I\\':t~ $1.17. 
Thl'r\' is \101 \,Ianl ill 111l' \'lIlIlIln' Ihal ran 

gu uut 011111 dlt ~ Jll'\' i"lty \\'lIr~ all.l ao\ · 
\,t'r1isl' sl'l'(i:tlllt'al1tls 011111 01" a 11I·"tilalll,· 
liII silll's:i ullll\,1' Ihl' l'llIl1lilil'IIS l'l'I'IIJ'I\·,I . 

"I!> this IIItI the ans\\,\'l' III your IIICI'r~ 
Oi!> to why the jl,h\lt'rs dl'lI1 :md rh":l1' 
lllac:tfOni ?" 

Our l'clIlIsy h'alli" iril'nll is .. h '),:Ulal 
fl'atll'r of The :\lal'artll1i Journal :1\111 t'lI ' 
joys the I'n'sitlelll 0111.1' Swn'l;trr c"l· 
III1111S. '{l'l'e is what \1t1 zzll':' hilll : 

"I IIfh'lI \\' lIlIlh,!' why il is Ihal just 
as suon as \\,h\'at .Irops a fl'\\' (cuts Ihl'r,· 
is a slall j.!hll'r in llIal'artllli prin':':- I hll 
Ihe prke IIf Ilr':atl f\'llIains Ih \.' sam,' . 

"]mt l'l' n'lItl~ m;ll'arolii Ihal ha s "n'u 
sdling OI l a prke aft/lIlIIl $2 I't.'r \'a~l' wa ... 
offt'fetl 0 11 th\' 111\,,,1 ma rk~1 OIl $1. 1:-(. all 
It\'l'ausc wllt'al \HIII :IS III\\' as XlA'. hUI 
hr('al1 still sdl s I , l!tl' slon's al Ill..: alld 
to conSUl11ers al 12,' :t lila i. Tin' l'I'l·a.! 
prke r\'l11alllS 011 I IX ,lilt! 12\' a III:ti whl'u 
Ihe \\'h('al lIIarkt't is as IIIW as ~ .i)e 

hllshel . Thl' hl'\'al' prife is lit,· sall1" 1(1 'II 

as \\'h('n wht-at was $1.89 a \.11:'\11'1 
" \Vnuhl yuu ,'all thi s pfuliit l'r il\': 

alllung: thc hak\'"" tor just .Io\\'uriJ,;ht i .... 1 
islul\'sS :UlIil lI ).: thc mararuui lII 'I1I ·.lia .. , 
lun' rs ? I pn,fer til ~a ll il h'am\\'OIk ,,1/ 

Ih\· hakl'rs' sid\' aw l ruinilus wadare 1'1 , 
Ihl' 1,111\'1', Ctl i1 ~I.tl'r Ihis iart in Ihi s 1'1111 

IIt'l'liill1 ,- maran'lIi I'l'ndUl'IS arc \'1' 1'\ 
r.:cm' rally 111:111\, 11111 IIi IIlUdl hi),:hl:" 
prind awl Iol'lh'r 'Illalily ttl)U!' Ihall i ~ 
IIr\'a<1 . The hakt'r:o> hilid tlwir pl'i\'l's ill 
all kinll:. IIi \\' 11,'011 markl'l :' - ()lIr idllll\';;; 
1-(11 nazy, \\,h~' : 

" \\" , 1I :1lura ll ~' IoI:UI1l' IIIl' l\'l'ali 1\ ill,'" 
1I1:\I'anllli 111alluia .. lurt·rs au,l ,Ii slril,uh' ..... 
Ioul an' 11,,1 Iht' 1'\'laill'r:- \'on:-i deraloh I" 
"Iallll' : .\:' ~ '1"1I a:' 'h,' wll\'al I;rk,' 
dl'lIp:, Iht,I'\' ~1't' 111 :' 101 I,,' a j.!I'II\.'l'al '"'' 
111:111111111 IIH'i!' part illr a low,' " " .. it'" "11 
m:I\'artlui . Tlwy 1111 utll ':SPl'l"1 Ih l' ~all1t · 
Ihill),: wit h rl'il'rl' II l' \.' tn hr\.'ad , \\ 'h ~ ' ;" 

A NEW MACARONI 

E\'l'I~ 11, a).:"ed ~ , was walt·hillj.!' ILl'r 
11IO ' lhl'r 0\1'\':-:- a t'ltida'lI :11111 :'l'\'illl-! II1\' 
\\'iudl'il'l' illl' I ILl' li n.1 lillll' , 1'~d : tiIUt · ,1. 
".\ 101111111:1 , i ... Ihal I Ill' dlit'l ; \'l1 '~ III ..... L 

ro ,IIi ~" 

were nul lIl' to the stal1danl 
Thc writer says: 

" \\,ht'll saiel lIIauUf,I\'lurl' rs an's" 
hard II\, iil r IIlItlel s Ihat Ih\'\' ;llh't'r1isc 
lo\\' priel's ;1I1l 1 do s,""l' iaity \:'lIrl, In Ihal 
\'1I1! 11t\·y 1'111 all Ihl' 1'lIy,'r .. uutll'r tIll' 
illll'l'l'ssiun that tlll'n ' 1II11:-1 hl' ,'s tr"ordi, 
lIary pwflls ill JII<1rartlni malltliadtirilll! . 
JIISI a i\,\\' Il1lt11lh :, aj.!" Wl' I'l:ftin', IIIl'I('I' 
fur tlur IIlma e h·\' rti ~\· tI J.:",,,ls tll :1I1 did Ih.· 
IIi).:" adn'rtisers. SlItl lI Ihl' jll""l'rs 1"'),::1 11 
I't'SIt'rill).:" us Itl kll!)\\' why we \'Imlll n .. 1 
lwll tlwlIl lIur IItllla.lwrti H,d 1,!",UI. ls at 
Im\'l'r prict' Ih an IIIl' olll' r;lIj.!s <Ii 111l' ad · 
\'enis\'l's, II may han' ),l'\'11 'wl'ak sak:- , 
l11allshi l)' \)1\ our Il:lrI hilt we 11:111 10 
'lish'\I to reasuu' 011111 'shall,' our Jlricc:-O: 

"Our plant was rl'\'\'nt ly ,·il,ill·.J hy 0111" 

uf Ilu.' oltkst 111:1 \'01 1'1111; 111\'11 ill 111l' fotICII ' 
I r~' whll has Itllilt up a 1!1I011 1Iu ~i11t, ~", ".1' 

Ii yotU ha\\' a killtlly "l'lbe IIi IIILI1I .. r 
in y"ul' 11\·arl. ~ttt1 l"al1 lIe :'t11't' 111 :11 
~" II h,I\\' a ~,'\' lIn' 1,1 :1<'1' ill tin' 111'01 1\­

,.f y' ,lIr 11,11, ,\\·1l1l' l1. 

11111,. reaStll1 we know why job­
asking' fur 75c macaroni is IIl'­

... l1umhl',r Ilf manufaetufl' rs al'\' 

i 
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Forward With the lLndustry 
In two months the 6rst of the adver­

t iseme nt s of Qur nation:ll advertising 
campaign will appear in the October is­
sues ~Ir the sis leatling sen 'icc maga­
zines which willearry the ;1 ;su~ iatio n '!o\ 
:uh'crli sing. 

gardless of the amount of his subsc rip­
tion, for here is aile sure way in which 
he loan 11Ut the I.ational ca'mpaign to 
work in the sell ing of his hrand of 
products. They will be di strihutetl in 
AUb'l'ust to subscribt.rs only. 

tu c\'cry eRlploye in your plant. 
shouhl tel: them about the 
tell them that you intend to 

These advertisements will he the 
siege guns. the heavy artitlcry in the 
tremendous campaign to batter down 
the walls of resistance to the entrance 
of ou r products in the daily menu of 
the American public. E\'cry subscriber 
will receive checkinG' COllies of all ma­
gazines l'arrying these ad\'ertisements, 
and it will be ,"cry much to the inter­
est of :111 subscribers to watch for 
these. A more intima t r. knowledge of 
the ('alllllaign ami what it is doing will 
he gained by a thorough study of each 
atl,'crtiscment. 

The distribution of these to your 
salesmen is ,'cry important, and it 
should he done at a special meeting 
at which the campaign should he ex· 
l)lained ill detail . Each advertisement 
sliould be read and explained !,dore the 
~Ilesmen in ortler that each one rn a)' 
,.l1llersta1H\ its significance, and, more 
1:11)1ortaot, how to make it appl)' in the 
selling of your products. 

You should point out particularly the 
f:let that johbers ilnd retailers look 
with favor on advertised products, 
School your Oll~n on using the IJOrtfolios 
as :1 door·opener when catting on either 
retailers or jobbers. Especial emphasis 
should be placed on the fact that some 
ma~ufacturers arc not subscribers to 
the (" .• ,mpaign- that, on the other hand, 
your cosnpany is one of the progrcs!;i\'e 
r;TOUp of manufacturers who are seck· 
ing to raise the level oi tbe industry. 

upon your ·own products, 
their full couperation. Every 
should be urged to watch for 
"ertisements in the national 
tions ami encouraged to test the 
gil'en there, and also to boost 
new llishes and macaroni 
yours in I)articular, to illI 

Still another merchandising ·jd 
fered lJ)' the National Program 
he the Jean ,Rich Recipe Hook, 
p:lred hy the Association's 
Counselor. Jean K. Rich . These 
somely prepared books will 
only tested rec~ lles, proved 
usc. The books themsel",!s nrc 
in eight colors, and will instill in 
woman a desire fur 
then a desire to IlUt thc recipcs 
tual tcsts-\\'herein macaroni 
wil1 benefit. 

The bouks will :l1 so play :1 

Arran{;"e to h;\\'e the magazines sent 
directly to your desk so that you m :l)' 

study each advcrtiscmcnt at once. The 
kcy mcn in your organization and your 
s:llcsmen should al so have a chance to 
study the ad\·ertiselllents. The infor· 
matinn and knowledge thus gained can 
be applied most beneficiall y to l)roduc· 
ing more s:lles for your products, 

You know, of course, that the na· 
tional ad \'ertising campaiCII is pur­
posed to bring about the ath 'ancement 
(If the entire industry, to create a de· 
si re for mac:lroni products in general. 
It will be your job to sec that some nf 
thi s demand is mad.e to apply specifl· 
cally to your own products, nut, al­
though thi s is yuu! own job. which 
only you can carry .!lrauch to a suc­
cessful coal, considerable aitl for ac· 
complishing it will be offered hy the 
Ka tional Pro{;r,,,n itself. One of these 
will he the atl. ((ti sing portfoliu.. 

:\her all, you can hardly expect re ­
t:lilers who must depend on their 
\'OhlOle o ( sales for their profit to sllCntl 
much of their time on a l)roduct which 
few peoplc know about. 10 general . 
macaroni products arc not rC:llly far.li­
lillr to the greater masS of the people. 
Now. the industry'S atlvertisinl;: C;IIU­

paign will correel that si tuation ani I 
the po rtfolios will offer tangible proof 
that your coml1nny is one in line with 
the great movement that will creatc a 
widespread demand for macaroni prod· 
uelS, This denmnt\ will mean that the 
attitude of the retailers will change de­
cidedl)'. You can make your especial 
products the beneficiaries of this 
change, if you go about it right, Proper 
and intclli~ent use of such mrrchandis­
ing hell)s as the lltlrtfolios will assist in 

thi s, 

part in the coming National 
Recipe Contcst , since many 
will wish to secure thel11 in 
ha,'e hell. in the production of 
own recipes. The books will be 
through the national . 
so that women ' can 
writing Association 
Howcver, subscribers 

These portfolios arc handsomely pre­
pared ;\Ill! contain reprints of thc en­
tire year's adnrti sing, reproducing the 
advcrti semcnts just as thcy arc to np­
pe:tT in the national magazincs, They 
arc Ilrepared especiillly as an :Iid fur 
your salesmen anti hrokers in distrib­
uting llIurc of your protlu CIS, fo r it is 
a known fac t that retailers arc far 
mure partial to n :l ti nn:tll r adq·rtised 
pr. ,t lll ets, because cS l'erhml'c has 
proved that such !;omls move much 
iaster than thc non-advcrtisell variety. 
Ynur salesmcn will appreciate such an 
;J id in the selling of yo ur Ilrmlucts, 

The portfolios arc furnished on a 
quota hasis to e;Jch suhscrihcr. one for 
each $2~O suhscrihed pcr rear, Addi· 
tiona I copies ciln uc hat! fm $1 each. 
J.:\'crr suuscriber should ha\'e enough 
for each of hi s salesmell, at least, re-

cost a suppl,v for di,.! .. I, • .,lio, 
their own ret .. ~ 1 outlets, imll.in"," 
their firm names. The 

In the intere sts of securing a better 
ulHlerstalHling of the campnign and the 
usc of the portfolios among you r sales­
men. you should make asSi!;IIOlcnts 
CilVeri;lg their use at the first meetin~. 
For instance, two salesmen should he 
assigned to put on a demonstration :Lt 
a following meeting on just how the 
po rtfolios arc to he used in contacts 
with the customer. one lakin!; the part 
of the salesman, the other the part of 
thc customer, O thers present at the 
meeting could then offer suggestions, 

For that malter, it woultl.he nllvis­
ahle to explain the l,rol)()Sed campaign 

will tlCIlCnd on the quantity 
tht. larger the order. the lower 
cost. The prices will he ns 

SO.OOO-ptict per thousand 
loo,OOO-pricc (ItT thousand 
500,OOO-price fltT thousand 

I.OOO,OOO-price per thousand 
t.$OO.~llrice per thounnll 

These'prices include inlllrinlillj.!. 
will be shipped C. O. D. dir cd 
!\;ational Advertising 1-1·, .. 1"1.'"""" 

These books cannot he ",:oll.m,:'; 
too highly :lS a method 
with the work of the 
!,Jign, a method wherchy 
scriber can set the c;lIul'aign . 
at work for his own henci:t. 
sure to \Ie it great liemanll j.,r 
hooks hy wnmen all over till' 
and the "Iert manufacturcr 
em thi s demand hy suppl yi ng 
carrying his own imprint , a 
advcrtisement for his own 

Here ha\'e been gh'en 
the subscriber to usc in ' 
with the forward movcment of 
dU5try. They should he put Iv 
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usc fur the realization of the greatest 
profit (rom them. 

The entire industry is nnw infused 
with a matchless spirit of enthusiasm, 
a spirit whh:h will go t, ~ tnw;ml in­
!mring the grt'alest sucee! . of nUT en ­
terprise. It is one rcspnnsihilitr o f 
en 'ry I,re se nt subscriher to keel) pace, 
111/.:11 forwanl with the rest. Xc\\' suh­
snihcrs aTC st ill being added- a sun: 
siKn th at enthusiasm (IIr the llllliertak­
inK IS pCfmcalinK the enlire field. The 
latest to come in h,n'c lu:cn the Su­
perha Packing company. San Fran­
cisco, and the Connecticut Macaroni 
Factory. of :\cw Ha\'en. You who aTC 

already ill on the "ground floo r" will 
howe a trcmCndOll!'i advantage. i£ you 
IISC the opportunity correctly. 

inK. Conftdence that the Millis I\gcncy 
is striving conscientiously anti alll)' to ex­
pend the ;uh'ertising funds in the most 
effecth'c manner. Confidence also that 
the Ad\'ertising Trust«s are imperson­
ally and t1evottdly cndeavoring to scrve 
t:1C association allli getting for it the best 
retuniS possihle for every dollar ex­
r)Cnded. 

The third memher of the "C Trio" 
is COlltilllUJlla-continuance of support 
to thi s -4 ),ear advertising progrnm, 
Th.)se who ha\'e had experience with 
advertising expenditures know Ih3t ad­
vertising eSIk'rts ::always insist that re­
tUniS 0 11 the investment canllot he ex­
I)(cted inside 3 years and oftentimes it 

n ,'tlui res 5 years to realize 
results. 

This !=amp::aign to educate 
can houscwife to ust: more 
~ big, "ital and possible 
One of tht: bcst known ::advertisiuJ.: 
g::a'1S is, "Kuping tvtrlaslirlyly '" 
brill!ll StUttSl," I f only the mCI1lI~rs 
the Macaroni asro;;i.'vlcn witt (oU"w 
advice offcrcd \'t\ \7. l ~ precept. I 
bound to be r( I,lt .(.cd that incr." ,,1 

This "using it correctly" consists in 
aJiplying the benefits of the cnn1pnign 
to rour own sales nt once, in employ­
ing all of the \'n rious helps offered tu 
the best ,nlvantage, In this way, you 
IIntl every suhscriber will lJe able to 
kCCll pace with the great drive, tn move 
rorwarcl with the in~lu stry! 

The "3-C's Trio" 
By James M. Hills, Praidelll, 
Groctr)' Slore Prodll(ts, 1,,(. 

You have heard a lot about the 
" Energy Trio." There is also another 
trio that deseT'\'es even more St rious at­
telltion, For the s,1ke of a name let's 
call that the "C Trio," 

The first lIlelllhcr of thi s "C Trio" is 
Coo/,,,,alioll, As the l'TU,;ram fur the na­
tional ad,'crtising is de\'eloped the manu­
facturers should arr;lIIge III benefll thrir 
particu lar husincss hy adaptiuJ: their sell ­
ing a1\l1 .uh 'crtising plans III those of the 
nalinllal C;III1I'.1iJ,:n , thus sl'curill~ the ad­
vantage of cooperati\'t· effort. 

Estensin' plans for trade work and 
tra~lc ad\'crtising arc indtllictl in the 
national prugram allli manufacturers 
should cuof'\'rate in this phase of the 
campaign, This (an be dont: hy acquaint­
in,; their s.1lesmen alltl their customcrs 
with the 5COlk' ami purpose of this n::a­
tional campaign, • 

Be sure to coopcr.1le alsu with the 
ne\\'I)' appointed ~ f,.rrhandising Min· 
:lger o f the ~atinll, iation whose 
joh it is tn h'c!, you f ... ~"tl personally 
posh'd as tn the plans fur the national 
a~l\'Crtising ;IIHI discuss anti possibly 5Ug­

I-:l'St \\'ay~ ill which to inco rpol"d te the 
same in your own merchandising plans, 

:\ second memlier of this "C Trio" is 
CO tljiJr tla-confldence in the idea 'that 
the consumption or ma(amni producu 
.hnuld al\~ 1 can he increa secl by :ulvertis-

of their prOdUCI 1\ ,1t!\t justifies 
penditure of time, elfort and "''''n'· ... i. 
which this four year national "I. .... ,;,"'. 
campaign represents, 

.Slatrlll( III mad, al Macaron i 
Ca"wlllio", Niagara Folls, /smt 25, 

Importance of Recipes in Our 
Campaign 

By JEAN K. RICH 
Rtcipe C(mnstior 

l\s I 1(IISt il. Ih( I,r imt (PlIrl""SC 01 this 
eamll:lign is to "T1!illch the !.tillionl· 10 eal 
ml\re m:loroni I"ooucts. To gain that end, 
thOle unaC''luaillled with your jlrooutll mUll 

!>cu. cuok w(Jk., elc 1111\ ICC th:l.I thq 
the truth, Itemembu thai thut' ;uc 

American kitthen. in which Z 1;1111111 
Irc ult'd (fOU must allow room for 

lte taught IlIdr nln" and etIutatetI as how 
1)(,'I t III ('rr l'are and u« them, This can 1M! 

done onl), through l'fOllCr r«illtS, 
One of Ihe I,r(e(t'liing sJ'ICakul m:lde a re­

mark to whith I should like til t;\ke ,light 
cxcelltiun, In 'IOf:lkitlg of the (Irol'('IIed ad. 
in rden:nct: to tht n:cipe ht lOlid ,omrlhing 
allout ";a lut (If wonll telling how 10 do il," 
That is just wh:lt we are trying 10 :l\'O!J-"_ 
lut of wnrJs," Hecill('s in a food amllOl.ign 
arc :l1,soluttl)' nstnti:l l, hut their tlir«tiuns 
rnuU tte !lrieO)' anti dtarly stated if the)' arc 
10 lit u,dlll tn the housewife, 

The diloll!" girrll mu,t he good-good In 

luok at alltl good to taste, The)' mUlt !te ac­
curalt: If a wun"i~ trin to follow a r«i llt 
Ihat a ll ' for some of this antI a "it of that 
Ihut is ... grc:at thance o f failure, There are 
m:ln), Good cookl wd;!.)', but few of thMII ar \: 
).orn wilh a seIne o f f1a,'or dilcrimil1l1linn and 
food imllginatioa, When a housewife trin a 
new I"odtlc! or a new di,b anti bas a failure 
Ihe dint 0 11 the fulure Qlcs i, almost wone: 
Ih;U1 if she had lII' \'cr tricd it 

In Ihi l lIational eampailn the Cook lk.oJ.: 
i, Eoing to Ilia), a \ ' tr)' important Ilart , How­
e,'cr, ~'c canno! do the full job for )'ou. Thc 
woman is going to read national ad\'ertisinl 
hut . he is going to u.e individual hrands, 
Therefore in order for )'ou to recd"e thc re-
• ulu Ih:ll 3re due you, the rccillCs on the 
indiddual I'lckagn should he as accurately 
,"«ke.d alltl nlOIlcruired al those pilI out for 
t:le auocialioll, For example, to slatc thai 8 
OZ, 0: maC:lruni i1lOultl be cooked ill a g:al­
Ion of ..... aler il ridiculoul, and the 1:\\'eUie 
,,'om:ln kno",', ii, Shc thcrdore arBun that 
if the rrollC is as 'hr off a. tb:lt 011 thf! water 
it mull be off in other way. and you are the.n 
faced "'jth a lade o~ confidcnce on the part 
of Ihe etlltomer, JUlt bert: thm 'I want to 
atl\'he )'011 all to check your package. wratl-

(If counc) and abo that the modem 
tK'1!1I taught the ad"ll1llgts of 
'mall amllunt. of water. Ont: 
to dat(', does ,not c\'en precook the 
IllIt IoU'. it riaht in with Ihe nuce i 
I'o rl ;.JI! (O r half a IlOund of Illaghetti 
uf liclUid, ami the ruultiniliroduci 

Anuthtr \lIinl for u. to 
jU11 at we mUll let dhht. thai 
the)' mlllt he .omev.'hat unusual. 
introduce macaroni Jlroducu into 
Ilillations ""lth which the Ameriall 
familiu i. an cu), way 10 inurt 
wedge. Let u. rcmembc:r, for 
Illere arc olher ~UCtt than 
though it .eenlJ not. 

You may notice Ihal iOme of the 
ncillCl all for food. that Item II 11il 
g;lIlt loerhallt, Tili. is done with II 

I ( the recipe doCl not .ccm too ' 
the ullu.ua: will auract, There is 
industrial Nllle now (or a .harc of 
il)' Ippttile rathtr th:an of the 
hook. and there is no food whCh e 
IlCell "really increased I~u.e of 
tilcd cheljlflu . , 

Remember thai limos! every 
deals with food Iltel~nltlons is 
IOnn: m"n-not for another womill 
nlemb< r Ihat )'ou like the things 
good and Ihal ) 'OU don't relilll a 
III)' IteClluse )'uu lre told it I. 
too. that ),ou are .ellin, tu thOle 
Ita,'c Ihe .:ame knowl~dae or taslt 
OIl yUII do fo~ ),ollr product. 

You can buy a mathin'e to I 

grade products, but no machi:lc 
betn ipvrnted to sell the outpul of 
a smallmac::aronj pli\nt. 
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RIO TANZI & BROS.,loc. 

"F A ULTLESS" 
-- SHELL--DIE 

:\ Distinct Achievement 
In 

Macaroni.Die.Making 

Equally Suitable for 
DUCTION :md QUALITY 

.\11 Type,--AII S/u".:ror All Purpose,·' 
MK FOR SAMPLES 

FEATURES 
UNFAILING AT FAST DISCHARGED LOADS. 

SELF-CONTROLLED FOR AVOIDING "SPLIT" 
AND "CENTER-WAVED" SEA SHELLS. 

DEI'ENDABLE I'OR CONTINUOUS OPERATION. 

See what some 01 the most promInent mltaronl mlnUrlCl\lrers SlY 
lbont this die. 

ChiclgO Mlcaronl Company of ChltllO,lIllnols, writes: "We ar1! gilt! 
to infonn you thll to us It looks like a nlY51crioui plete of mlchlnery, and 
the product obtained hom the Ole I, 50 ..... onderful thai we have put same 
on the market under the nlme of RADIO MACARONJ." 

A, Zcregl's Son!, Inc" of Drooklyn. Ne ..... York, ""ites: "II is ,hing v1! r)' 
;toDd results, and ",'e :He well sat"lied wltn ii," 

Brooklyn Mlcaronl Co" Int , of Brook1rn, New York, writes: "We find 
your "Sea Shell" 'petlillhe finest mltlJoni dIe ,,·hlch we hue hld so rat in 
our pllnt; both u to inlenulty lnd lI'orkml nship," 

The Quality of TANZI'S Dies is Our Most 
Vdluable Asset, the Clcarest Tributc to the 
Honor of Our Fast Growilll\ Orl\anization. 

MARIO TANZI & BROS., Inc . 
348 Commcrchtl St. 

BOSTON, MASS. I 1274 78th StTl'Ct 
BROOKLYN, N. Y. 

C !REA TO!R 2lll1ltdl MA lK IE!R 
Of filNIE [)lilIES 
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Advice From Adviser' By HEN flY MUELLER 

Ad.,Isory Officer of Notional 

Til 'hi' OOjars /11/11 ."emllers 0/ 1111' 
Nfl/ill/wi MIIClJrnlli MOfIll!ttrlun'rs i lsso­
(i."illll 111111 Tlldr GUI'sls-

I I\l'!iirc III cxtt'lHl my /.:rI.'Clll1':-5, hciu/.: 
tlnabl .. , 10 attend in Iwrsoll. Because I 
am fur Europe houllcl, I must miss my 
first (1I1I\'l'ntinll in ),l'ars. 

Iluwt'\'cr. I take this "!,porlunil)" to 
COII\' t'\' III VIlli iI few tlmu/.:hts which ne­
l'ur Ie; Ill!.' ;IS I relll'C! 1m tht, wnrk which 
has hl'l'\I aC((JlI1plishl'd durill/.: the past 
\'l'af alltl (IJlltcl1lplalc the (ulnT(' , 

- Ilavill/.: ! H.'t' ll privih'/.:cd In he dnscl,Y 
assllciah:t1 with ymlr dircclClrs ;nul 00i­
et'rs ill the work nf the past )'t'ar. wi:h 
parl;"\II"r Tch'n'lIce In th~' :'th',crtisilll:: 
C:m.,h"ligll which the ,\ ssncmtwll IS ahout 
lit laullch . we fully :IJlprcci'lll' their eX' 

(c\lcllt :Icl'mnplishuu.'IIls. Therefure·, 1 
first wish to thank them fur thl'ir inter· 
est and t1t1tirill).:" efforls. Your presitlcllt, 
)Ir. Frank 1. Tharill~cr, has ).:i\'en un· 
J;nul~illglr ~f 1I0th time alltl lIu~m'r,­
\lot a Htth' to thc detriment of IllS own 
husincss ami his pcr~unal inlerl·sts. lIl' 
.ll'sN \'CS our wholclu'arlCl1 thanks anti 

al'l'n· ... iatillll. 
Ie It Ilfllwn, chairman of thc Itllanl 

of Adverli sill),( Trustees, has wnrhtl cx­
l'l'etliugl\" hanl allll at a ~n'at personal 
sacrilin': also. 011 the preliminary Olr· 
rangl'nlt"lIts iur the :uln.'rti siuJ; c.am· 

paign . 
The cXl·Io' IICIII H.'suhs whirh ha\·c ~cn 

aCl"Ull1l'lishc.i 111\11' far. arc proof or 1.lis 
lahors. I h'. tou. tll'sen'l's ruur apprecla· 
tilill 011111 he;trtr thanks. Then I wish to 
CXl'rt'ss a wur.1 of appreciation to till' 
various l'Ollll11itt{'cs that hal'e wurked su 
faithfulh· ami have shown such a !'oph'l1-
did spirit of ("oiiperatiol1 amnn/.! tl~t'm. 
sdn's allli Iowan I our officers ami Ihrt'c· 
tnrs. I al so sulidt for tlll'!1l an expres· 
Silll1 of your al'prt:l'iation. 

Thl' Ill'\'· ;u:lh·itil's whidl haw heen 
Ih.("illl·.1 Uplfll. l)'lrli("ularly the l,rlll"105ell 
alln-rl isi ug ("at1lI~li).:I1, will he a grl':tt for· 
wanllllll\'l·T1Ietll for our Associa tion, :1.1111 
should 1'l·sult in tlu~ uphuiltliug: of nur in· 
;lllstn·. (Jllr aclivities in this conl\l'ctirnl 
will ;nake it Ill'("t.'!'sa rr fur us til work 
rluser lut:l·tlu·r, allli thi s should rcsult in 
a hl"lh·r \Il1dt'rsta llllin~ amollg thl' inti}· 
vi duals ami fairer ("lJlllpelitiol1 in thc in· 

.\uslr\,. 

ward one another. Adverlisin~ is a serio 
nus ,1I1d difftcult suhject, Olllt! therefore 
it shnultl bt: left to tht! good jutlgment 
flf those most experiem'ed in it. Of 
cnurse every mcmbc:r should he allowul 
In fn'ely express his opinions, hut i£ 
they arc not accepted I hopt.· the rejt'c· 
tinn will ~ taken in good spirit. My 
own company-the C. F. ~lilt'ller cum· 
l)'lIlY, is entirely willing ttl ahitle by the 
:tctioll a11l1 tlecisions of thc Advertising 
Cummittee and ,"our ofiiccrs ant! direc· 
tors, re~arcling tile mediums which Ihey 
adopt ant! the layout of advl·rti si ng (OPY· 
as we hcHeve they are men nf high illte· 
~ritr, a11l1 that tiler will he thorough!)' 
conscientious in till" t1ischar":l' of their 
duties. Indeed. 1 am confident that if the 
Illl'l1lbcrs leavc this work more or less til 
the good judgment ni the Atlvertisin~ 
Committrc ami tllO~e associatel\ wilh 
thrm. the I~st results will he Ilhlail1c,1. 
After all. tht'rc ne\'l'r has IlCl·n any ad· 
\'ertising copy whidt SOllie CIllC eould nllt 

within a few ,"cars. ,\11 the othl"f 
whirh ~I) nn' the American lJ.iJlc 
herll 'a'pl constantly Iwfure tlu· 
eYl', I,y v;Iriuus atlv\'rtisin~ 
and, ("ol1sl'(luel1tl)", they havc 
ting ·a larb:er sharc of thl' food 
than th~' l11a("arnni industry, 

criticise. 
Thcn, too. th erc 'Ire a great lI1al1\' 

thruries and ideas re~~anling \'arious 
phas~s of advertising, which, if c.,rriell 
out, 110 110t alw;ays bring Ihe Ilt·sired re 
~\1hs. My expcril'llce in auvcrtising 1.'0l5 
taught me that it must he placed all a 
husim'sslikc h."lSis, all.llhat Ol1e must nnt 
ex pect tn huild Romt' in onc day, Plans 
shuu'" he carefully laid, the particular 
products In he a.h,(·rtiset! muSI ever he 
kept in mimi. alltl th t! ll, too, it is highly 
imporlant to scle("t the mediums which 
will ft'acn the people who will be thc 
lal f, est Cllllsumers of those products. 

Mr. Iloskins. as \·icc chairman of th~ 
Finance Cununillee, has \'er;' kimlly a("· 
C(,t,kcl the chainnanship uf that cum· 
mittec III serve in my sl\';"111 until Ire· 
tum from Eurnpe, I ,lin confident that 
the work is in good hand s. 

Hi~ht here 1 shoulll like til Sol)' that I 
ha\'e enjoyed my work as chaimtan of 
Ihe Finance CUlluuitlee. for c\'ery pros· 
pect with wl1ol11 I had contart w:ts TIlllst 
cnurtl'OUS in (('ccivinG our proposition. 
It has heen most gratif~·i l1g to m~ that 
the Association has been al,ie Iv .aise a 
fund of l1eOlrh' a million al1l1 a half dol· 
lars. This. h;lw~ver. is not Ilue wholly 
II) the drorts of those who solicited suit· 
scn ptions, but also due to the btt that 
the American macaroni mallufacturrr is 
finnh· convinced that a cooperative ad· 
\'erti~inC' campaign is ahsoilltcl)' neces­
sary if we are to thoroughly Olcquaint the 
houscwire with our excellrnt Ilrotlucl5. 

Reinforcements 
The ranks IIf progressive 11 ,lcal 

manufacturers ha\"e hcen huls":rtJ 
the , ·en· C'·C flf the natiunat I 
Jluhlic ~eCHlZnitiun hy Ihe ",,1. 10';00 11 
powerful reininrt'c l11cnts. " ." \ 
just wme nf the ,(jf, 
tiuns tn our natiun al ,,,\m.is;,,, 
fruIll Swift & (""ml,any I 

.\tlanti c & Pacific Tea 
Swift & Cc Iml'an)" enters 

I'ai~n in the rlile of an ;!lly 1,1\ , 

(If their frm.en eg-g )·ulk 
The A & I' juins the list of 1 

tllfers as maker fof Quaker l'I\;ci,1 ' 
Ut ts. 

Credit for getting the latter 
sc ription goes to our president, 
I.. Zereg:l. It was officially, 
II\' H. B. Smith, vice Ilresi llellt 
6reat Atlantic & Pacific Tea 11 • 

The cooperOltion of these 2 
.. rives our C;tt11I';tign a .techlel l 
Incillentall\' it sen ·t'S tn show 
lis ts arc ll~t ·closed. Meallil1J.: 
)"011 kno w of anybody who I 

he nn the hantl wagon ;11111 whrl 
climhelt fill it is your duty to Ihr 
ciation and tn yo ur c;lI11paign I .. 

get hift! nil. \Vrite the flll:lut:t 
millee at hcat\quarters. Htlt iI ' )(If 
pies Hank 11"'1-:,. Imlian:tl'nli :-. 

Dun'l Hvereat or o\'erclrink 
lea st 6 gl:tsses of water, (Huh·d. k , 

iced, daily . 
Don't uverwork 
Don't wt':tr heavy clothillJ.!. 
Don't fall to sleep with tit, 

oJlel!. . 
Don't fail to b.lthc daily. Ihtlie' 

having baths in their homes 
sponge baths, which are just .IS 

ing. 
Don't eat much me"t an41 

than once a day. 
Don't fail to get a typhoi,l 

hefore Iraving the cit)'. 
Don't fail tao get 8 hours 

night. 

L"1;.loulllt"lll.\· tlicre will til' a great cleal 
of Iidiher.ltion a11l1 tlisl·ussiun before 
.Idillill' plalls arc furmulall"tl for tl.le 
f'lIl1l xlign• ;l1\el whik thl'se plans are 111 
till' lI1aking, I respcctfully urJ.:e that all 
I1Il'mlK'l"s he ("Illlsi.lerate alltl tactful to· 

~,\otc hi Si;l.~aJ:l, Falls cUII\'cnlio!1 b)· 
lIa ~ 1 I'fl'.,iclt-Ilt :\1111 a("li\"t~ chairman of Maca· 
H,n; Cam loaigl1 Fuml Rais;ng Cummilttc. 

I flrml)' believe that ir we COliled til 
launch this c:lmpail.rtl, the industry would 
experience a decr~asc in consumption · 

Simplicity is the sure ma rk of 
thinking, right acting (>Cople. 
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Consolidated Macaroni Machine Corporation 
FORMERLY 

Cevasco, Cavagnaro & Ambrette, Inc. 
I. DeF rancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 
Type K·G·R 

The Kneader is a machine of considerable importance in the production of quality 
macaroni. Many macaroni manufacturers ask the question, "Why don't my macaroni 
look as good as Mr ..................... ?" mentioning the name of some other manufacturer. 
The explanation is very simple, Mr ..................... is using a properly designed kneader. 

Aware of the requirements of this industry. we have designed the Kneader shown 
above. The proper operation of a kneading machine depends almost entirely on the 
prope" design "f the two corrugated cones used for kneading the dough to the proper 
cor~sistcncy. After many experiments, we designed the machine shown herewith. 
wnich meets the exacting requirements for properly preparing the dough. 

This kneader is fitted with an apron to prevent the operator from coming in con­
tact with the revolving pan. Also with a guard to eliminate the possibility of the oper­
<Hor being drawn underneath the cone. Unguarded kneaders have often been the cause 
(If serious injury and sometimes the death (f the operator. Both cones are equipped with 
:-craper attachments to prevent the dough from sticking to the cones ilnd revolving with 
the same, thereby causing much annoyan:e. 

The pan is supported by adjustable rcl's which revolve on Timken rol1er bearings. 
These supporting rolls are set immediately under the corrugated cones I which is the 
point of highest pressure. Each cone is independently adjustable and revolves on roller 
hearings. Due to elimination of unne:eSJary friction. very little power is required for 
the operation of this machine. 

Built in various sizes up to 76 inches in diameter. Send ror our catalogue for fur­
ther details. 

SIxth Street BROOKLYN, N. Y., U.S.A. 159-171 Seventh Street 

Add, ... all communication. to 156 Sixth Street 
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SEZ YOU! 
It is quile natural that the coming 

National Advertising Program should 
hnld the centcr of interest in the Illinds 
(If all subscribers. It is also natural Ihal 
they will howe !t1:1Il)' opinions and I11lll' h 

Cllmnlellt to ('SI 'Tt'SS in ngartl to the 
campaign. 

Already. (omments on mall)' pll:! s!.'s of 
the rampail,:11 aTC lwgiuning 10 llow ;11· ­
indi cating the grt'al :\II\OUIII of interest 
alltl enthusiasm which exists throughout 
the industry (0 :' the m Ol'COIen!. Natur­
ally. we arc ph'ascd to get Ih(,lII. ht.'cause 
we Willi! to kn nw how \"ou a1\l1 olher 
whscribcrs fcd "h/Jut Ih~ Program and 
what is heing- clout! in the intcrt.'sts of 
nUT industry. 

1 f you han allY l'C'IlmcUI tn make. 
anything 10 gel o ff rour chest, scml it 
in- air "our opiniolls 011 anything COil­

Ilt'Cll'd \~'ilh the camp •• ign , It is for such 
a purpose that this department has l)t,t'n 
cn'atcd . 

-eez you-

I h're is Hlle flf which we arc p.utic· 
ul;lrly proud, It comes fTOm James ~1. 
Hills, President IIf Grot'ery Stores Prod· 
ucts, Inc" New Ynrk: 

I think )'un 1t;J,\' r IUC!lared some 
fnnd aml'nu.lly suund, ulcs'llroliucinl: 
C(' I'Y. The aj,pejite apllI' ;!,' o f the di shes, 
tht' intriJ,: ui ll lo: nallles II I the same and 
th e alll' l1lio l1 . ~ettinl; 5trenylh of the 
1I;lIl1C1 uf the ~ IIOIl 5Urs for these rt'cipu 
should contrihute tu crealinl: CO il ' 

~ \llII cr inlcrt'~ 1 ill ~lacuOili l~rfldu(U 

:1 ml Iln·ir il1tTl' :H ",1 U ~t·, 

-eel' you-

And here is it Iclc.·J.::ram whit-It c,'aml,' 
jusl the olhl.'r tlar II) Ihe he;1l11luarter5 
of the final\ce c,'ullunillee frurn the Ern · 
pire n ox Corl'tlfiltiuJI flf Chicago: 

Subscriplioll maile' l. Believe iu­
du stry will ).!t't desire, I fc,' sults. Best 
wislu's fur SIIl'l',·S5. 

-sez you-

The puhli shillJ,: ui thc,' munlhly Ltlllc,·· 
till. " En-ry ~Iolllh " It)' Nalional ' \lln·r­
ti siul{ I {C:llllluarters. for th e purpflse IIf 
h ·t·ping all suhserihers infurnlc,'d ;l hoUI 
the PTf'Ktl·ss IIi the in,lustry· witle 1II0\,e' 
111"nl , has nl sn t'!idtl'll lI1u.:h fa\'u ra"le 
elllllllll.· III , EUKI'III' J. Villaullle. Treas· 
un' r u f th e Millllt'suia Mac:lTIlI1i COlli ' 

l'allY, Jnl'.. of SI. Paul. wriles: 

\Ve arc ill n ·l'l·iJlI ui your lIulle­
tin Vol. t , Nu. I. iur whieh we 
wish In thank you, alltl tu advise you 
that we han' 1!1I11e O\'l' r it \'cry ('nre' 
fully, 

\Ve Ihink it is a ~ood plan tu ,;el 
out Ihese Lullelills, iH1t1 kccp the sub· 
se rihc rs wdl illfunneti as to 0'111 ae­
th'ities o f the different cOlUmittees 

• 
so Ihat we will know intelligl!ntly at 
all times Ihe progress of the cam­
paign . 

-sez you-

Thc foll owing enthusiastic letter was 
rcceived recenth' from F. E. Barhour. 
Beech-Nut P,,;king Company, Cana­
joharic, N. Y. : 

The National Advertising Cam­
paign of the Macaroni Industry, 
whi ch seems to have thc genuine 
SUP1Xlrt nf n large numher. including, 
all clements of thc trade. 

Heretofore, it has seemed to us. 
the tratle has met. discussed its 
troubles and (viis; llIany (llatitudes 
have Leen expressed, listened to and 
applauded; resolutions for improve­
ment have bt:en approved. after 
whi ch each individual has gone his 
own way as before. 

NOW, unless all signs fail. there 
is tn be an honest·lo·coodness, re.,I, 
gelluine, wholchearted effort hy a 
larce part flf the trade 10 join in a 
general mO\'ement (or impro\·emenl . 

This invol\'es more than publicity 
ttl stimulate the grt'ater usc of maca­
roni products. It means the produc· 
lion o f superior goods, madc in a 
deanly, s..nitary manner, properly 
1I.'c,'kal,!ed ill hulk or in small units, 
:lIHI sold UII a ha~i s of cnst plus a 
rt'a sllllnille profit, 

I ( we arc corr«l in our assump' 
tion Ilml Ihe al ll)\'e t'xJlrrsscs the in· 
It'nt of this 1ll0\'cment , we did flol 
st'c how we coult! decline 10 partici, 
p •• lc in :his Kl'lll'ral cfTurl fClr trade 
1M,·t tt.'rtllclll . 

-ilez you-

Anothc,'r t'xllrcssiull uf l'Ol1filiclleC ill 
the call1p..i~1I was rt:cd\'ell hy I-'re sitlent 
Tharil1gcr fmlll F, Patrullll. l'resil lenl IIf 
the h1ilcIIl'1II1ell t Maearolli COIlIp •• IlY, 
Inc" Mllunt VcrtllJll. New Yllrk : 

I, lH!r5(mally, will contribulc my 
share to Ihis wOllllcrful idea, 

E\'ery possiLlc a ssistanec whid. I 
:1.111 a1l1e to ~i\'t'. I will render to the 
llCst of IIlr ahilit\', Here's wi shinl{ 
)'ou the c~upernti'lIl1 of all tl) ,'a rry 
on to success the J\I\\'crlisiu~ Cam­
llolign . 

-eel' you-

Presidenl Tharinger submits still an­
other ,;lowinl{ testimonial which c:tme to 
him from J. 1'. Wddenhamer. Vice­
President of The Megs Company, Har­
rishurg, Pol.: 

You can he assured of my most 
heart)' coOpt·ratil)ll. and 'will do all 
within Illy puwt'r to assist in putting 

owr this important I)rojeci in " big 
way, 

You havc certainly accomplisl1tll 
a great deal-let'!, make this .:am, 
paign the grealest e\'er put O\'l'r I,!, 
an)' cooperative induslry-we C'oln_ 
wc will, 

-eez you-

M;ariu Tanti, President 
Tant i & Bros., Inc" noston, :1 

lurers or macaroni dies, display~ a 
attitude in the following letter : 

1 thank you for your '1'1"''''':;'' . 
of my cooperation in I 

campaicn. I feel Ihal being a 
scriher docs not fill our ambit ion 
sec this carnp..ign a success "II! 
will boost through our 0'1(''';'''';''1. 
all IIl11ch as possible. 

Tonnage 
TOllIlill;e is an important 

American industry. It has !luI 
meant employment (or millioll s, 
wide distribution of the goud I 

lifc among othrr milliolls, It i5 !! 

that il should continue to lle an 
lant aim in business, 

Uut tonnage must be profitable. 
i!l, for e~ample. the intuestiu t.: 

Some Macatoni" '.~~"",UC"'.'"':' 
reuon 3iong similar lines, 
those who are quoting a price 
a tase of 2 dOlt'n 7 01. 
t ;!,w materials cnsting neatly 

a gll 'gelling merchant who ofT"r",1 ~ 
Hi suits 10 his custumer. 

" Honestly, Mr. Jom's," h\· 
"Dis suit costs l11e alone $16.»; 
ofTer it In you for $12.95. hn't 
hargain ?" 

" Well , huw dn )'ou ,10 it : " i 'I 
Ihe suq,rised Mr, Junes. 

"Vj', I sell thousands of 11.111," 
the li~htllillg- r~spollsc. 

Italy, recocuin d the worltl ,,\'rr 
leading protlucer of macaroU! , 
l11ust fcel foreign compelilifll l 
that is Ihe: conclusion of til,' 
world whclI it Iramed that " II 

19.'\0 the imporl tluty on "''', •. "." .... " 
ghetti, noodles, elc. was inc ... · . '~ , 
26 to 30 lire. The increase 15 In 

schetlulc No. 72; other tarili' 
on COrll, wheal , hread and 
products werc i I. 
by the s..me regul;uiotls. the 
of which arc in gold lire pter 
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CORRUGATED 
aDd SOLID FIBRE 
SHIPPING BOXES 
and PRODUCTS 

THE MACARONI JOURNAL 

BOXBOARDS 
FOLDING BOXES 

STOCK BOXES 
PAPER PAILS 

The Creed of the C. C. of A. 
To strive mightily and consistently to build better Solid and Cor­

rugated Fibre Shipping Containers, and other products we make, than has 
ever before been produced for the MACARONI and affiliated industries. 

To so design our Containers that greatest packing and shipping 
economy may accrue to their users. 

To carefully check each building phase to make certain of a finished 
Product of Quality that will be a credit to us and in every way salisfactor\' 
to its user. .. 

To sell our Products intelligently and helpfllll v un their merits. 

To supplement each order with conscientious 
service and cooperation. 

To offer freely and without obligation our check­
ing service by competent packaging engineers to work 
out some definite economy, if possible, in the prevailing 
packing and shipping systems of shippers. 

To make our Trade-mark respecten in everv field, 
wherever our products are used, for the four great basic 
principles it symbolizes-SINCERITY, QUALITY, 
SERVICE and ECONQrI'!Y. 

CONTAINER CORPORATION OF AMERICA 
CUliluiucr Curl'urnliHIl 

t;,·/ll'tflIOjJi. ·.· • • ( :"IIMIIJ IIMI=' 
III W. \\'1I~hlllj!I"" ~I .. 1:1111:.\1:11 

I 
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• 
Complete Publicity Plans 

To make must ('ffeetivc the nnliulLal 
;Hlvcrlising c:lIl1l'aign for IX1)1ulariling 
mal'anlJli prOlJucls, 5upplcnll'nla l IIUh­
J icil~' wurk must he done through well 
nrg-;lIli7.l.'lI (haunch;, This phase of the 
l'al11paiJ:11 was ginn due attentiun It)' the 
Hoard of Ad\'l'rtisillJ.: Trustees antI com­
mille!.' chairmen <It the Chi cago mcdiJli,: 
last month. It was evident that the ap­
pro.leh was along :\ distinct avenues. ]n 
thl' nrtll'r o f th eir inllul'llcc 011 the minds 
of the people whom the macaroni manu­
facturcr!i sl'ck 10 Teach .. :111 interest the 
aVelHll'S of approach arc: 

First-the WOUlen 's service nmgaz incs. 
Sccond- the daily II I'WSp.1pcrs. 

Third-thl' III l'IlU canis of hOlds, 
restaurants, railway dining' cars alld 
slcamshil) lilies. 

Sn ra r as ll1aJ,:;I1:ine "uhl ic it), is con­
cemel!. the national c:unp .. ,ign will con­
fine its dTnrl:ol tn tht· puhl ications that 
will ca rry the ;ulverti sing as schedulet!' 
They ha\'c a CIllllhined circu lation of 
13,(XX).(OO alltl Cfl \'l' r the heller aud the 
midtllt· dass hlulles of the coullt ry quite 
thtlrotl~h ly. 

As 110 2 of tln'se magazines arc :Im." 
in the dass of people reached und ill 
l'llilorial polidl's, it was det'med bt-sl III 

provide differt'lI! infnrmation awl SUPI)I" 
diffen'1I1 illustrations for t'ach. All of 
them ha\'t' regular tl t' l~lr1mcnts of culi­
IInr}' affairs which cater 10 appl'lizing 
n ·cipt.·s. J lere will Ite math: goo!1 usc o f 
the tcsteil rt'l.: ipt.·s ht.' in.: prep .. ucd hy Miss 
~call K. Hieh. Iht' AS)l(Kiation's Hecipe 
Coullsell 'r. 

For pudicilY in newsp.1pt: rs Ihe cam­
l~lit:1I lIlanal-:ers will spt.'cializc in supply­
ing material s ;n the fonn nf recipes anti 
illtl'n'stilll; slOnl's, holh direct In Ihe 
ncwspapcrs allli throu/.:h Iht.' nc\\'sp.1Pl'f 
symli c:lles. I'll kcel' within th t.' IlUtl/.:t.'t it 
is prol'ost.'11 to limit the gellcral llIailin/.: 
nf 1ll·\\·sJl.'IH.'r lIIa lcria l to J limes in the 
present :uh'l·rti si l1 l; year-Sept. 1 anti 
Dec. I. 19.\0 :IIHI March 1, 1931. 2fXX) 

daily papcrs will lit, sUJlpli e~ with elil) 
sht'Cls flf .\0 s l· I ~lr.l l e sheels of recipes 
01111 \ sto ries. 
Th~ n·eipt.' WIIIl'S! offers a big oppor­

luni ty for newspaper publicity. A uum­
her of manufaclurcrs who nre sub­
scribcrs to the ,:unp:aign arc also r('gular 
;u lvertiS('rs in lIl'wspapt'rs. Jt is pro-
1)(lselllu list the IICWSJl.1pers the)' usc ami 
to semi to ('ach an announcement of 'the 
COUll'st. with :i leiter from the advertis­
iUJ! manufaclurer. \Vhen the contest is 
eh·dded. a scparate story of Ihe winning 
indh·idunl will he sent to the newspajl(rs 
(If his nr her home city with releases to 
th c \';trious prt'ss hureaus. 

As photlJ~raphs of the famous chds 
will hc used in the at'vertising campaign 
together with their favorite recipe, it 
shuultlnot he dillicult to induce them and 
thdr t'lIlploycrs to use macaroni products 
in thl·ir mellus. cspecially Iheir own ,re­
cipes. III addition, there will be storiu 
relating to the (nod value o( macaroni­
products, th ei r t.'ase of preparation, thei r 
deliciousness ami wholesomeness, with 
special emphasis on the economic cost 
per food unil, This should have a spe­
cia l aweal on the managers o f the culi­
nary dcparll11t.'nts in hotels, restaufit nl s 
....ld al)()'lrtl ships. 

Suh!'crihing l11embt-r finns will be cc,o­
stantly advised of ways ~nd mtans 
whereby publicity for macaruni p roJucts 
may he gained in the va rious advertising 
channels they usc. The whole publicity 
acti vi ty will he linked with the advcrtis­
ing camp..lil;n in cvcry way ami wherever 
possihle. 

lndividual actiun will be a bi/.: (actor 
in geuillt: the greatest amount of pos­
sihle gootl nut Hf thc atlve rtisill~ cam­
l)"lign ami its assucia tt.'lI activities. The 
fi rst b.1 Ulc ha s hC('n W OIl hut the results 
depend materially on the " mupping up" 
that follows. 

\ Ve've accomplisht'li wUllders for to­
da\', but what ahout tomorruw? There 
is ~n ul,\'e rific=d slory nf that great leader 
ui nU'II, NOll'oleon Bonal),,1fle. that illus­
trates Ihi s puint. ThrouJ:h" courier. ht' 
was aclyiscd IIf a great victory won hy 
one o ( his t:t·llt.'rals. T he mc=ssage was so 
wurded lhat Ih e gCIlt'ral expected to rc­
c't.'ive wonls ui commcndation. tn stt.'ad 
he was asked. " Hut what did YOli do the 
next day?" With macaroni manufac­
tu rers. Iht.' S.l11lC Ihou/.:111 shuultl occur. 
Wt.' ha\'c SUcCl" 'c!etl in financing and 
I'lannilll.: (Jur ath·ertisin,;- Call1l)'ligll, bUI 

what next? 

Keeping an Eye on the 
Road Ahead 

Timid untleciJetl husiness men clog 
up the ch:annds of dist ribution, just as 
timid umlecidccl motorists Cause traffic 
congestion and prlJ'n 'lt c accidents. Per­
ha ps much a rgultH.'n l ;Jld rec rimination 
in the com mercial .... ·.,rI .1 tOil ny-not to 
men ti on retanled hUilintss progress- ­
is duc to the failure 01' lIIallY people to 
look ahead and determine in atl\,;lIlce 
th e directioll in which they are going 
10 travel. 

We all lmuw how uncomfortahle it is 
to sit in the car with a timitl undecided 
soul in the driver's seat, who carefully 
considers the traffic and lhe road condi-
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tnns for a few feet ahead and Ir~::~:~:~======""================="';====='-=========~, 
;>~~:~:~s :;::la :::n:;~~:,~n>:~alin"'''d •• THE LATEST TYP 
in his drivillJ!, T his tlriver is E gclli,>g nul of une difficulty into " 
htcausc he docs 1I0t secm 10 
driving plnn, 

The more confident dri\'er, \\il\l 
eye on the road " head, thre.ads llis 
through crowtled t raffic and over I 
roads with n Sl)(cil and 
seelll almost miraculous tn those 
not clearl)' undcr~lalitl how he I ~ 
fling his course. Hi s rcactiull 
next few fcet :l. lol1g the road 
settled in hi s mi mI , ami he is 1 

farther ahead. 
n usiness men in Ihe food tra11 ... s 

confine their aUt.'ntioli til th t.' I 

Ilresenl arc sumctinlt.'s critical 
aClivit)' o ( those whu a rc tluiu}: 
in an appareutly murc recklcss 
Improvements in methods of 
lion ~metimes l1l('et tl\(' oI i,;o,,, ,,,,,,..1 
the more eonsenath'c busillt·!'s 

The congestion in our fOU\.l I 

tion system, and Ihe unpleaso1llt 
ments and r«nminatiolls arisin~ 
it, are due as much tu intll'ci ~iun 
caution of some uf the factun as til 
,;-ressiyc cxperimt.'llt;ctinn uf othni, 

J{ traders in the.- markt.'t t ~ lay 
center thdr attentillll on th e I 

which apl)3rently IIIU St he t'mplo,rd 
and 20 years f rom now. thcrc WlJu!J 
established a better umlersl:ullling 
tht: treml in food di strihution. amI 
altercation ovcr purely It' IIIIKHar~' 
t.ers would take place. 

Many of our leading (uotl 
and IlIcrch3tulisers arc atloptillt! 
gressive, dynamic philusophy .. i 
aheatl into a future of nWH' 
methods oC footl distributioH 
men give but little attcntiull 10 

temporary matters as illdcl't'l llkn! 
chain store fights. They haH' ~ 
model car ami art' goint: sl.:ur 
TIley do not intend to loitt.'r 011 
or pennit their ner\,(§ to be 
the congestion of tr.tllic.-J!./i t 
Thr NC1V Eru ill Food Dislr' 

THE FIRST ARTICLE 
IN RUBBER 

nubber overshot.'s was the ! rst 
Ola rles Goodyear madc wheu Ie 
he had perfect "ulcaniu'tl 
took 20 years or exoc ,i', 1>0""''' ''''' 
the proper adhesive, sulphur. 
hard rubber process has tala '!) 
of bone, ivory, and hom. GIJ" 
hom Dec. 29,1800 tlml dietl Jil l,. 

'--OF--

"CLERMONT" Noodle 
Machine NA-2, with Flat 
Folding Attachment. 

Cutting 
Noodle 

Type NC-FNF 

J 
--" - - .. ~- -----------

THE MACHINE WHICH PAYS DIVIIJ"NDS No .kllled operator required ., 
No hand. toueh the product 

Suitable 
for 

Bulk 
Trade 

The finl.hed product of above machine. 

D WE ALSO MANUFACTURE: 
N~~3~ Breake.. Triplex Calibrating Dough Breakers 
f>lo.t~f':rcnllttMaChlne. Fancy Stamping for Bologna Style 

Suitable 
for 

Package 
Trade 

Ee Ba 0 u era S~uare Noodle Flake Machine. 
g.. rley Machine. Combination Outfits for Smaller Noodle Manufacturers 

Write lor our de.eriptilJe catalogue and detailed information. 
Will not obUgate you in any manner, 

CLERMONT MACHINE 
268·270 Wallabout Sl 

CO., Inc. 
Brooklyn, N. Y. 
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Secrets of Successful Trade Marking 19 

---Special Treatment for the Private B~"ll. 

Oue o f the yawning pitfalls inlo which 
hramll'rs tumble IIDW and again. to their 
sorrow, results from the supposition 
there arc hard anti fast rules for trade 
mark sucel'55 which arc universally ap­
plicahle. Oll~ of the solemn truth s to 
he absorhc"! by C\'l'rr markete r who on­
llcrtakcs to idl'lIlify his products to ulti· 
mate conSUllle rs is Ihat trademarking is 
an aft murc ('umplcx than it appears 011 

the surfnce. Ci rcumstances alter trade 
mark tl'c1mi'lUl', The time and th e place, 
tht ch"mell'r IIf the trade catered tn, and 
the !.lass uf customers must all 1>c taken 
into cOlIsitlcraliul1 when planning a cam­
paign It) s~, t ap.a rt and distinguish a line 
nr a specia lty. 

In the Uliuter o f suiting t rade lIlark 
policies and practice til the environment 
thcre might !,t' urged, bdore all el se. ti ll' 
cardinal principle that special ami par­
ticular tTt'atmcut shoult! needs he J.:i\'cll 
a I,ri"ate hr.md. Thi s deference was 
not stressed ill past years when "own 
lahel" gtlocls, su-called, were cOl11para­
tively (ew and (ar hdweell. Hut now 
that tlll're is sfllllet hin): of a stampede In 
proxy hramliuK in all branches o f the 
f()(.Hlslu tT fieltl, it becomes impurtant tn 
hespeak fnr the prh'ate brand it s own 
reserl'ed nichc ill the st rateg)' uf t rade­
ma rking. 

No need 10 dcli ne the "prh'ate brand" 
to rcallcrs of Ihc jOllnml. And yet tht' 
ca tegllry tlf huusc pets of this s~ie5 has 
hrnadl'ncd so rapidly and Sll extensively 
of latl' that not alllllembcrs uf the trade 
l1la\' reali l.l· what ;1 cfl11lllTehensh 'c tenn 
thi ~ has Ilt'CClllle, Esscntially a privat c 
brand indicates a specialt)' that is pre ­
p..ued (or or funti shed to a dist ributer, 
he .. ring ollly the nickname Clr name plate 
nf Ihe trad('r whn is sl'(lII suring the g()()(ls 
at sectlnd hand. In Ihe average instance, 
the namc uf th e manufacturer who pro­
ducl,d Ihe ~uOlls or the importe r who 
brnuglll the product in lo Ihe country dm's 
1101 appI."ar at all. 

Now, lei us haw II lonk in passing 
at tht· dc,'\'luplllcnl s which have gin'lI 
pri,'ale brands tlll'ir deeper siJ:nificant'e 
in the gelleraltr:ltle lIIark picture. Fi rst 
of all, there is Ih e ll'nJ:thcning of the 
rangc. Wht'rea s, u"!time tradition as­
sUlllcd Ihat a prh'ate brallli was essen­
tiall\' a Inca I hralltl,-rcstricted to one 
cih:ur cOllllnunit),,-we IIOW 1>chold an)' 
l1u~nht: r IIf private brand s in fooddom 
circulalilll: throughout entire s tates, IIr 
mayl)C, portiolls of se\'eral slales. The 

sl,read o( chain s to re merchandising is- service," as they lerm ii , hy 'i 
partl)' responsible, no doubt, HUI the net stock product under a del('J.,'at e'l-b~ 
result is a class of supcr-privatc-br;uub which is assib'lled to his use tithn -,-; 
that coml)lica tc coml'etition , definite teml or during the COIIII l<I"",JI 

Sl'('ond o f the fresh factors is the ex- of business relations. 
tellsion o f private bral.d ownership to All these changes ;uul the ;u l'led 
clifTerent merchandising II!vds, The role t~cacies of private branding i~~ 
of Ihe chain store systcm as a I)rivate alike upon owners and users (Ii prill 
hrand owner has alread), been mentioned. brands, new responsibilili t,s wil h rrSlt 
lnc.lt'l )('ndent retailers arc likewisc feeling to hrand conlrol and l. Fir 
the lu re of "store specials." Wholesalers and foremost is the necessity fu r th ~ ~ 
alltl johbers an: flirting with (Irivate ercise o( utmost care f rom the HUlstl ! 

hrands more than of ),ore, And, most private brand cooperation, tn IIISurt 

surprising to relate, we find th e mail mutual understallflint.: of the i"---
. nrder houses and even the dir~ct selling I.rivileges of the respectil'e l )'l~l i . , s . . ~ 

(1Iour,.c.to-house canvassing) concems example. if the distrihuter UWII!' "utri~ 
are tr),ing to dodge competition by ex· the brand which he cmpuwers alHl tltr; 
Illoiting private brand... apply to goods made In his flnlu 

Finally, in our catalog of causes fur contract should set forth sJlcl'ifl ~ all\' 
the current realignmcnt, we come 10 the facts o ( ownership. Hanl fedillJ.:~ 
quickelled and enlarged participation of expensi\'C law suits have rl'SUlh,.I Il)'. 
"private-bramlers-to·the-trade." nlere than once hecause a producer I,y pre 
is a flChl ahead if any part o ( the private obtained the impression that h i ~ .Iill! 
brand husiness is to he retained by the ut~r·customcr had tumet! U\'l' r t., 
manufacturer whose production \'olullle (or all time a pril'ate hrant!, 
consists princip,:llly of goods put out un- O n th e other hand , if a " fa rull'r v. 
tier ' his own (actor), brand o r national uf lirivale hrands is ellframhisin, 
brawl, hut who has ht'en wont 10 take ,Ieyler the-c should be a cOlllparl in lH 

on a little private brand business as n ing seltir'': forth whether or IU'I Ih(1a 
si(le line or to absorb the SUfillus output is ror "cxclusin' use"; i r ~I, what !tr 
that call not be plactd under producer - ,lory is cove rt't! hy the monulM ,ly .. j tJ 

brand, The operalor who has used pri - the duration of this sult'-aJ.!ellc~ arro; 
vate iJrantl takings as a Slop gap is now menl, elc., etc. Trou!.'" ha s b; " \h', I ~' 
challellged by the I'rh'ate brander to the and abrain whell a Lusinc!'s 11;1- dllr~ 
trade wh o devotes hi s entirc Tt'sources ·lo hands withou t the pri"ate l,ral1'\s I~ 
the production uf Io:OOd5, in accordance legally assigned nr {ormally .li·) ~,~1 
with the hrand oWller's fonnula or his In conclusillll Icl us par uur WIt 

uwn stock (omlllla, hut always with the to the clouded suhject oi lIlt' rt'/,~'!:: 
crtdit fur origin or uwnership givcn Stlll'- hilit)' uf private brands. . I ! )<r.Ol 
I)' to the di sl ributer whose imprint is dis- not too well in(urmed th en' 1 ,-\( 

played alone in it s glory. current a sUI .. .' rslitioll that P~~ 
As is alwa)'s the way wilh sJleciali za- hrand can not 1)(' rt'gistcrttl Ott 1 :l-. 

lion in any field of activity, merely th e P.l tent Office at Washingl on . . . ,~~ 
lIew JlTuminence of the private-hramler- hosh. A private hrand willII(' I I\""'~' : 
to-tht'- tratle, as he reach es (urther and II)' Uncle Sam as Tt'adih' as ,. tlal~~ 
(urther marketwi se, ill his '1uest for busi- brand o r llIanufacturers~ l, ra, ,,1 ij 1 

ness, wouhllte sufficient to upset Ihe ohl when the private I,r:llitl is 1 1-l'1:~1 P~ ';'1. 
tralliti(lI1s of pri\'ate hranding. Hut mure I]uired by law, NUll' the " if." .\ 
n ' \'nIUli ullar)' than all else is the gra(lua· !Irani! thai is, narrow h', a 1", :.1 
lion or the I.riva te hranc.ler to the tr:ttl~ canllul he reJ,:isterel.1, i,ccau ~ ' Ihr' 
into th e role of (lwncr nnd licenser of r("( luisite (If Fede ral reKistral. .. lI il 

pri vate "rands, Ih e title o f which i:l in interstate commerce, ratlH' Ih,1n 
\'csted in Ihe suppl)' house, Such has in intrastat e cmnmern', III the Sl 
bc..-cn the spread of this p1:m of operation wa)', the coveted govcmmcllt al 
that there arc certai n nutfiUinlo: concerns is he)'ond Ihe reach o( a firm 
which no longer seck business which cnn- adopted but lIut used n 
sists in placing by Ilrox)' the hrand of Actual usc 0 11 goods rns5inK,, ~1I 
a distributer. Thry would l)rcfer to a prertflui sitc for the I II 

" (ann ou t" on~ of their own hrands to private br:md. eVl'1I as it is j"r 
the distributer. Giv~ him "comlllete ceptance o r a facto ry bratltl. 

_'-'_;:' ,-.., L 
~~Ao".bf,"o;;'~ :ii"'~ ,(1,;<>', . - -;;~~ 

·:ot,·,l'. 

MACARONI 
BOX 

SHOOKS 
From any grade or color of Southern Woods 

you may prefer 

Our timber holdings and I I mills located In 

Florida 

Alabama 

Mississippi 

Louisiana 

With capacity of ELEVEN CARS of FINISHED MATERIAL 
a day and equipped with the most modern dry kilns and sa ws, 
guarantee you PROMPT and SATISFACTORY SERVICE. 

We would be pleaaed to aubmit our sales plan, samples and prices. 

Home Office 

Tribune Tower 
Chicago, III. 

~: 

J. C. NICHOLS 
Ea,tern Office 

123 So. Broad St. 
Philadelphia, Pa. 

F, 1-1. Golde)" Mer, 
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Conventioil Greedngs 
~Icmhcrs 1I1laLIc tn attend the Niagarn 

Falls COIIYellliol1 last JUlie and others in­
It'fl'stcd in the ddibl'rations sent lIIes­
S:lJ.:CS of grcclillj.!s :lIId .uh'icc Ih:ll re­
ct'ivcd the clIrcfu\ cfllIsider .. tioli uf the 
assembly. Amollf,: ,!:t'm were the fnl­
luwing: 

Industry on New Era 

"We 51.'1111 grl'l'lings to (Jur fellow 
IIIl'lllhcrs uf the :'\' alillllal Macaroni asso­
ciation fur a slIl'n'ssful sl·ssion. Mac­
aroni iuilusln' UI1 l'ra I)f I,ctter Ceding 
alld tltltICrSI:l~lflil1J.: :lIl1ong competitors. 
In due lime thi s wi ll spell success amI 
prospt.·ril)'. Depcnd Ull Fontana:J for co· 
upl'ration and til ahille II)' rules and renu­
laliun5 laid dmm by the assl)cialioll ," 

FUIII:lna Fuocl J'rnducts Co., 
S. San Francisco, Cali£. 

Hope Successful Meeting 
"UI:J,:rct my inability III share wilh you 

in this year's cUII\'t'ntioll which gi\'es 
prnmise IlC heinJ: Ihe must useful and 
wnslruelh'e nweli llJ,:: your association has 
evcr held, Best wishes to all and SIlC· 

ccss to the alin' ni sillg canlpaign," 
II, Sluckman, president. 
Duluth·Superior Milling Co., 

Dululh, Minn, 

Canadian Good Wishes 

"Regret cannot alll'nd gathering this 
),c.'ar, Heartily with you , Sincere wishes 
fllr a fruitful (Om'(, lI lion." 

H. CIIIISI :II1I , SUpl., 
Ca lelli ~lal'arolli Products Corp .• 

51, Boniface. Canada. 

Misses Best Convention 

"Surry to advise cannot he with you 
at conn:ntion, more so hecause I plan­
ned fo r se"era l munths III atll·1II1. ] hul 
Illy resef\'a tiolls matle to lean' yeslcr­
day hut on accoulIl (d matlers luming Ull 
Sunday J was iurn'd In ab.llldull tril" 
1 wish I was wilh yuu hecausc 1 believe 
this will he the best rull\'elltion ever ht'ltl. 
accouut oC 1I10St important matins Ihat 
arc IcJ come up. Exprl'ss my n'grets til 
officers and members. Wish e\'eryhotly 
a good time. HOI)(' (lir a \\'ell aUentled 
cOI1,,('ntiol1. I am with you in spirit" 

Fr:mk S. UU11110, 

National Maca roni Co., Dallas. 
Endorses Work and CampaJgn 

"Gentlemen of the Macaroni Manu· 
faclurers Assodation: Allow us to 
,heartily endorse your splcndid aims and 
thc fine work you h;\\'c already :)ccom· 
pl i ~hed. \Vc (eel proud that wc ha\'e 
lx'en able 10 assist YOU to small extent 
toward helping you ;each your goal. We 
.. .specially want to congratulat e your Ad· 

vertising Committee, this fine representa· 
th'e body of men has done an outstand­
ing job in de\'eloping your publicity 
camp.1ign. " 'c arc thoroughly with 
)'IJII," 

\Valter Goodwillie. president, 
Atlas Box Company, Chicago. 

Mias Convention Inspiration 
"Sorry 10 miss inspiration and l,riv· 

ilt'ge of personal attendance at conven­
tion, hut wish you sllccess in e\'erythin~ , 
Assure you o( ollr lo),al support. Wire 
us at our expl'nsc cOllceming any matt('r 
on which yUIi desire an expression of 
opinion. Sincerely hope Ihat the great 
spirit of agret'lIIent will prevail." 

G, anti J. LuBue Bros., 
Jersey City, N. J. 

Gruting. From ":ereal Chemists 
"Greetin!;s irom the American Assu· 

ciation .)f Cereal Chemists who are pruud 
to ha\'c as constituenls of it s membership 
!tOme of your promint'nl members. May 
you have a most successful com'entioll. 
Our only rCl:rCI is that 1II0re of our mcm· 
ocrs cannot he ill attendauC'\! in express. 
ing Ihis regr('1. We arc reminded uf tht, 
immortal words of Goldsmith .-'People 
!\eldolll impro\'e when thty ha\'c nil 
olher IllOtlcl hut thcmselves to copy 
after: We ex lend a most cordial in­
vitation 10 your mcmhers to '\'isit our 
conventions and tn make usc of any rt( 

our scien tific IlubJic.ltions that are of in· 
terest in your problems . . \Ve assure you 
of ou r tll'el' inlerest in the many mutu:11 
prohlems alltl exll'nd Ihe Lest wishes of 
our associatiun." 

C. G. Ilarrel, President, 
American Assn. of Cereal Oll'misls, 

!'Ilinlleapulis, ~Iinll. 
Will Support Action Fully 

"I hal'e l)cclI lonking' (om'artl til sec- . 
illl; )'OU 3 1 Ihe com'cnlioll and dning in 
Illy hUlllhlc way what f cou ld tn htlp 
good work a long in the interest of the 
industry. 

"However, mailers have cume tip this 
moming that are going to make it illl· 
possible (or me 10 l.te away next wl't'k, 
so ] am so rry to Soly J callnot be with 
you. 

"I would apllreciale it if yuu wuuld 
tell our man)' mutual friends 'hello' for 
me and that I am thoroughly back of, 
and will support to the bcs: o( Ill)' altil­
ity. all of the good work that practically 
all of tllem have lx-ell doing for the in­
dustry as a whole." 

Yours siucertly and resr«:tfull)', 
Loyd M. Skinner, President, 
Skinner Mfg. Co., Omahif. Neh . 

Greater Benefits to Subscribers 
"Noting that the National.,,,,,.,,,,,, . 

"Ians 10 hire a Merchandising 
would suggest consideration of 
tion that Ihis man might st'rvc as a I 
of raw materials for contributors 11, 

Afacarolli Adl'crtising Call1 llaigll 
orde r that they may oLlain grc:ltt'r 
fits therefrom Ihan manufacture'l , 
refuse to support the movement. 

Also suggest sanitary legislation :1 
at nOllsllhscrihing flrlns whu arc I 

those operating plants under \ ' l' l 

sanita ry comlitinns. ~lacarCIIli pI.' 
from said plants are tleliveretl 10 

trade in loose hundles, piled nil 

house floors and usually snIt! at ;, 
fiee, the fl'al source of price 

Urge a firm stand ill favor 
elimination of atlded l'ulur and 
aging usc ot cheap flour in I 

maki .. !;·. May the Assucialinn's 
tion be a hig success." 

S incerely )'ours, 
Francisco I'alrrmo, I'rn . 
Indcpcmlcllt ~lacarlll1i l '"" 

MI . Vt'mun, Nt,\\· 'II; 

Addlt' JnaJ Convention Sidelights 
Miss HiltJa O'Hielly was a 

hnstess {or the l:Hlies on thei r 
Garden trip. ride un the "Maid of 
~Iisl" alltlte~ in the Hefeetory. 

• • • 
The ' Xew York colony tr;\\,c!e,J 

the convention in style. A 
pullman and huffet car was pllt 
sen 'icc on Ihe Lackawanna, ' \ 5 
pulling 1)111 of the Hohoken i 
40 pie('c !rand musically soundt'tl ' 
wishes. This happy event was the 
suit of the efforts of Erwin Sichl'r 
the Duluth·Superior Milling ( u, 

W, J. Stockman of Pillshury '1" 
Mills Co. ••• 

Uuhert Williams, second 
"Crea rnette" Williams, tells 
that cmphasizes the well 11 · 
guist fact that all Irishman h:l dly 1, 
gles the Itali an lanl,.ruage, \\ hil( . 
Venice, h Olly, Papa WilliaTII~ " 
led his 3 grown childrel1 into;, 
"penzione" (Sll Jim calls it) f, ,! 
fast. As a blind he told the "",,,, ,,,,b 
hc had forgotten his glasses 
(are could 1I0t read the menu. 
dered ham and eggs in his 1 '\'~ 1 
mest fluent "Italian," thinkinj.: III 

out the Italian's ability to sefl \' a 
American breakfast. 'fhe wail l'r 
an understanding nod and 
with 4 large thirst satisCyinJ!' 
3des. Jim and his children th" 
enjoyed the joke aher gelti,,!:, 
ham and eggs as a result of (ackling 
grunting to indicate their want s. 

A Ne,,! ~~Iill 
built exehlshreh" • 

\\ u .. hllllrll (;1' .... 1,' t :'11111.1111, In"" '~ I,ll';'''''''' I" 1111-

lI"IIIIl'I"1l 1111' t'u l""I"111I1I .. f I, .. "' ..... t·II\"l lnu "Inili. 
T hr 2.111111 1111,1'''' 111111 .. " .. I" tlt·t'l l III '1O'Ih,' "1"·",11",, 
dtl,IIIIoIIII,·III .. 1 hnlruf I"·,·t·,nl ... , 11,,,111,,' 1.llIlIlllIIrrl'l 
,,"11 .. In, .... I,,, ... ,III1'IIIIII 1111 JIIIII' Ii (I h. 

1I"lh '"111"'11 Ihl .. 111''' ""II",1i1l1l ,,111111 .... 1',. ,I"~II:'II',I 
1111111 ... 111 ('''"1 I hr ptlllllul "I' (U, Ih" lIIiIIllI).: tor ,llIrlllll 
... ·mullllll. 

Thl" "(TIIII, II,,· 101111111 1"lr llllll ,,( 1111'" \., \Iill hllil,l_ 
111101111 .\I1I1I11·II IHIII" IIII"I'" lilli, 1I1II1"""~lrtIl'IIUII IIII'~ 
ro·lll'r .. rlll IIII' "II,,~I ... I-=., 1111' "IIII'I"t'" ' .. mill.., .. h ,u,' 
111"'1111111'"1"1 ,1111'111-= Iltl'l, "'" ,,·lIr .. tor "'IH'rit'III '" III 
1O"II)OtIlIIll 111111111101, "III" ullllllli 11 ... 1r 11111111111111111 '·lIlIi· 
III'i'rhlll UI'IoIIUllwll"II" 1111\" 1""'11 IIhl., I" , •. ",,, (I'll'" II,, · 
p,,',I""""\IH',lr""r IIf 1-:"'''111'1111 "" ".,11" .. 1I11",r \1111·,1-
'UII lIIiII,·,.... 

Thr I~II 111111 .. """IIH,~III" lit,· 1'1""1 IU" 1,11· .. 11.·,,1 I" 
II"". 111111 "'''1 .. 11'111'1111'', ..... 1,111111 hurro' l IInll 1 ... 111-= II 
'''IIIII,lrh' .1111,11"11111111 '"1 U lifl' 1"' 1' .·.·111 1O'·IIIt· .. ( Iht· 
tu,"rl' 111111. 

Tl,r 111111·',1111'" In IHII It ... ·.· n"",. U'" 1111111111'''',1 j,I""I I_ 
' ·ull,. III,ulI/oII",,,I . 111"""111 II IH, .. ,.ihh· (U, IIII' mill ,· tI·~. 
I .. III" ... , dln·.·1 ('111111",,1 ... 111 .. III'I~""" 1111' ,,"'IIIIII~ Ii,,· 
1 .. 1" .. 11'11,,1111" " In 'H,lh 111,11 .. , 111111, 1III',d",,·, 111111"1,,. 
Itllu II WI')' hllolh ,ll'loIfI·t· ,,( ""I("rmll, III II,,· li" I~," ... 1 
l'n"lur.l .. uf .hll ,~ .. "",'11"" ... 

to I .. ake Seillolilia 
'1'1,,' lIIill I ... I" IIII' I ..... "r "fI' I.II"~ 1".111". IIII' li,. 1 

I,ulll III II,,· I "ih·,1 ~1"1t· ... "Id~ (ur II ... 1'1' .. ,1", '11 .. " IIr 
.,·"",111111. 

E"'II I" "11" .. ,"" ,. ""I 11 1II1I1"r 1'"1 "Iu, I,,, ... ,.,." .. 1111" 
HUIII mill·. I III' ' ·"" .. lroll'l l"" ,,( Ihl .. 111111 I. ""II"" ,d,I, 
,llIr""·III. '1'1 ... I.!tI·III, ·r ,·1"1,,,," 11,,11 fIr IIII' d"u,,11I1ol ....... 
"'111. IIII' h"Il" IlIlInl"'r .. r , .. 11. "" 111O'1Ir1",U"IlIl""r. il ... 
Ilr, ·,,1 ,1,,',II ... r .. f 1""IIi,"', ",,,I II ... • 1,." n".1 ,·,1.·,,1 ,.( II" . 
nlr .. m·llu" ·,""'111 1It1. 1II1,·"""illllll,,1.1 (""'''1'. '" 111111.. 
j,,1.! ., ... 111111111111" 111110111" III il. 1I1'llI'llrulll·I ·. 

I '~ " ' h ,,,,, · .. r II,,·.,· (",·I.,r •. I.OIl, ·I I,,·, ,,111, .. ,,"'" r .... 
"II ... ,,. 11,,1 ." ,'.'.1"111. "II """lril'''I' ' I" ,I 11.·,11.111" .. I' 
"I"'rull"" I,h'd, 1111" .... "r ,·1" •• ·1' "",Iul+'" '"'' '' ' "r .1,;",1. 
IIrol .... ( Iln,,,,,I.,.I,,,, 11,,,1 ,·', ·",111,,,· ... 11,"" h". 111" ' ,1 
1,1I,·i'·IIII, 1",··11,1,· I" II,,· """'1"''''''' .. 1,1'·r .'·III"III1U 
""Jr •. 

lu ,1"d,UIII: "I'"'' II .... ·"" .. lr",·IIo .. , ,,( Ihl. u,·" ""m ... 
IIl1n 1,1111 ,1 •• 1 ... ""1111'''".' f,·" 111,,1 II .1",,, 1,1 IIt"I.,· 1"'._ 
.11,1,· II ... "11I11"r''' ' IIIro' "f III""" ",,11',,1'''' .,·"",11,,,,; ,",,1 
I,,· fIr"~ 1,1,·u .,·,1 I" .. 1,,1,· 11 1111 II", "1"'1'1111,," IIr 1111' III ,I.!'" 
""II ("I' II ... lir~ 1 .. h "',,"I" .... r II .. ' ·"""I,,·rdlll"'I"' rl. 
,',11',· 11"0 rlll/iII",1 '''If ' ·'I"·' ·llIlh",. I" '· .. ·r~ 1"!tri""III', 

\\,. 1111'1'1·(,,1'1· ... ·. ·1 j,, ·cili,·,1 ill ·",hlll 11",1 II ... """'1,1,'. 
11'"1 ,,( 111," " I"·,, 11,,11 .. 1,1",·.·. " . In n 1"'II"r 1", .. 111.", 
Ihll" ""' r 1 ... (",.· I" ."·Ii .. ·, ""r "" .. 1"111"1" IIlI lr"tllllo 
hlllil """Iii, ·,·",,,II11u. . 

W ASllUUllN CROSBY CO~II·AN\! 
of GENlm<\L lIlU.S. INC. 
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Why Not Now? 

THE MACARONI JOURNAL 21 

M. Ranck, 
Field Secretary 

ront:u:t tha= subscribers to the Na­
Macaroni Adverth,ing Cnmpaibrn, 

Macaroni Manufacturers 
employed H. ~l. Ranck, ~ 

txllerience who will serve 35 

' ,h,,,,1i1'5ing manager with the title of 
St·aetary. Starting July 21 Mr. 

made 3n in(onn3tion-gelling 
Illrflugh the CI.'11trnl, New Eng­

and Middle Atlantic stales and is 
actively at work contacting the in-

I::mck is young, active ami am­
lie is 33 years of age, marrietl 

in Chicago. A graduate of 
university, he has spent pmc­

all his life in the sale, end of 
getting varied rxpcriences in 

and I,romotionat work. 
his (onner connections are: SI>t!-

I fur Fir~5lollc Tire nnd 
I.; s.11c5 promotion manager of 

Candy Company Olicago 
with , salesmen in the 

and national chains; 
manager of a large chain 

org''';,,,,'i,on, working inside the 
inside an'd window dis· 

'Ul,'ac:li"g consumers. 
f~15 competent to ef. 

the National association as 
St'crttary and he hal the fullut 

in the value ·of the present 
;uIII his ability to share his 
bringing about its success. He 

experience and tmin· 

"~:~~~i~;w~~1 equipped tn 
work ' (or the 

, just what 
in the aver· 

age food stllres, what it cnmm .. ,.ls as a 
sales itcm and what the possibilities are 
for its becomillJ.: a ullIch larger s.l les 
itcm to the a"ern~e huuscwife. Likt'wisl', 
I know what the actual possihili ties an: 
in the way of additiullal aIJPt:al tu the 
a\'ernge woman as an app",tizill/.: .lish. I 

(n'lthat 1 1)(ISS"'SS:llI unusual allllllllli uj 

l'nlhusiaslIl alIt I )H.'rsonality alit I Ilccall sl' 
of my prcviulls l'xperil'llCt.' in tILe sa l l'~ 
al1llmt'rchamlisillJ.: work, ) 01111 eXll''''IIIl' I~' 
enthusiastic over the result that should 
he fl.'alizcd (rom Ihe (unhwlI1i ug' allnr. 
lisillK c:lIl1J1ai/.:1I tllr lIl,u:aruni pnHlu .... ts ... 

United States Production 
and Trade in Macaroni 

By FELIX T. POPE. FoodstuUs Division 

l'rmllll' liulI IIi l1Ia"'anmi, spaght'lli :11111 
similar prOtlu,,·ts has 1H.'l·n st"alli l), in. 
creasing in thc Uni letl Siaies fnr :I J:fJOII 

many years, the ",lluc of pruducls pro. 
duced having incrcas(:d from $.H,0I2,787 

in !921 to s.t5,.UJ,200 in 1927, Frum 

all ilillicatiolls 1929 will show a J.:ratiiy. 
ill/.: increase ovcr those of 1927. Prior 
to 1927 the l'CIISUS uureau did lIul gi\'l' 
statistics all quantities ami kinds of I'fOll. 
uels manufactured, LUI simply the "aIUl' 
thcreof. In 1927 it gavc the (1IIIowil1/.: 
figures on quantitit,s: 

M:ac:aro ni, ~ t,alo( hl' lIi, \'l' rmifdli and I'lain WOl ler noodtes ......... . 
E8'1I' Noodles _.... .. ...................................... .. 

450,9111,9!! 'b~. $J6,610,8.?1 
JI,K05,18.'I .;,.1147,50.1 

249,213 
.1,H50,96! 

Ra\' iol:a __ ........ . .................................. _ ..................... .. 
All Other l'ash's .......................................................................... ..... .. 

In 1927 there were 3$3 l'stahlishmcilis 
cngaged in manufacture of IlIt,SC prod. 
ucts with 4587 wage earne rs, wages for 
the ycar mounted to $$,070,9.16. 

Value of prmlucts fnr (t'USus YC,1fS 
from 1921 to 1929, indusi\'l' was as fol. 
lows: 

1927 .......................... $45.353.200 
1925 .......................... 43.489.3+1 
192,\ ................. ......... 29.556.501 
1921 ....... .......... ......... 31.012.787 

Value ligures, howc\'er, arc IInl a 
very fair index £If mlullIe flf pHHluclion 
owillg to wide Ilucluations in the valul' 
of raw m3leriais. 

111 Ihe n:ars wlll'lI sClIlOlina is cla'ap 
\'olullle o( production llIi/.:hl t',lsily ht· 
greater Ihall in till' p..',us wht'n it is hi/.:h, 
yct thc \'a llle 1~ lu\\'cr, Ncw York cil)' 
seems to hc tht' ,,'eul' r of producliun ovcr 
25% of the total : Ig protlucc.1 in that 
state, 

Prior to the war the Unilc.1 Stall.'s 
was an cnormous impurtcr of macaruni, 

a\'l'raging ahout ) IO,(XX),(XX) 1hs. annual. 
Iy, pf"dctically illl of which came from 
Italy. As produclion has increased in 
this country imports ha\'c gradually de­
clined to a total or only 2,586,3i8Ihs, illr 
1929. 

On the OIher hand exports whidl were 
uol considered impurtant enOUGh 10 II", 
gh'cn a separate dassificatioll ill Clur 
stalistics prior to 1922 :lmollnl ed 10 m'ar. 
Iy II,CXXl,CXX> Ills, \'alll\.'(1 OIl ~925,004, in 
1929. 

In view of the fact tha t for a greal 
many ),t'ars Ihe majurily of people when 
they sl)Oke o( macaroni automalically 
said "Italian Macaroni" it is all l11c mon' 
rt'markal."" Ihal Ihe American manu. 
facturer not only has beell able to caJilun' 
aud hold the American market a/.:ainst 
all furdgn competition but is stcatlily in . 
vadin/.: forci,,"1 markets awl sclling his 
I'rmlud practically un 11 :11)"5 tloorslep. 

The ( .. lIowin/.: tahle shows ill1porls awl 
exports fur 1913 :11111 frum 1918to !\ah' : 

IMPORTS OF ~IACAROKJ INTO ASO EXPORTS 01,' ~IACAI(Ql'\t FII()~I 
UNITED STA1 ES 

Year 
1913 ............................. .. 
1918 .................. .. 
1919 ................... _ ........... . 
19ZO ................................... . 
1921 .......... _ ................... _ .. 
1922 ...... "." .... .. 
1923 .................................. .. 
1924 .............. .. 
1935 _ ..... _. __ ........ " ......... .. 
1926 .. _ ..... " ..................... .. .. 
1927 ._ ...... _._ .... _ ... _. ___ . 
1928 ... _ .... _ ...................... .. 
19Z9 _ .... " .. _ ....................... . 

I'liumb 
105,500,150 

402,010 
802,551 
805,008 

1,587,464 
2,911,369 
3,476,116 
4,534,928 
6,408,818 
5,225,245 
3,512,512 
3,433,561 
2,586,378 

Dollars 
H91J,624 

40,9!.' 
JOI ,tI;t, 
107,1511 
166,294 
234,241 
249,981 
298,058 
454,146 
396,151 
332,289 
310,529 
263,151 

l 'oUlu l ~ 

1,49-*,111,1 
1,t59,1164 
1,41!6,4J6 
14.557,218 
H,Z1Z,6J-* 
H,4&1.l61 
lJ,lJ7lJ,J75 

H1,140,479 

1J"1I;u,, 

Wl5,UH 
566.2JU 
';111,'.»1101 
126,7(,'; 
711,L!.\ 
11 ·1.114 
IJOO, II ,I 
9.?5.00·1 

t. 

' '1 1 
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Our Leading Foreign Markets for 
Macaroni 

The (ollowill~ table of exports by 
countries of destination shows that the 
United Sia lu is steadily and surcly mak­
ing itself fclt as a (actor in the market 
of the world (ur macaroni, and is in­
creasing it., trade not only in volume, hut 
is constantly entering new markets. \ Vc 
arc sending this product to all quarters 
o f the globe, having exported to more 
than iO countries during 1929. Amcr-

iea's largest customers (or macaroni for 
the past ye.'lr we re as follows: 

Pounds 
Canada _ ____ ... __ . ___ ._ .... _ .... 3,515,000 
United Kingdom .. __ ............ _ .............. 2,384,000 
AUSIr:r.lia _____ .... __ _ _ _ • __ ... __ .__ 855.000 
).Ic:llico _ __ .• __ •. _.M .. ____ .................. 711,000 
Panama ___ __ ____ ._ ......... __ _ 
Dominican Republic ____ . _____ .. 
Cuba .. __ ..... _ ... ______ .. _ ...... _ .. _ .. 

635,000 
512.000 
472.000 

It will be noted that exports tu (ar off 
Austrnlia have practically doubled tn the 
past 5 years. ' 

UNITED STATES EXPORTS OF MACARONI (1000 Iba.) 
BY COUNTRIES OF DESTINATION 

1925 1926 1927 
lIel&illOi ...... ____ . ____ ...... __ .. __ .. _ ..... . 

Crcc hos lo\'akia ............................................. . 
Dt' lIln"rk ._ .... __ ._ .... _ ....... _ .. _ ... ___ .. _. __ .. • Fr"nee _._ ............ _ .... _ .. _ ....... _ ........ _ ... _ ... . I 
Gr rmany ................................... ___ ...... __ .. .. 3 
Grt'ece __ ._ ......... __ ._ ..... _. __ ._._ ..... __ .... _ 78 
Jri ~h Frre StOlle __ ............ _ .... ____ .. _._ .... . 31 
Ilal)·. _._._.: ...... __ ._ ..... _ .. _____ ..... _ ..... .. 
RUUla III I ~ ur<'flt ............ _ ........... ............ _ . • 
Ne lherlands .. __ ...... __ ._ ....... __ ._ .... _ .. _ .... .. 151 
'Curkcy in 1::urolle ............... _._._,_ ............. . 
Sweden ._ .. _ .... ___ ..... _ .. _ ... _. __ ._._._ .... _ .. • 
Unilrd "inj.ldo lll .. _ ................ _._ ........ _ .. _. 1556 
YU!:I) Sla\'ia ..................... _ .. __ ._ ..... _ ... _. 
Canada __ .. _ __ .. _._. _______ ._ .... _ .. 1315 
lJritish Hondu ras .... _ ........... _ ... _._ ............. _ 12 
COSI" Rica ___ ... ___ .. _ ... __ . __ ._ ....... _. __ . " Guatemala ............ __ ................ _ .............. _ .. 26 
H ondura s _____ . __ .... __ .... _. ___ .. ___ ... 136 
Nicaragua _ ....... _ .... __ .... __ .. _._ ...... _ ...... _ 36 
l 'anallla ........................ __ .. _._._ .... _ ......... _ ... . -106 
Sal\'ador .. ___ . ___ ._._ .. __ . __ ....... ___ ........ _ 2 
~I exico ........... _ ................................. _ .. _ ..... .. lisa 
Newroundland _ ........ __ ... _ .. __ .. _ .... _._ .. _ .. . 0 
11ermuda ._ .... _ .... _ .... _ .............. _ ................... .. 10 
Barbados .... __ _ .. _ .. __ . _____ .... __ .. _ 2 
Jamaica _._ .. __ ._ .. _ __ . _____ ._ ....... .. 2J 
Trinid;ul & Tobago __ ._ ..... _ ....... _ .... _ .. _ .. I 
Olher Uriti sh West Indiu ____ _ 8 
Cuba ... _._ ............................................. . 651 
Duminican Rellublic ........ _ .. _._. __ .. _ .. _._._ 
D'ulch Wesl l udies ._._ ...... _ .......... __ .... _ .... 

1541 
5 

French Wcsl Indin _ .... _____ _ 
Haili __ ._._ ._._._. _____ ... _ .... __ _ 95 
\ ' irgin Islands .... ....... __ ....... _ .... _. ___ ... .. IS 
Ar~tnlinc ._ ....... _ .. _ .. _._ .. _ .. _._ .... __ .. _._ 
Ilnli"ia .............................. _ ... __ ....... _ ......... . 3 
Ilrali l .................. _ ........ _ .... _ .... _._ ...... _ .. _ .. _ 
Chile _ .. _ .... _ ... ___ .. _ ....... _ ..... _ .. ____ ...... .. • 
Colombia ... _ ... _ .......... _. __ .. ___ .. _ .... _ .. . 2J 
Ecuador . __ ... _ .. _ ..... ___ .. __ ._ ..... _ .... .. 3 
Brit ish Guiana ....................... _ ..... __ .. __ .. .. I 
Dutch Guiana ... _____ ... __ ._. __ ... _ .• _ 
Peru _ .............. _ .. __ ............... _._ .... __ ............ _ 

I 
50 

Vl'lI t' luda ..... _ ....................... _ ... _ ...... _ ... __ .. 20 
Urilish Ilidia ........ _. __ ..... _ ......... _ ...... _ ..... .. 12 
llritish lIfal aya .. _ .. _ ........... _ .... _ ............. _ " Ce)'lon ........................ __ .... _ ... _ .. _ ............ _ .. _ 7 
Cllin" .. _ ................................................. _ .. _ .... . 301 
Nelherland Ea ~ 1 Indies ____ ..... ___ ..... _ .. . " Il u"1:: "0111; ........ - ............ -.-....................... - 9 

I rOl11 ......................... -_ ..... --.. - .. - .-_ ... --.--- 6l 
Japan ._._ ... _ ....... _ ........ _ ....... _ ..... _._ ........ .. 
Kwanlung ........ _._._ ...... _____ . __ . __ ._ .. 
I'aluline &- S)'ria __ .. ___ ... __ ._. __ ~ ....... .. 
Persia _ ................ __ ._. ___ .... ___ .... __ 

• 
I 

2 
5 

16 
.w 
• 
\0 
08. 
21 

1603 

1650 
II 
0 

24 
\JJ 
JJ 

452 
3 

1015 , 
6 
2 

J\ 
2 
9 

"". 
I"", 

• 
70 
II 

• 
3 

2l 
3 

• • 
" 2l 
IS 
\0 
8 

I '" 
10 
3 

• 
59 

• 
x 

I'/,ilillpincs • __ .... ____ .. __ ....... ___ ._ _ ~ ~ 

Siam .......... · .. · .. · .... · .. ·_ .. ·- - .. ·-.... -· .. (C;;;;;;"'ud on Pagt 11) 

• 

x 
x 

• 0 

8J 
4S 

I 
1796 

2O./l 
8 

13 
29 

183 
J.\ 

485 
2 

89-1 
14 
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x 

28 
2 
7 

566 
651 

8 

122 
II 
I 
I 

I 
26 

I 
I 

12 
·18 
15 
Il 
\0 
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25 
20 
x 

.2 
2 
x 

• 
61 
2 

19l1! 

x 

2 .. 
x 
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2 
)9H 

28J.1 
\0 
IH 
29 

121 
50 

599 
4 

726 
21 

" 2 
J\ 
4 
5 

478 
S6.l 
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144 
Il 
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x 
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4 
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20 
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16 
14 

258 
26 
17. 
I 
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27 
x 
3 

I 
5 

41 
x 
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7 
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17 
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151 
56 
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I , 
• 
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Sacredness of a 
A contract is a business .~"' .... 

between 2 parties 
some specified thing or 
(ore some stnted time. 
contract is always considere,\ 
vital, sacred compact Iha t should 
held ill\'iol:J.te. 

During the past season tlu-rc 
been hea rd SOllie: se:\'ere 
(rom certain quarlers, stali ng 
some macaroni manufacturers are 
ing II) keep their con tractura! 
tions, parlicul:lTly cuntract s 
materials, such liS se molina 
The millers themselves hnve \, . 
open objections hut have been 
to account (or tlu: lack of . 
structions. Some uf the 
have nut heen so reti cent , 
numerous notkes accusing 
manufactu rers uf intentionally 
ing contracts. Here's a sampll': 

Business in semolinas i ~ 
Dururn millers report 
linn bookings since early Inst 
shipping orders are consideralily 
IIIW normal. In (act , many finn! 
nuw delinquent, with little 
of uhimaleiy fulfilling their 
tracts. \Vhnt has caused this ' 
lion, unusual as it is true ? 
gations Ilrm'e that though the 
rani business has been a liule 
normal during Ihe Ilast 
plants han heen fairly : 
production on a fair le\·el. 
that some of them arc 
their wants with cheaper 
Ilours that will meal1 n 
more than apvroximately 
rtl? Blending is being 1 

the detriment of quality ; 1 

meantime the lluru m milh'r" 
contracts but gel few shipl'inJ 
structions. 
Another article Jluts it Ihi:­
"\Veakness in grain I I 

millers 10 reduce semolina 1 
per Ib, April 21. The 
e,'er, is not expected tu I)fI II!; 

husiness. It is estimated th ;, \ I 

OO?b o( the macaroni 
have enough semolina 
Ihem (or some time, i'arlicu l, . ,r1,P~ 

rate s hipping directiuns 
coming in recently. Many our 
quellt on I.heir cllntrncts .,.IItI ,' 
although thcy havc plenty · ,I ' 
on their books i are havinG' ' . 
getting enough directiolls I .. 
part time. Prices nrc at luI\' 
the crop." .' 

While there may be SUllie t· 

lir.'l of lhis accusation, the Ilcll« 

THE MACARONI JOURNAL 

OUR LABORATORY TESTS ON EARLY SAMPLES OF 
NEW DURUM WHEAT LEAD US TO BELIEVE THE 
NEW CROP WILL BE HIGH IN GLUTEN CONTENT. 
AS IN OTHER YEARS WE ARE PREPARED TO 
SELECT THE WHEAT BEST ADAPTED TO MANU-

FAcTuRING HIGH QUALITY SEMOLINAS. 
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KING MIDAS MILL COMPANY 

No. 2 SEMOUNA 

MINNEAPOLIS, MINN. 

Write or Wire (or Sampie& and Prices 

SPECIAL SEMOLINA No.3 SEMOLINA 
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uf manufacturers ill the industry IIgree 
that it is hoth unlmsincsslikc :lnd un­
et hica l to dciault in any cunt ract. 
HU\\'c \'cr, we mu st face the truth, that 
the industry as a whole is cOllsidcrahly 
warra nt s the "iolation of any con tract 
hehind in it s norm al shipping instruc­
tiuns. 

The price si tuatiun as it affects 
semolina ill1l1 soit · whea l flouts hardly 
that llIay llil\'c heen cntcrCl1 inlo las t 
fall . As the " rtid .. , s tates, Ihrnugh 
hlcllding a slIIall :":tdng in raw mille­
rial cost mav he (,riecH',!. hut at what 
eust' Chcaj) g.,lIds arc nc,'Ct cileal), 
Semolina prices howe lIu l been so far 
oul of linc that anyone should bc 
cUlllpcll cd tll default Oil their semolina 
contracts, ho wcn:r keen the cO lllpet i­
ti on. 

r\uticcs s udl as tlw line qu oted re­
flect s on the l'nt ire 1";ulc. Gr.lnting 
that there 11I;ly he !'Ollle hasis for these 
accusa tions, the manufacturers of the 
:' ~ lIer grades uf IIIncaroni products 
shou ld join in dcari ng their good 
name. "Puor husi ness" can never he 
impro\'ct.! hy manufacturing "poorer 
goods": impronlllent lies in making ;1 

beller product a nd co mpeting on a 
(1l1ality hasis. 

For ),l'ars the :-';ational Macaroni 
Manufacturers assoc iation has been 
conce rned ahoul ethica l selling prac· 
tices. How ca n the indus try bu ild UI) 
a lnng th is linc it' it docs not insist in 
the !lamc ethirs ill huyi ng? Unfortu· 
nately this complaint co mes at the 
\'ery th reshohl oi a hetter undcrstantl· 
illg between the allicil trades and thc 
intlustry. :\11 shuu ld enter into are· 
newed agreellll'nt with themsel\'es that 
they will evcr hold in\'iolate all written 
agrC-:OICllb, choos ing to take losses 
r.lt hcr than hreak their word. It is a 
si lualio ll tha t requires prompt and defi· 
nite "ction to uphold thc good name of 
the lIlacanlui manuiact uring industry. 

Group Warehousing Trial 
.. \ s a nnounced a t the la st com'entia n 

nf the Assol'iated Grocery Manufac· 
tu rers of America, the new groul) 
warehousing 1)la n is re,Hly fo r it s first 
tryout. Phil :ulelilh ia was selected fllr 
the expe rime nt , and should it be SUl" 
cessfu l the plan will he cxtended to ill1 ' 
po rt:lIl t distributing ce nt ers. 

It call s for concentration of food 
stocks in 2 warehouses, supervision to 
he hy the warehouse committl'C a nd 
Ihe lIIana~el11el1t of the warehouse. 
There is no t.1efinitc program of ar-

fangelllent of goods, except th e gen· 
era l rule that old goods w ill be moved 
fi rst so as to kcep the stock fresh. 
i\:tlu r:llly the warehouses will hc kept 
cle;11l and Ihe various conullod ities 
h;l1ldlell with necessary cnre. ,\ noth er 
advantage will he thnt manufacturers 
may pool shipments to Phil.ldc1phia 
and thus obtain carlo t rates. Johhers' 
trucks lIlay then pic k lip whnte\'e r 
foods are desircd a t one stol' and wilh 
nne lu;uling. 

Cost Systems lor Ke!ltauran~ 
The l'\a tional I{estaurnn t .";,,,;.,,;,1. 

has prepared a simill ilied SYSh'ln . 

fnod accounting in rest:Lll ran lS ;11111 

supply it free to llIemhers. I I 
si mple that II restur.lnt pn'p,,;cI .. , 
nnlya limited knowledge of 1.0" 
illg will I'e able to tlse and uud,'""". 
it . The system is 
parts; the first .:ntitled ' , 
ing Simplified For T he Small 

The fll cill trilde is closely watchint-:" 
the re~ lIlt o f th is experiment in Phi la· 
delphi;l. 

rant;" the se(llIu l entitled " t 
Classifictltion of AC(ounts 
"\"c race I{estaurant." 

U. S. Production and Trade in .... u .... u. 

(Conlin IUd /'0'" PtJ9~ ZZ) 
H:us~i :l ill Asia .... _ ..... _ ..... _ .. _ .... __ .......... __ 2 2 
Turke)' ill Asia ............. _. ___ .. _ ................... . 
Au stralia ... _ ..... _._ ... _ .. ____ . __ .......... __ 44~ 528 6311 lJi": 
Ocean ia . __ ._ ....... _ .. _ ....... _ ........ _ ................ .. II • I! I! 
New Zealand __ ._ .. _ .. _ .. ______ ... _. I7J 2311 188 "" Dritish East Africa _ .. _ ... _. ___ .. ___ ._ .. , 2 j , 
Union of South Africa __ ... ___ ..... _. __ .... 10 14 Jt jj 

Gold (oas l .. _ .. _ ......... _ .. __ ... _ .. _ .. _ .. _ ...... _ .. I I j , 
Liberia _._ ..... ______ ... _____ . __ ._. , x 
Mozambique _ . _______ .. _. __ _ 

Portuguese A I rica ._ ....... ___ .. _ .. _ .......... . 2 1 ., 
Nige ria _. ___ .. __ . _ _______ .. _ .... _._ I 
Alaska _ •. _._. ___ . ___ . __ ..... _ .. _...... (I) (I) (I) 
Hawaii .. _ ... ___ . ___ .. _ ...... ___ ...... _ ... _ ( I , ( II (I) 6..'0 
Porto Rico _ .. __ .. _._. __ ........ __ ._ . __ ..... _ (I) (I) (II 1107 

GRAND TOTAL .. _._ .. _ .. _ ........... __ JG57 KZ7J 81," 11,806 
(I) Not rel)orled f.ellarale prior 10 11)28. 
x l.ns lhan son. 

Italian Export"!; or Macaroni 
Italy has for years l\Cen the principal 

expOl1 er or macaroni, the Ullited States 
up to 1916 having heen her prindp;al 
cuslomer t.1king in sollie years as mudl 
as 77% of her total eXfXJrl5; this, how­
ever, has declined u.ntil in 1929 tile 

United Slates took only a liuh: IIwr 

of the total. 
The following table of h ali:!n 

of macaroni showing the ''''''I'''';''' 
ing to the United Slates r 

shows the: changes taking plan' 
trade in this commodity. 

Italian Elport. of Mauronl, Etc. 
T o tal Ellporh To U nited Stalu 

Pounds Pounds 
1910 ........ _ •. _ ....... ..... __ •. ___ 14{1,07J,009 111,806,509 
19t 1 . __ .... _ .. __ .___ 14I,9JJ,691 110.522,550 
19 12 _ ... _._ ............ _ .... _ .. _. 140.4JJ,121 88,088,100 
1911 "_._,, __ .,,_._.,,_''''''''' __ ,, 156,S09,I&l 99.052,016 
1914 _____ ._._ .. __ 142,063,98.) 87,282,319 
191 5 _____ .. ____ 98,I82,74J JO,OJ8,998 
1916 ____ •. _ .. _____ 36,781,326 14,440,180 

1917 3,JIJ,90S 48,501 
1918 _ ____ ._._ .. _ 1,798.733 
1919 ._ ... _. __ .. _ .... __ ......... 5,412.073 
1920 .... _._ ... _ .. _ ..... _ ... _ .. _ 11,478,918 
1921 _______ ._ •.•.••. _.... 18,405.764 
1922 ... __ ._. __ .... _ ...... _._._ 31,585,525 
1923 .. ____ .... _ •. _ J5,1.s.t,6H 
1924 •. _ .. _____ ._ .. __ .... 41,066.186 
19Z5 ___ ""._""_"""" l7,2Z9,J07 
1926 ____ . ________ ._ 31,659,791 
1927 _______ ._.. 29.767,44..f 
1928 ___ ,, _ ___ ~_. 26~!6,l44 

1919 • _ ______ .. ___ •. ___ J 7,1J3,S8Z 

(a) U. S; Import da la. 

207,012 
(a) 111,J.J.I 

2)43,401 
2,7JJ.642 
l ,079,606 

(.) 5,529,849 
(.) 4,>28.076 . 
(.) 2,567,9JJ 
(a) 2,153,705 
(.) 1,905,7l7 

Per Cn l I" 
U nited :- lllC. 

iO.!'.! 
77. '" 
63.1-
6J.! ' 
61.·" 
30,' ' 
39.." · 
O.~ I 

0.1" 
0 101 

1.1-. 
l .r', 
7.1" 
7 ; '1 

7.14' 
14.!!; 
1J.35 
Ill.!.) 
8.111 
~ . 11J 
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We can safely say that the largest percentage 
of packaged macaroni products are automatically 
packaged by 

Peters Package Machinery 

-----

T!!:.E least expensive cartOns of the "Peters St)'ie 
are used with Our package machinery -the 

least number of hand operatOrs are necessary­
hence the most economical package_ Its protec­
tive features are recognized everywhere_ 

'Our engineering staff are at your disposal. Our 
catalogue is yours for the asking. 

PETERS MACHINERY COMPANY 
4700 Ravenswood Avenue 

CHICAGO, ILLINOIS 

" 
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Grain, Trade and Food Notes mitltlle of july. O pt:n 
maintainell h\' the research 
18 from 7 :30 to 10:30 (I. m. 

were extended to all of the International Trade in Macaroni 
Products Decreasing 

Exchange of macaroni products he· 
twren United States and loreign coun­
tries is considerably lIelow the figu res 
of last year, accordi ng to thc Depart­
mcnt of Commerce. An im pro\'ement 
in the quantity exported was no ted 
during May 1930, lllOUCh Ihe lotal for 
the year still indicatcs a decrease. 

During May the exportation o r 
macaroni products to taled 808.653 Ihs. 
worth ~3,120 as comparcd with 79.1.-
7~7 Ibs. worth $(19,361, the export s lor 
!ll:ly, 1929. Though the quantit y is 
greater the value is less. meaning tha t 
macaroni is much cheaper this year 

than it was last. 
For the 5 months e nding May 31, 

19.'\0 the cxports were 4.142,397Ibs. ror 
which American exporters recch'ed 
$350.6.U. Duri ng the same period last 
year the cx.ports were 4.673,257 Ihs. 

worth $.182,358. 

Haiti, Repuhlic of.... 
Virgin Islands ......... . 
Colombia ................. . 
OTitish Guiana ......... . 
Peru ......................... . 
Venezuela ............... . 
British India ............. . 
British Mal,,)·a ........ .. 
Ceylon ..................... . 
Chin a ....................... . 
Java & "t"dura ....... . 
E. Indies ................... . 
Hon!: Kong .. ........... . 
Iraq ........................... . 
Japan ....................... . 
PhilillPinc I slam!! •.... 
S ianl ......................... . 
Other Asia ............... . 
:\uslralia ................. . 
British Oceania ....... . 
French Oceania ....... . 
~C\\' Zealand ........... . 
Union of S. Africa ... . 
Other Dr. S. Africa .. 
Kigcria ..................... . 
Mozambique ........... . 
lla\\'aii ..................... . 

6,613 
260 
695 
100 
312 

2,509 
1,285 
1,335 

720 
5,113 

440 
408 
4\0 

4#Xl 
3-1,360 

3.136 
150 
205 

19,815 
11 5 
575 

3,935 
5,611 

232 
142 
130 

291 
30 
8J 
\0 
31 

338 
150 
159 
70 

574 
42 
4-l 
48 

207 
3,268 

460 
22 
24 

2,( .. '3 
15 
48 

369 
628 

27 
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H 

merous enlargements and ;"",,,. _r·­
Olcnts to plant and equipment ill 
years. manufacturers to view 

"" ';1"""" of the lIew and vcry mud· 
Berlin Spud Eaten ..u,ro",,';'" II Ii.""'"'' as the guests of the presi· 

According to figures III 

come from an official source in 
man)" evcry rrsidc nt o{ Berlin 
an average of 13 Ibs. of potatlles Firm Celebrates G olden Jubilec 
week. H this he true Berlin is Washburn Cro~hy clIIIII';lny 
the potato eati ng capital o f the ""1.11.",," its 50th ye;tr tit continuous 
On that basis the total in Oour milling wi th appro· 
this foremost German city . last month, In Is&> 
u,174.CXXJ Ibs. c,'cr)' 24 hours. won a silver ami bronze mellal 
tatoes ! IJ)' the Millers ~ational assu' 

at an cxhilJit ill Cincinnati ami 

New Grocery Trade Directory IohH!;hed thc reputation of the "Cultl 

The 37th annual edition o f of Iltlur which is now 
Thacke r Directory of the the worM a\'er for it s qual -
anti clmill store groce r)' trade uniformity. During the ccle · 
11)' the Franklin Printing eO"'I","! ,I,'IO,n of its ann i"ersary mill orftcials 
\ Vest Gay st., Culumhus. Ohio. chan!,;e!> that the milling in · 
fo r t.listrihution. The comenicnt mulergo ue since thi s flfln 
of this little red-jacketell huok business, thmugh compara· 

made it the year round '~;: 'II : ::;':·~Jl~:~~' of mill !' and lI1illin~ llIa ­

Coloring 

10 an uflicial ;Ulllfm nccnu:nt rcccnlh· 
matlc by Dr. james W. Kcllogg, tlirecto·r 
of the lIun'au oi FI"HI5 ant i Clu.'mistn· 
of the Pellllsyh'ania Department f;f 
Agriculture. Coloring' was at fir st uset! 
for tlecornth'e Jlurp41Sr5 hy Pennsyh'ania 
hal-ers alltl !iOOQII colored hreiul hCC:llnc 

tluite the \'uJ,:"tle. HO\\'c\'cr, ahuses crepl 
in ami SOOIl there was a complaint th at 
colorilll; was used 10 make cNlaiu hre:ttl 
products, p.1.rticularlr rolls III appl'ar :I!iO 

if they contained :t larf.{cr IlfOlKlrlili1l IIf 
l' f.{f.{S Ihall was actuall \' the caSl·. the cxtra 
ycllow appearance I;einf.{ :ll·Wlllltt·d fur 
hy atltletl l·lIlnrillg. 

De6n~ Flour and Whole-Wheat Flour 

WIIEAT FLOUIt , (; 1(:\1\:\"-' Fl.oun. i ~ 
lilt· d"an, ''' IIUtI 11t ... .lII ,· 1 matlc liy ..: rilul ill~ 
wh"a t .:tml ('''1I1aill~. in Iht' ir nalural I'rn ' 
I)"n i .. ,, ~. all "I Ilw c"n sli lllt'IiB lOr Ih l' 

ch';ulI' ll " r;,ill. 
F1.0UIt. Will': '\'\' FLOUR. " ' !liTE 

FI.OU It . is Ihl' de;l11, ~u\llu l . fi,ll:·"rnulltl 
\lnHIII~t. "hl:lil1l'tl 111 Ihl' cOIlImercial mill;.,,, 
of wlll·;II. ami 1· .III,i ~ l ~ e ~~ (·ntiall)' "f 11' 1' 
~ Iart' h alill ..: luh·1I " f 11, e elU l ll~l'l·rll l . \I 1'011 ' 
lains 11111 l11ort· II,all 15' 1)I:r ('\'111 o f l11t1i ~turc, 
nol It,~, Ih:1.I1 1 i'I' r cen! nf n;lr0l-:clI. 1101 
more Ihall I 1'1·r !'l'u l of a~ h , ami 110 1 mort· 
Ihall 0., l'I' r ('(' III " I f,hef . 

New Labeling Law 

During May 19.10 American import· 
ers n -:ei\"cil 255.270 Ibs. o r foreign 
lllac;W ni products , paying $21,870. 
In May 1929 the imports totaled 272.-
713 Ibs, at a value of $24,732, T he pcr 
Ih, value of the imllOrted goods under­
went a ve ry sligh t change with price 
pcr lb. ror 1930 shipment s slightly 

lower. 

Porto Hi co ............... . 

36,475 
95,120 

Total ................ 9-«),248 

3,915 
6,160 

7,\,1<21 

hrokers, wholts:l. lc ~rocers. 
sale!'>l1len , s:llcsmanage rs all(1 
ti"es fOI" years and will a~ain Ilf 
inn luahle .:litt to all who ~t' ll III 

wholesale grocers and chain 
More than I~ changes han: 
made in th e edition since la st yw. 
li sts 5187 wholesale grocers; 9-19 

UM: of artificial colo ring in hn'all 
is hl'reafter Ilrohihitel! accordiuJ.: 

The Sl'CTclary IIf Agric ulhl rl' has 
atltlplc~1. as an aitl In De\Jartnh'lIt of 
Agricllltu r~ ofli l' i il l ~ in cllforcing the ft.·II· 
l.ral fnotl alltl Ilruj.!s acl alltl as a guitlt· 
to 1111: intlustry . tldinitiolls :t n.1 SI.uulan ls 
fur !lour :11111 jllr wil lllc-whl':lt IlClllr n'\" 

nIllI11Clllil,t1 hy the FllOtl Stillltlarti s nllu, 
millel.', clJml'u~l' ll oi n ' \,fl'sl'ntatin's of 
the As~O\:iatinu Iii Dairy. Futul, an.1 
Drill-:" Officials oi the Unitt,d Statl's, tli 
the Assuciation oi Ofli rial :\grku\l\1 ra\ 
( 11l'mi sts, alll i oi the D. S. Ikparlllll' lI l 
IIf ' \ J,:rkuitu rl'. TIll' les t oi \hl' ,Idilli · 
tiolls a l1,1 slan,lal'tls j"l\ows : 

\\'IIOU:'WHE:\T FI.OCIt, I-::-\'\'IIU':' 

Thl' :o.{apes hill passed by CUlIgl'es!' 
ami al'prm·c,1 last munth h\· l'resi ,ll'lIt 
1I01I\'l.'r .. mentis the felicral illllli laws SII 

as tn Io:i\'e thl' Sl'(fC laI'Y of :\I-:ricuhu r(' 
a right III Tl'quire tlisti n..-t iH' ani I iniol" 
math'c lahc1inl-: uf cannc,l iUlltls. "all 
f.{r:lI ll·s IJdow l'crlain tn·hl··\·st:lhlishl,d 
tII iniulUtII re'luin'lI1cnts." The ~l'.:rc ta r\· 
of Agricuhurl' is to a.:t in the illtl'n'~1 
IIf the conSUlllil1 J,!' I'uhlil·. The ;\l luptilill 
oi th e amcllllml'nt will furnish an atldi ­
tiunal gll:lrau tce as to the quality uf ti ll' 
l'a nlll'll prrllluct s. TIll' Ilill sliplIl:II\'s that 
ac liun In rOIllll'rtiun therewith is IIOW1 SI' 

10 hI' cOllstf uel1 as authority til 1':1 11 Ill' 
,Iislril,utl' allullcra ted Ilr mil'hrawk.1 

iOI Hls. 

For the 5 monthS cnding May 31. 
1930 imports were 1.175,482 Ibs. worth 
$101 ,361. Duri ng t he same months 
last year we intl~rt cd t ,236,575 lbs. for 
$113,792, Below is a table of eXltOrts 
fir macaroni, spaghe tti and egg noodles 

hy countries. 

Country Pounds Dolla" 

Iri sh Free S tnte ........ 4,SW 368 

U nited Kingdom .... .. 276,636 22,958 

Canada ...................... 214,187 16,440 

Hriti sh Hondums .... \,371 91 

Cosln niea ................ 2,roI 186 

Guatemala ................ 1,568 125 

Iiond uras -................ 9,m 548 

Nicaragua .. _ ............ 2,739 182 

Panama .................... (h,077 3,584 

Sa lvador .................... 274 J4 

Mexico ......... -......... ... 2O,m l ,i22 

Ncwfoundlallll and 

L..'lbrador .............. 6,C)(f) 731 

Bermudas ................ 1,056 91 

Jamaica ..... : .............. 1,087 93 

Trin, .& Tobago ... ..... 476 ;4 

O thcr B. \ V. Indies .. 840 S9 

Cuba ... ....................... 60,087 3,625 

Dominion Republic .. 4\,250 2,841 

Neth erland \V. In· 
' 3,791 365 

'. ~bert.on Paper Box Co. Elects 

At the annual meeting of the direc· 
tors of the Hobertson Paper Uox Com· 
pany. Inc., Mont"iI1e, Conn., the (01-
lowing onicen; were elected: Presiden t, 
R'llph A. p owers: "icc Ilresitient, P. 
L. Caldwdl ; secretary and treasurer, 

Robert L. Page. 
The Ilfo lllotion o f Mr, Caldwell will 

he a source of gratification to friends 
he has malh! during his associiltion 
w ith the co"'pany in the Ilosition o f 
general salesmanaCe r. Hc will remain 
in chargc of sales, assisted hy Edwanl 
j, 1101\\'illc, former assistant salesman· 
;Iser, who li as been appointed sales· 
manager. Mr. CaMwell e njoys the 
reputation of being onc of the best in­
formed men in the industry. His ex­
periencc covers the entire field of )la­

per I,ox IIl41nu(acture. 

juhbers; 442 chain store " 
(with numher of stores each 
Cost is $3 per copy. $2.50 c:tt:h I 

tiers o f 6 antI $2 each when 2~ or 

a rc orde red. 

A Study of Durum 

Acco rding to figures by the 
o f acricultural economics. C. 
partment of i' gricuIture, ti ll' 
tion and exportation of durl1l1l 
has hecome quite an import :lnt 

in agriculturc . This trcnd i ~ 
studying the figures con:rin l: 
ycars [rum july 1, 1923 tt, June 

1930, 
I'nxluction 

7/1-6130 All Gradel 

Il}lJ ••.. _ ... _..... 5S.(XX).0CMl 
19!" _ .. __ "'_. 66,lXX1.(0) 
1925 ._.___ 6S,(Xl),(Xl) 
1926 .. ___ ._.. 48.OCD.OO) 
1917 _.____ BJ.OCD.tXX1 
19lf1 __ .. _ l02,ro:1,(XI) 
1929 ___ • __ ._ 56,00),(0) 

New Laboratory opened 
General Mills, Inc, has opetlell i 

Research La\)oratories at 2010 
nepin av., Minneapolis acconling 
announcement made. by J anu:'s f . 

Ilies ................ ..... ... 
W . I ndies .... 276 18 

The Rohe rt soll Paper 110x Cnml'any, 
Inc. makes a wide range of paper 
hoxes and supplies many industries. It 
specia1izes in high grade printed boxes 
and the (ontrol o f th e entire produc­
tion from I)ulp to finished pri nted job 
is made possible 11)' the operation of 
its own paper mill adjoining the box. 
\llant in Monl\'iIle. At the mceting it 
was decided to continue the progres·. 
sh 'e policy which has necess!~ated nu· 

French 

J ahn J. Cavagnaro 
Engineer and Machinist 

Harrison. N. J, U, S, A, 

-
Specialty of 

MACARONI MACHINERY 
Since 1881 

N, y, Ollice & Shop 255·57 Centre Street, N, y , 

cAo. ~~~~~~~~r!lr!lr!l_r!lr!lr!l~r!lr!l~r!l~r!lr!l 

"w • • ,. S",.."I'." 
To Til. C.mp.l,n" 
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Notes of the Macaroni Industr y 

Hurt in Balcony Cl'lIsh 
lluricd :unid packing cases filled wilh 

macaroni products, 4 girls ~mployctl 
in the plant of Savoia Macaroni ~Hg. 
Co., 153S h3nl st., Brooklyn. were in­
jured when the h;ilcony on which they 
were working collapsed. The ot her cm­
ployes woddng Lelow the balcolI), Tan 
to saret\- when the beams ahove them 
Legan ';\H"kling. Though the fall was 
approximately 15 (cet the )'oulig ladies 
cSl'<l l'cd with minur injuries and shock. 

Proves Linguist 
Bart.ar,\ l.eonard, who speaks Eng· 

li sh. French, German and Italian nil in 
one pictuTe, "~I on sicur Lc Fox," says 
she's glad she doesn' t ha\'e to cat lIin­
ncr in all her languages. "'maginc 
ro;ast hcd. {rogs, spaghetti and sauer­
kraut at a sitting," she suggests. 

More Macaroni and Spaghetti Sold 
Abroad 

Those erstwhile exclusin'ly fo rcign 
(oods, m:JcOlroni 011)(1 spOlghctti, h:wing 
OIcflllired American cili;~enship, arc now 
heillg expo rted hy th e Unitetl States 
to sOl11e 35 markets, with shipments 
durinJ.:" :"lardl excecding the volume 
(or the sallie mon th la st year, arcnnl ­
inJ.:" to the foodstuffs divi sion. In 
March 193U I,OOJ,(XX) Ibs. were ex­
ported as compa red to 943,CXX> Ihs. in 
March 1929. 

The United Kingdom was the lead · 
inl:' market (or :"fOlf..::h o r thi s year, tak­
ing .13(j,CXX> Ihs. Canada W;IS second 
with 2S4,(XX) Ills. alltl H:l.\\'aii third with 
75.<XXJ Ills. Exports to o thcr countries 
show a wide g-eographil'0I1 di strihuli on, 
from th e Irish Free S t:l.tc to Sndet 
Russia, JOIJI;tn. Australia, New Zealancl 
0111.1 Cel1tral anti South America. 

Sublidiary Company Formed 

C:lll1p:mdla, Fa\'aro, Gla\'iann ~Iac · 

:wllli Corp. IIi Jersey City, N. J ., ha s 
;UlIUJUIICCfl urg-ani7.ation of a suhsidinry 
l'OIllI"lI1Y hi h'Hulle a port ion IIr its sales 
alld pruchu: tinll . uperating' with the ~me 
olliriids ill l'harl-:e as arc now hamllinl-: 
tilt' alTairs IIi tltl' hiliding compan)'. The 
ne\\' firm has :IJlJllit·t\ for rc~istration in 
the lisl of nl<lcnrnni l1I;\nuracturing- firrns 
allli (ur a lin'use to usc "The EIll'rl:), 
Triu" emblt'llI IHlder Ihe subscriptiolt 
tunde hy Ihe parent uri,:ani7.;\tion. 

Diel in Italy 
:\ cablegr;\111 reached John Ra\'arino, 

association director and president 01 
the Ra\'arino & Freschi Jmpo rting & 
M(g. Co" St. Louis, Mo" announcing 

the death of his mother-in-law in her 
ancestral home in T ortono, Italy, Mrs. 
John Ravarino wns ad\'ised of the seri· 
ous iIInes~ of her mother in midwinter 
and IcCt hurriedly last February with 
her son Ernest. and was at the bed· 
side when death occurred, ,\fler spend· 
iug several weeks attending to busi­
ness matters that grew ou t o f the death 
of her mother, Mrs. Ha"arino and hab~' 
returned to Amerkn early in jul}' to 
rejo in the family in the St. Louis home. 

Ronzoni'll in Europe 
Mr. nnd Mrs. Emanualc Ronzoni and 

daughler 5.'1iled on the 5.5. Coltte Diane­
alllalto nn JUlie I .. t 19.ID ror a summer 
tour o r EUfOlK: :..her a visit to Iheir 
chi ldhome in Jtal)'. :\11 the points of 
inter('st in that l'uuntry and in France 
and Switzerland as well arc included in 
the itinerary that will keep thel1l on thr 
mO\'e till late Septcmher wht'n they plan 
to rcturtl to Long Jsland City, N. Y. 

In the meantime the affairs of the 
Rnlll.Oni Macaroni cnmp.1n)' in Long Is­
lallJ:' City are I.eing caretl (or by Eman­
uafe ROllznni, Jr., who fI.'centl)' repre­
scnteLl his firnl at the 1930 cOIl\'tntioll 
of Ihe National Macaroni Manufacturers 
association at Niagara Falls, 

Spaghetti HOUle Rotary's Birthplace 
Twcuty-fj,·c ycars aco thc present idra 

nf Rotary was conceived h)' Paul Harris, 
a Chicago attorney, while pausing o,'el' 
a dish of sp.'1ghelli in the famous 
Madame Galli's restaurant on lit l is st. 
in Chicago. 111is year the urbr;).uizalion 
ccleiJratet.l its silver anni\'ersary, having 
fluuri .. hed and ex.llamlell until today Ro­
tary Intemation:lI is cstahli sht'd in c\'ery 
ci\·ilizcd laud and all o( till: largrr lities 
Ilf the gluhe. Most appropriately this 
cdehration was held in Chicago, the 
place o f its hirth . 

As previously stall·d, the idea was 
fIrst presented hy Pa ul F. Harris as he 
sa t pensively in the colorful restaurant 
in the he:trt of Chicago, i\bdame Galli's 
falllOlI~ Spaghetti HOllse. In other ways 
:\ladame Galli's 1:1\' 5 claim 10 fame, (or 
here Canlso clined' whclI performing in 
Olicago; here George Adt', Ihe humorist, 
t'ntcrlail1l'cl (riends and scrihbled willi­
cisms; here George Horton wrote all en­
tire nunl, "The Loug S traight Road"; 
here Will Rogers, W. C. Fields. /\nn 
Pennington, :"1111 other 51 age luminaries 
still visit where the Boht'mian life of 
Qlicago rt'aches its zt'llith, 

Madame Galli was not !lresent to wel­
come the thousands of Rotarians who 
invaded the historic rt::at ... ur.tnt 10 pay 

homage to the birthplace of Rotan' 
ing died some years ago but hcr ; ' 
trr·in·law, Madame America I 
as hO:itess and carried Oil 

the famous cuisine with 
speciality, during the I 

versary of Rotary in the i 
which 2O,CXX> visitors from e"l'T\' 
Iry all the globe took a I",rl. ' 

To Add Third Story 
Joseph Viviano, president nf 

tucky Macaroni Co., Lol1isvilk 
noullced th:ll the construction 
a 3rcl slory to his 
Floyd anti Byron a\', is ulld", ... "", 
addition will he uscil to house 
dry'inJ: rooms ~Ilaf le . 
rapid expansion oi the firm's 

1t will cost between :$15,CXX1 ;J1\l1' 
CXX> and will make Ihe tutal \'alm' 
plant ~,OC(), of which $75,O,() is 
resentetl in l'(luipment. Thl' tinn 
organized in 1928 a1ll1 ollCratiullS 
in Nuvember of thai year. It s 
has doubled within that tilill'. 

I'rt'Sicient j 05. Vi\'iano is , 
the fullowing staff nf ufficers: 
presidenl Homano n asa; 21111 
denl E, W. Pica; sec retary 
Costigan and trrasurer A. J . 

New Quarters for A. G. M. 
To oiliain space 1"1(lIy ntl',Il'd 10 

cummodate enlargetl arlivitil'~ , lil t 

sociated Grocery ~lal1ufa~· l ur ... rj 
America rectntl)' mo",~tI intI! 111.'\\' 

ters on the 21st floor uf ti ll ' 

building, New York ..:ily. 
will he manageLl . the t 
Ihal have been growing in i 1 

and as well as new activilil" 
that will be of· incre:..sing 
memhc:nitip. 

Half Moon Bankrupt 

The Hall Moon Macaroni I , I . of 
erSOl1, N. J. has gone intn 
allli Michael D. Miricllo has 1 
Ihe receiver by order of til 
chancery of the state of :-.. 
TIle 2 leatlinJ.: mtmbers of 11 
finn arc Carlo Minero ami 
f':liviani, the latter Ihe dclell.1 111 

former the complainant. 

Suspends Proposed Freil!ht 

Through the efforts o( Ih~ ' t 
reau of Ihe Nebraska Otal1ll"'r 
mcree, the proposed commo.l l l ), 

shipments of m.1~roni :"1\11 1 
from . Lincoln and Omaha tn 
and New Orleans has l~cl1 

One Word Well 

DJes und 
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Describes Our 

Repair Work 

Now Arriving 
New 1930 Crop 

CERTIFIED 
GRANULAR EGG YOtK 

DeepCoior Fresh and Sweet 

Write for Sample and New 
Low Contract Prices fI.I 

JOE LOWE CORPORA TI ON 
!lush Terminal Bld~. ;\;0, K Bruoklyn, New Yurk 
BALTIMORE CHICAGO LOS ANGELES TORONTO 

RVSSOTTI LITI-IVGRAJlIiING ':V.lnc. 
I].I yarick Jtreet - - - - # - J/lH'.fOrl, --

1& 
"w • • ,. $",.,,"-r. 
T. Til. C.m,..",." 

~ 
$'-=-
~ 
~ 
iefiil 
~ ...... , 

"' ... 
"'" ~ 

OUt ~IO/lEII~ 
\lESI(;~S 

,\1)\ E\l'l'ISE 
,\~Il IIELI' 

SELL rOlll 
I'llOllu : rs 

,1I\TISTlCAI.I,r 
IlESI(;~EI) 

\.ABELS 
A~I) 

CAI\TO~S 

"SPECIALISTS IN (~ ";"'.t"'II,\l\'''; WINUOW (',\llTO~S" 
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1~IIClill~ a hcaring' lu:iUfC thc interstate 
comnlerce commission. The proposed 
rail' was 10 ha\'c ilt'come dfective July 1. 
It callctl fllr all increase in the rale o f 
JJ}1%. nmounling to ahout $70 per car· 
luau of this fnotlstufT. If pcrrn;!lctJ to 
go into etTect the new rates would seri­
nusly incH'ast' the (list ui shipping from 
~chraska plants In snut lwrn distrilmtcrs. 

28% of the homes once a week 
whereas SI"1Chetti appears nil the weekly 
menu in on ly 25%. 

Why Do Employes 
Buy Stock? 

.----------------. ,lJ 

Grall Co. Joins A. O. M. A. 
Amollg' the new Illl'tllhl'n; of the Asso­

ci:ll ed Grocery MallufaclUfcrs IIf i\mcr­
ica is listed the IliUI\l' uf the 1. J. Grass 
NIK)( lIc Co. of Chicagu. HI. manufac­
turer of lIi1:h grade ('gg lIomllcs. A. 
ir\.ing Grase; will represent his flOn in 
tha t organization as he tim's in the Na­
tinnal Maearnn; Manufacturers associa­

tiun, 

Mexican Tariff Increased 
A Mexican presidential decrL>C pub, 

lishtd J uly 12, 1930 cffcrti\'e Aug. 11 . 
1930. incrcases the rate o f import dut~· 
on food pastes of flour such as macarolll. 
spaghetti. egg noodles. ctc. The oltl 
ratc was 0,20 peso per gross kilo; thl' 
ncw rate is 0,35 peso per gross kiln. 

Voluntary Bankruptcy 
A petition for \'oluntary hankruptcy 

was filed in the CHurt oi Judge Woolsey, 
supt'riur judge in :\It. Vernon. N, y,. hy 
ufficers of the Crauu Macaroni Comp .. 1ny. 
Inc,. of 20 Mt. Verunn a\', Among the 
m;1n\' credilor~ IIIl'lItiollCd in tile pctition 
arc till' (ollowing m;l\'arolli supply flOllS. 
- 1'i11sllun' Flour )'Iills COlO I1..1ny, ).'in' 
Ilea polis ",'ith a claim ior SI .021 i Duluth, 
Superior MillillJ,( coillpany. Duluth. 
)'Iinn. with a tkht "i $742 allli Forht.,s 
Papt.' r COIllI"1ny ni Xew York wilh a 
SlIIa ll hill o f ~K The linn's assets werl.' 
11111 I11l.'lIIinncd, The 1 n 'illg TruSI Will' 

IJ;IIIY W;IS al'pnillll.'<1 rl.'cei \'er fUT till' 

h;lIIkrlll'l firlll, 

Wants Macaroni Short but Spaghetti , 
Long 

)'Iararuui a n~1 sllo1ghl'tti arc 111004.1 
hrothers which difrer IInly in that th e 
former is a little stuut er than Ihe 1.11-

tt.'r, yet for SOllle unknowlI reaSl)fl Amer­
irans demand short ll1at.'anmi and Inng 
spOIJ,(hl'tti . Acconling tn the nalional 
IImnthh' "Font! Dislriilutiun" a survey 
of htlU·sl,\\,ives ill 22 t:ities re\'cals Ihat 
64% fa\'or the " shorts" in macaroni 
to 27% who UlOe " longs," whereas 
48% prefer long' spaghetti 10 43% for 

Ihe sho rt. 
The survey further shows, says "Food 

Distribution," that macaroni is more 
popular than S{lOlghetti, bei ng sef"fcd in 

Forty-nine \ler cellt nf the women in­
ter\'iewed hdic\'cd that therc is a differ­
I.'nce hetwcell spaghetti .11111 macaroni 
olher than tllicklll,'SS, 

Color Declaration Not Required 
Macaruui IlrtKluCls manufactured in ' 

U nilell Stilte!' fllr I.'xJlllrt til England 
may con lain :1I1t 1~d colming- and t1~etI 
nn: have a dl'dnmtion to this elTect on 
the lahcls IIr im'oicl.'s. That is the advice 
of the U. S. Dt'I"1Ttll1elll flf Commcrc~ 
tllrtl has malic a st udy oi thi s matter for 
ol\e of OUT leading esport firms. Among' 
the added coloring materials I'('nnitted 
for usc in thesc Jlr~KluCls illl~llIled for 
English consulI1 ption nrc "Tal'lrazin" 
ami ·· the O ran/.:cs." 

Emplo)'e stock o ..... nership plans. 
"Printers' Ink," when they arc 
faled, are usually h" '1cd on two " 
tions: It is hoped Ihal Ihe ,n''PI" "',,,' 
vestments will prove 
hoped that thei r financial interest 
C0I11I"111)' willlc.1d to rtn improved 

But why tlo cmploycs buy 
se\'eral rca$()I1S of which 2 arc 
outstanding: The employe 
make a sound and profitable ;"'''''''"'",. 
he hopes that the management 
his thrift and faith in thc 
that this will be a faclor when 
in salar), and morc responsible I 
arc undeT consideration. 

I( yuu would avuid Irouble I,e 

SCENES IN RUSSIAN MACARONI FACTORIES 

RUAlan ;.oioca are way ICU.rau" emplo,ed In macaroal maklnc. Here arc ,2 
from Ruelat

• oa1, .plut in MOICOW, The women' are cla1DtU, attired in wh1tt 
leu and drna. MOdem b)'draul1c prcue. are used to con,ert Ru .. lan dunuD 

, _~. toolb&Ome macanmJ and ,epalbetll .trand .. 

. ' 

FINEST EGG NOODLES 

result from using 

Frozen Pure 
EGG YOLK 

Appetite appealing 
in color 

Delicious in flavor 

May CDe quote you' 

THE J. G. ODELL COMPANY 
SaInt Paul, MInnesota 

Packlnll plant. at: 
Pllul, ~lInn, Duluth. Minn. St, touis. ~Iu , 

CHAMPION REVERSIBLE BRAKE 

reveulble bulles pl.)' a ver)' Important part in the 
or noodles; here i. where COLOR and GRAIN 

Improved. Thl. I. iI .turdy, dependable and ufe 
to npente, 

NORTHI..AND FANCY No.2 
ANn 

NORTHERN LIGHT 

:-iUUTI11.Ai'W ~lll.l.lN(j co. 
IIIS!'j~;At'1ll1S. )lI:"INf.SUfA 

N •• '1",10. om.e 
Rooon I" . C.lladLIJ' h(,a.: But£d.a •• )n "'adllOa A .. aue 

CHAMPION MACARONI·NOODLE MIXER 

'-(""-"';'~'AI,Ift!"""'IIl'\';"'1 -_1-' 
Macaroni, SpaKhetii and Noodles ilfe all made in practically 
the lame way and Iheir color and quality can be i:fratly 
chanKrd by Ihe manuractureu in their melhod of handlin' 
Ihe doui:h in Ihe miller. ~ 

There is ~ very definite. hiKh standard for color, firmnus 
and penCil Itrenlth wilh rilht COoking qual ity. Tht 
Chaml)[on miXC-f I, particularly and lolely adaJlled 10 the 
manufacture of hi,h'i:rade products, 

Write 10' lull in(ormation on the.e unil. lor your plant. 

MACHINERY COMPANY, Joliet, III. 
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ROlli 

Death of Denver 
Manufacturer 

n('ss anti pniitil'almclI aCled as honorary 
pallht'a rcrs inchltling Mayor Staplclon 

of Dl'nver. 

Cutting a The trade mar" (If Peter 1{ 'l s~i .11 ......... 

Shortsighted Policy StillS, 1m'" Braidwoot\. 111. fur liSt 

alimentary I':l !>tcs - d1... " 
spaghetti, nUOIltes, \'crl11iccl\i, "h,: . . 

:\nlhuny 11. Ca rlool1c, witlcly known 
Dell\'Cr hu:,im'ss man a\lll line flf the 
Iliom't'r macaroni l1Ianufacturl'rs of tIll' 
Mountain Statl's, clit'd at S I. Anthony's 
hospita l, Denn'r, Cn!., JUIIC 11 . 19.\0 
afler a short illness flf I'licomnl1ia, Mr. 
C:lrhonc represenled his flfln in the Na· 
tilmal l\lacapllli Manufacturers alisllci:I' 
tion amI was prominent during the 1928 
l'Cl\l\'entiulI of the organization in Chi­

l'ago. 

S or\'ivin~ him arc hi s wife, ~Irs , Hn~l' 
Carhone: 3 sons, John, Arthur, antI 
t\merico; and 2 IIau)::htl·rs. ~lary and 

C:lrulillC, 

plicatiun was filet! :\I'ril t ... \ '1.\0 I' fut.llril-cS. just hcca llsc II\Il'il\cSS is hard h' J,!l't ~. ' 
published June .'. 19.\1). OWUl'r . IlIllcl)" jlml pertinent ilth'icc IIi .\ . II. I >Cull: 
usc since ahnul JUlie 1, 1RK6. Ti,l' . • I r'l'l 11' 11 ' ' . ? Ie I IIlgs &: Spellser ,'''lillian\" 

name is in hca\· ... ')'pc . aTu'1 r I' ' • c c. written or rilllen;' Ink .1 l\Iuntl . :lJ.!II. 

Mt. Etna 1I1:1carnn~ mauufacturers deemed the art ide ~" 

The trade mark uf Flurcnc\' " .. a ,"U"'''. the ;~d~' I~c SIl. I~IU\:h. I,U the IlOint. that eXt'crpl!; 
Patents and Trade Marks 

Mr. CaritC:J1IC was hurn lIt'ar Napleli. 
Italy 53 ycars a~o anti came to thi ~ 
country wilh his parenls at the ajl:l' j " 

I L With them he settled in Hoslon . 

A monthly rcview of patcnts granted 
on macaroni machinery, of applications 
(or nnd rCb~strations of trade marks 
;!J'plying to macaroni products. In June 
1930 the following wcre reportell by 
the U. S. (mlent olTice: 

ron i Co. , I.ns Angeles. Cal. for hcrc\\lth. ,'he SkUII,H.!T ~lalltliacttlrill~ nUII-

alimentary pastes, l\pplicati ltn so \\:c~1 of It as to repflHhu:e ;1 ;11 full ill its 

filetl :\pril 15, 19.'\0 anti puhli shed bulletin: 
3, 1930, Owner claims usc s;nct ' ,is: "The telllptation ma~v he greal In I"wer 
30, 1929. The tr;\lle name 11\ ortler tn hoM t:usll1lllers- Itut it' " '\ 
lined letters. \,olicy," ~ ,I ~ lcort · 

"i I'rke cutting- of a Illllst unhealthy nalure slarts 

Two al'lllic;ltions for n'"isH:" "' ''' tht' alihis I.f sales, """ " ,I", I r ' I I .. u" la\'e ;11 el I .. gel IIII..' 

macaroni trade marks wcre llIa.h: in 11\l'y expecte,!. 

p:ltcnts \::rantcd-nnlle. 
TRADE MARKS REGISTERED 
The tratle marks affecting macamlli 

Ilroducts o r new materials registered 

werl.' as follows: 

1930 and I'uhtishctl in till' Pall'nl ' I the o ni ee of the arerage pun:hasillJ.! aJ,!ellt. ant! 
G;u:ette tn pcrmit ohjections ,h".I'''''''''· arc ~hat there will he all the way from a hali 
within ,\0 tlays of IlIIhticalioli. a tlHl cn ~acer salesme n, all anxiuu5 I" J.!l' l tht· 

C.rina tinier wl~ldl that I'.urehasinl: a~ent ca n I'lacl'. Royal 
The trade mark of C;llifornia Maca­

roni Co" San Francisco, Cal., was regis­
tered for use on spaghetti , \'mnicelli 
allli macaroni. Applicatitm was flied 
Dec. 28, 1929, puhlished hy the patent 
office Apr. 22. 1930 antI in the May 
19.'\0 issue o f The Macaroni Journal. 
O wner r1aims use sincc Oct. 1, 1887. 
Thc tr:1.lle name is in heavy IYIIC. 

The luiv3tc IIrantltratie mark IIi t~ne wllllea\'e thsapllo intetl. Thc unl\l\'k\' "IlCS 
mine Carbcme, Somervillc, ~Iass. ,heir head s. They lIlust h;I\'c an excu :,e. ,,;, a libi 
on macamni ami other ~rucerieli, to thc IlIJss, allli the simplest ;IIHI I.'asic:'t fur the 
cation was fll~d May 20, 1929, ttt hclieyc is that "thc olhcr housc :,h:"le.1 Illy 

Iishccl July 8, 19.\0, OWl1er "'I"i." .IIR 
since Dec:, 5. 1927, The tratl t' ntx l I1\U\'C wllu.ltl bc. fur tht.'se S:lIC!illlCII III ,,:oik per· 
in heavy lypC. til .meet the 1Il1ab'1nary cut price an.1 t .. i,::<1 Ihe 

Company Dinner IllId ler onc hetter. W oe betide Ihe sa ll' :,mana~er 
Thc trade mark of 'l1Ie~lt nf hUl11an weakncss hI.' sa nctiu lled such a 

roni Cu., Iluill':- husillCliS . IS gra\'c danger surnmntlhlJ.!' thi i' atlillltlc nf 

Anthony D. Carbone 

Mass, wlll'rc he receivcd " ~Clod clloca­
tinn ;\1111 !rltl'r a fllle Itusiness training-. 

Shortly after his marriage in Boston 
he heard the call of the wcst and wilh 
his family moved there in 1912, selllin" 
in Dt'll\'er, the mrtrol'0li~ of the nockics, 
He immediately engaged in various S\I( ' 

cl'ss ful enterl'risl.'s amI in 1919 hl'l'all\l' 
ic lentified as prcc:ident and managt r (" 
the \\'estern Union Macaroni Mfg. CU 
Asitle from opcratinl: his m:tcaroni 
manufaclurinl; plant he conductl.'t! :" 
nuurishing' husillll'ss as all import!.'r of 
fllrcign I'rntlurt~ , thou).!h hc always ((on' 
sideretl his macaroni husiut'sS as of the 
fir st importance and I.'arly affiliatetl him­
sclt wilh utlll'r manufacturers in pro· 
l1lotinJ.: the ;'lIlustry as a whole. 

In July 1929lhc manufacturiug l'l1tl of 
Ihl' business was absorhed h)' th e AlliN­

iean Bl'auty )'Iararoni Co. of Denver :11111 
~Ir. Clrholle devoted his ulltlivitletl ;\1-

Icntion 10 the illlpo rtill);" ;1Ilt! johhin~ t" 
food products undcr th e nal11e of A , Car· 

bone & Co, 
:\Ir, CarbOliC wa!> prominent in Dcn­

\'l'r politics. h:l\'il1).:' \.Jc1.'11 a director of 
the Democratic clob (or rcan, He was 
also prcsident o( thc O \'erland Park 
Autn Racing assocbtion. Leading husi-

TRADE MARKS REGISTT;:RED 
WITHOUT OPPOSITION 

Shanghai 

Dinner Macaroni Co., ' 5,, \eSI11:1I1 , J11111pilll; ttl wndusi .. n s ill re · 
usc 011 aliml.'ntary 'I " price l'uttinl; is sn cas)' t .. tin, nClllnral-

The prl\'ilIC hrnnd trade mark of Chi · 
nesc-American Foot! Pruducts Co .. Chi­
ca~o, III. was registerecl without oppu­
sition fof usc un Chinesc plain nr)O( lI ~li, 
chuw- mein noodles ami nthl.'r prc>t.lucts, 
r\lllllication was fill'!.l ~Iar. 31 , 1930, 
I'uhii shcli \I)' the patent office July 8, 
1930. OWller claims usc since Oct. I , 
1928. The trade OIark is ,,'rillclI in Black 

Chinese tellers. 

roni , nuoclles ami spaghetti, tcr~ittlry and startin~ ruinolls l'II1I1pelitinn is !O Uell 
was flll:cl April 9, 19.\0 alltl I ' Ihlll!;, Listcning- tu the !iall'~1I1el\'s ,IIl'lIn' ahuIII 
July 29, 19.ID, O wner claims p:icc clltting is practirall y l'l'rlain In ;Iri\'e til 

MrI. Smith'. 

The trade lII:1rk of ~Irs. C. H. SI1.ith 
>: umllc COI11I'''IIY, Ellwood City. Pa., 
was registeretl without o pposition for 
use nn cgg noodles, elbow macaroni, 
spaghctti andlunS' l1I;u::lroni, :\pplica­
tiull was filed March 4, 1930 ami !,ub­
lishell by the patent nlTil'c June to, 
1930, Owner claims usc sincc Septem­
her 1921. The trade naTlle is in I .. rg-c 

ou tlinetllcttcrs. 

TRADE MARKS AP~LIED FOR 
Two applications for reb~strati on of 

macaroni trade marks were made in 
June 1930 anti publishetl in the Patent 
OlTice Gazette to I)Crmil objections 
thereto within 30 days o r puhlication. 

Jail. I. 19.\0. The Inltlc l1alll\' Ihe house whidl initiates thl.' pr;I\,t il'c, ,\Iltl 
in outlilll.'d Ictters. thai ~'nuse is thus ClllIIlllitting su icide it t'e rlainlr 

lul .. l harm to :111 other hnuses IIr tinn:" . 

LABELS 
Giglio 

The titl e "Giglio" waS 
JU"lC 10, 1930 by the Sa\'ltia 
~,lIg. Co" Inc" Brook,lyn, K Y, 
on macaroni, t\l't,I il';ation 
lished Aug, 1, 1929 al1ll J,:i\'l' 1I 

tion numhr.r 37563, 
Golden Glow 

The title "Golden Glllw" 
terell .June 17, 1930 by Trafl. ,Inti ' 
clo ing IIusiness as Gold 1{" llcJ 
Products Co" Chicag-o. III. i"r 
egg noodles. Application waS I 
lishet1 April 15, 1930 anti 
tr:ltion l1umher 37591. 

Mid-Weat 

The title "Mill-West" W:C ' 
July I, 1930 loy Mid·We,1 
0Iicago, ·1II. for usc on I 

cation was publishl'(l April I. 
bolven registration number ~7·&I!. 

5c\'er,,1 firms arc after the sa il, >.: IInlcr it's tlH I had 
t:l1e that docs g-el the husine!is l'all ' l makl' a fair 
II . Aftcr all, we arc nut ilidilll·tl In he cntirc1\' 

to take an mder just "tn hultl Ihe l' ustmllc;" 
10 l~aSs it ul' if it can' t (lillie in at .1 fair lIIar ' 

to "hold customcrs" at prulit sal'rilidn~ pri cl'" 
hu sincss Ilolil'Y. 

Knowing Costs-Be Firm and Fair 

pcr mit a salesman ttl makc pri cl' l'tlll \l·~,. illll ~ "r I" 

ta"'" of wl~e about nfllcrs Inst IhrllllJ.:h Ihe .. Itllcr 
(OIlt:eSS10I1!1, a\ltl th at salesman l'; III 't Ihink IIi 

chI', E\'cry tinier he fails III gl't was I .. st .. n aI" 
,;0. 1'''llIpetitur's lower prkc, !-:n'r\, "a\' i1l whidl 

It • if all)' re slllts, hc l'an SIH'IIIl: hi :, '\.''' II :'" il'I\(I' 
f lit \lri ees fur it. 

lialeslllcn IU) uPIJllrlllllity fur pri,c talk an.! 
.. I hunt 11\1 SUllie tllher f .. rlll IIi sdlillj.!, 
11 he will smcectl, flutl sIITl1elhinJ.!' clSl' Itl "ft\' r 

th,c place o f a cut priCl'. HUI jllst as ICluJ.!' ;as 
slightest chance tu goet Jlril'c cOllccs!Oio ll S the 

hope{lIl and optimistic nature will f"rce him Itl 
Ihat hope. Ami ,all the while it is losing tilllc ;anti 

, 'AN ADHESIVE FOR EVERY 

MACHINE OR HAND OPERATION , 

Ff.r IIfll'" "'or/~ 
tllere ;S IU,t/Ii"" 

I,etter tl"II. 

Sums.... Itnsfe 
Itoweler 

A pure wheat paste, 
mixes easily with 
cold water, one pound 
of powder making 
over a gallon of 
liquid paste, 

Perfect for all wrap­
ping, labeling and 
sealing jobs. 

NATIONAL 
ADHESIVES 

CORPORATION 
tUtu';I'!! OOicw NEW YORK. 
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he. \Vhen we come to check up, though, we fmll ' ho.I=====================~1 
business fur himself :\lhl his hlluse and destroying any con­
fidence which the buyer ma)' h:l.\'C in the company. 

anrages a rather short business life. Then thcre 

Somehody will just h ave to set down a firm price policy 
ami adhere to it. even though it may not be so easy. T he 
llIoral bac1.;inJ; whidl holds many n firm in line on price is 
the rcali7.ation that it is nfl t the cut price made on an)' 
sinG:lc sale that make!' so mu ch difi'crcncc ;\5 the fact that 
when the price is onl'C cut it is apt 10 ue farrcaching. 

No Busincls Without Prollts 

It is true, business [ S hard 10 get ri ght now. As n mat­
ter of fact we nlw3\'s think that "right now" business is 
hnnl to get. But o~c thing is certain- the price ctltter is 
"I ways with u:o-always has hccn- pfolmhly always will 

sOlnebOlly else to take his )11 ace. So we might as wd1tl,H'II.nl&l1 
up (lur minds tll3t the low prices or the other fell 'l\\" 
good de3! like the mcasles-they COtllC along 
year,-they t113ke a lot of cxcitement and caUSl' 
talk-hut when all is said and done there are lots 
things than the oth er fellow having measles. 

It's an oM story, hard to get your price in tl 11.! 
competition- but there's 3nother way of looking :. 1 it. 
a lot harder over a period or time to build a bust11cu 
prices which have been cut than with prices that han 
maintained. It is axiomatic THAT O NE CA N'T 
ANY SORT OF BUSINESS WITHOUT 

GLEANINGS FROM" ACTIVITIES" 

Ath·crtising Trustees, M",·"" ""JI 
Cummittee, :IS well a ~ th e 
a l:cll c)'. 

• OUR 

Eat.bUohed 

1 
8 
9 
8 

PER PASTA PERFETTA 

Usate! 

.. A list of subscrihers to Ihe 'fF)~vrLj 
)laico will be sellt all wh .. 1 - , 

MACARONI MOULDS 
Are Alway. Sati.faclory. Tn provide a "wper contact betwcen 

the suhsnihers tu the Xational ~laca· 
roni Atl",:rtising Campaign ami the 
Board of A,h"ertising Trustees which 
is handling the activity, :, monthly 
bulletin known as " E,·cry Month" hilS 
heell issued. 

Starting with the Aug. I number it 
is changeli to apllcar semimonthly 
unller the ncw name ami title of 
"ACTIVITIES." It will se r"c as an 
nflicial repurt irom the cullllllitlec on 
the ctJoperatin: ;Ilh'ertising campaign. 

The Gleanin,. 

'\IllI) IIt: things noted in Vol. 1. :\0. 
4. Aug. 1. II)JO arc : . 
.. O ffering reprint s o f the firs t colored 
:Ids at printcr's cos ts . The first 3d 
wilt appe:lr ill the October issues of 6 
leading wollten's mas-n ines anti will 
featurc $XXXl in pri zes for accepted 
re(.' ipes. Thefe will be 354 cash .. wards. 
thc COlltl'st to he decided by 3 nation­
nll y known food experts. 

• • 
tI Portfnli .. ~ containing reprint s of the 
first )".· .. r·s atl vcrtising c:ulll'aigll with 
interestinl! Ilat;1 arc heing prepared for 
usc of the 5"Ie:o. l1Iell o f the subsc rihin~ 
firm s to te:H:h thel1\ ways anti means 
lur capitali zing the drive for incre3sed 

consulllPtion. 
• • • 

.. Instructi<JIl:i to subscribers wllo will 
usc " 'fhe EIIt.'rgy Trio" suggesting 
that the wnrds "Suhscribing Member, 
t.kellse :\0. 00" he used below or after 

the emhlem. 
• •• 

:I S chai rman of the Merch:andising 
COlllmittee with right to sit ill at all 
mectings of the Uoanl of Advertising 
Trustees. His ad\'ertisers on this com· 
mittel.' arc :-W . F. Villaume ,If Min­
neso ta Macaroni Co" St. Paul; Ji111ll 
V. Canepa of John U. Canepa Co., 
Chicago; :\Iphonso Gioia o f A. Gioia 
& Uro .. Roche!'>ter, K. Y. ; and S. E. 
:\Iounta in of Fontana FoOtI Products 
Co .• San Francisco. 

The chairman of the A11\'i !'lIr\' All­
\'crtising- COllllllittee. John lla~' arino 
of }{n\'arino & Freschi ImtJllrtilLK & 
Mfg. Co .. St. Louis, will al su sit in at 
;111 meetings or the Board of Ad\'erti s­
ing Trustees. His committee wilt 
assi ~ t the Advertising Trustees in ar­
ri"ing ;I t major deci sions un hasie 
policies . 

• • • 
.. Umll' r Ihe supervi sion of Glen Hus­
kins of Foulds Milling company. 
Lihcrty\,ille, III., chairman of t:le Cost 
COlllmittee. a uniform cost s\'stelll is 
being developed which will h~ offered 
to subsc rihing members. 

• • • 
.. ~femhers supporting the r\d,·erti sin~ 
Campaign will get free carton and 
labd ad vice from the Educational 
Bureau. Dr. B. R. Jacohs, chairman. 

• •• 
If Miss Jean K. Rich is thc. offi ci al 
recipe counselor {or the /\ ssociati oo . 
She rcsides in Chic:lgo and is ret ained 
011 a monthly fee basis. 

• • • 

ch3in store buyers, tellin..: 
;arc behind the 11I0 \'ement. 

• • • 
~ Bulletin No. 4 contains 111111·1t 
tlonal private inform ation i .. r . 

er~ only. 

Yuur audiling committee h:u 
auJil u ( the 1100'" of aC CO LLILI , 
~I acaroni ManuCacluren i 
tl.u ell lIy Wolf and Cuml~1nr. 
wunt'lllis. fur the 12 momhs CUlled 
1930. 

Your committee finds this 
sali,faelury anti sufficicntl ), 
We r~omnlclld that it be 
alluciation a. corrcct a11l1 "" •• f"",,,: 

5n:rctary-Trulurtr ~t . J . 
congralulah'd 0 11 Ihe u cdlclil II 

agtmtnt o ( the allociation for I 

A. a llUsineu I)WIl(l1ilion 
Ihat Ihe association has paill iI , 
fur the )"t,U and carrit ll a \ l1h.lanlill 
10 Il1r\,lu,.. 

The commillre Id ic\"C. il I. 
nu:ndal,\c 10 carry un all IIf 
acti\"itics anti thclI clule thc 
, utj,lu. for the 12 month. 

The a ut::t. of tht:: anl)t::i;\ li"u 
include $10,797.98 in c;uh, $9J1J 
frcci"ahle which are lM:l it::utl I" 
and $178.33 in uffice ,.".if""""· 
$11,905.70 apins! <lIl1'''' 

We nutc that Iht:: income 
Journal i. an imllOrtant itcm. 
made IlOuihle only h)' the 
nrtiscn . The income f ron. 
inl $9,939.75 "pinst $5.H..&1 
The ad,·ertist::u Ihould 
rn::ch'ed for their mont::)', 
l iMe we .hould IlUtchale the 
tiled in the Journll. 

.. Louis S. Vagnino of Faust l\hcaroni 
company, St. Louis . Mo. , has bel''' ap­
pointed by "resident Frank L. ZereJ.:"a 

4f H. M. Ranck, the new field secre­
tary, is introduced to the trade as the 
l,ersonnl rCllresentntin: of President 
Frank L. Zerega. Sccret.'1rY M, J. 
Donna. the Cost Committee, Board of 

Rcspcct(ully sulm1illr ,L 
J. JI. i ' 
John 11\l ~abC(hi 
G. Vh·i:!u" . 

Every Order i, Civen the Perianal 
Attention of Ole Experll. 

F. MONACO & CO. 
lro4 Dekalb Avo. 

IRO()KLYN NEW YORK 

"Meglio Serna/a-Non ce ne" 
Guaranteed by the 

MOil ModefD DUfum Milll iD America 
MILLS AT RUSH CITY, MINN. 

- -

..w •• 'w S .... <," .... 
"'r.:n •• c .... p." .. ·· 

Stl-Ollg, U .. if 01-"1 nil" 
of Goo(1 Cnl()I-

'~nOOKSTONMILLING Co. 
(;rookstoJl, ~Ih .... 

35 



• 
J6 THE MACARONI JOURNAL THE MACARONI JOURNAL 37 

The MACARONI JOURNAL 
Tulle M .. k R" I.t.rtd U. S. Pltlll' ORin 

Poulld .1! III ItO) 
A Pllbliulion to "dunn Ih Amul ... . "ulo,1I 

I .. <lulur 
I'ubll.h,d MOII\III, br II" N,lIonll 'huronl ","11. 

Ilelu",. Anodlllo" .. It, Oflid,l 0,,111. 
£dilf4 b, Ih. S"rtUI,.T •• ltll'lr. P. O. Ora..r 

No. I, Ihlldwood, Ill. 

I'UDLICATION CO .... ITT=.=.--­

PRANK L. ZEJ.EJ~ADOHHI~~:~ T. WILLI"MS 

SUBSCRIPTION RATES 
U"h.d S.ltU I"d Cln.d • . •. •• I I.IO~' ~It 

, .. tdu"" 
Po.riln COlllllllu . . • 11,00 per ,u', In ,dullu 

~i:<~lc~;r~:1 .. .' .. .. .. " .. : ; : ~: ~:::: 
SI'EeIAL NOTICE 

CO .... UNICATIONS :_TII. Editor aollC'llI ..... 
tnd Inkln of InlffUI to tlot 'hUlonl 1.41111'" 
All mtUuI l"lud.d ' or pllbllnlioll mlill rnch \h, 
.. .41101'111 ORi n . B,.[dwood, Ill., 110 Iller than P/llh 
n AY of Mon th. 

~b·ftf:: f:A~:!O::1 o~?"Yo~~~.L r·~::rI:'"~.!.'I~~:: 
lOti. tnd .. UI nOI ~nawlllll, ./uTllt<! Irrupa Qslble 
ar unlrul.warlhr tOIl<UIIL 

The publllh .. al TUE WACARONI JOURNAL 
• u"u .he r l~hI la re}en '11, m," .. Iu,"r.hfd 'lIhn 
l orR k7.#Te,H.,-b~s~~:~~nl IWIU~~:'b ,. clr t hl 

r::I~~~' .. I~!~<r:.1:~ .al Ih, Nilian" WlUranl Mtau. 

ADVERTISING RATES 
n lIPI'1 AclunhJnl . . • . RII" 011 AppUuuolI 
Win I cI • • , • , ' __ ' , • j~ Ctlll.~c~lJ lle 

\'01. XII AullU11 15, .'31 No. 4 

Grocery Manufacturers 
to Meet 

The annual l"IInH'ulion o ( IIIl' Asso· 
cialed Gructry M;lI1ufaclufI:rs of Amer· 
ica wi ll Ill' hdd al the Holel Traymort" 
"tlalllic City, Oct. 21 amI 22, accordi ng 
tn an announl'l' lIIcnl lIy Presidellt George 
D. Olds, Jr, CU11l'ellt ratioll flf the pro· 
gram illto 2 lIa.\':'. r;l!her thall ha\'e it 
extend liver .1 or 4 days, is one of thc 
innu\,ati lJus, Olht'f nc\\' cOll\'cnl iou itlt'a s 
::re promise. I ",. Ihc nflicials in charlo:c. 

Directors Meeting Probable 

In rect'llt ycars it has heen customary 
lu holt! a lIIcclinJ: ui the din.'Ctors of the 
Natioual ~Ial';ln llli ~tanu(acturcrs asso· 
ci;lt ioll in cnnnecliuu with the connntion 
flf thc specia lly !IICU alltl accordi ng to 
Ihc vicws eXJl rt'sseli ;It the firsl meeting 
nf the di rectors at Xiagara Falls. a lIleet· 
ing willl.le lid!! in Atlant ic City Ihe aft· 
t'rnuon of Oct, 20. The purpose of hol.l· 
iulo: a lIIeeting at that tillle is to take ad· 
\,an taRl' flf the ath'lulance of Ulany mac· 
arrmi manu{acturt'rs whn an' also 111t'1II ­
hcrs of till' ASSHdah:l l Grncery Manu­
(attun'rs uf America. 

Bread 
Bread, accuflling to a reccnt il1\' e sti~a· 

tinn, supplics olle quarter o f the entire 
mutive powcr io r IIIOtlcnl human sociel.\', 
That it shuuM have 1.It,t'u futlnd to prr 
duce a largcr Illllllht'r of calorit,s of 
CIIU'brlzinJ.: heat in the human oq,.<ani sm 
for a smaller cxpt'U Se th:1I1 otlltr stapll's 
sets the st'al oi scit'llce upon all almost 
uuivcrs:ll l:I sle. En:lI :I t l)reSt'nt I)ritl's 
.... ne cent wi ll huy Si c:!lodl's in milk amI 

6.1 in haculI : but it will buy 120 in nrdi­
nary whitc hread. Bread is more than a 
staple fn(HI i it has become a sYl11hol of 
IHe itself. While mall cannot Ih'c b)' 

IIfl·a.1 alone neither can he live without 
it. Thi!; almost mystical concern of the 
human race for hrc.,d makes the rrcent 
anUIlUnCCIl1t'ut of a $4OO,CXX>,OC:O corpo· 
ra tioll to consolidate the 3 laq;cst hrrad 
making cOllct'rns already in existrnt'e one 
tlf impelling national interest. 

Dr. Harvey W. Wiley 
Dead 

The macaroni manufacturing tratle 
joins all the other fOOlI in.lustries in 
grief m'er the dealh of Dr. lJarvc\' W . 
Wiley, noted pure food advocat e' and 
author nf the Federal Pure Food and 
Drugs Act. He died June 29 at his hOllle 
in Washington at the age of 85. 

Dr. Wiley was horn in KCllt, Ind ., Oct. 
18. 1844 and was a gratluate of Hallowr 
collt'!;:c of that slate, For some yea rs ht, 
s(''f\'cd as profcssor of L.lt in and Grcck 
at Butlcr coUef,(c, Indianapolis, hut S)ll" 

ciali zed in scientific subjects, particularly 
chl'mistry. At the age of 35 he was a),· 
pointt't1I~f(Jft'ssor of chcmistry at Punluc 
unh'ersity and Chid Olcmist for th '" 
state of Indiana. In this laller capacity 
he hega n his first investigations into 
adulteration of foodstuffs. To hi s own 
amaZement he found srarcely a pure food 
product among samplt-s analyzed. His 
reports attracted wide attt"lItion and soon 
he ht'came attached to the U. S. Depart­
ment of Agriculture as it s chid chemist. 
tn this capacity he hecame the leader of 
11 groul) of scientists who :.gitated til t' 
adoption o f .;a national pure food law.' 
Manufacturers of food products assailed 
him right and left and predictt'd ruin of 
tlu.' ir husiness. Later thesc manufac· 
turcrs ncc1ainlt'd Dr. Wiley as their 
fri end, 

He orcanizcd his famous " I,uison 
54:llIa"" composetl of a dHlcn YOUUf,( mcn 
whn \'Oluntt'en'" 10 eat nothin/-: hut what 
Dr, Wiley ga\'e them, foods treated with 
the preservativcs manufacturers claimed 
wcre hannless, For 5 years he super· 
\'isctl thdr dict , proving by this test that 
all such preservativt5 were harmful. 
This attracled the attention uf Cungress 
so that in 1906 under the h:;Hh=rship o( 
Presidt'nt Theodore Roosevelt , th e Fed· 
eral Pure Food and Drugs Act was 
p.lsscd. Amendments late r adoptt'd only 
made the law more strict and ga\'(' great· 
cr protection to the consumer. 

After a stonn)' career of 28 years Dr, 
Wiley resignrd as chief chrmist and I>c 
calllC an associate editor o{ Good House~ 

keeping magazine, directing ils !.,I":~:~====~~::=:~':'=====~~~=========================;I 
of foods, sanitation alltllll'alth , G d M- M k 
~~'\,:~:n,~.;u'~~':::~IIICI~;"II" . 00 . Ixer a es Good DOllgl. 
ucts. He died houored hy I Driers 
ducers <l ,ld consumers alike, lie C 
vivetl hy his wire and 2 sons, "lllI'lollt2Ic1cil)1i utters 

Calibrating Rolls 
Dough Breakers 
Trimmer. 
Preaaure Pumps 
Fittings-·Valves 

Manufacturer's 
. Dies 

Mrs, Michael). Hnrt:an li i!:ll 
Mary's hospital, Minnea pulis "11 

June Z2 following an illness, 
months. The funcra l took 
Wt'tlnestla)' at the Basilica ui 
with burial in Duluth , Minn . 

Deceased w:!s a sister of 
Williams, prcsidt'll t of The 
company, ?-.linlll·;I IHll is who 
hi.:" seas homewa rd houllfl 
when he recci ,'ecl the tlt-ath 
T hree othcr hruthers, Frank' , 
Daniel M, Williams amI J u"111 
Iiams sUn'i,'c : also 6 sisters, :\1 
Sullivan , Mrs, Geo, S. J Olle~. 
Gil,hons. Mrs. A, F. Krut·!-:t'r. I 

Hl'I le 011111 Tercsa Williams, all ui 
apolis. 

Two lady lIIemhers II( th l' 
l\fataroni Manufactu rers 
enrolled at the con\'ention , 
Urllnllcke flf thc \Vuenlem all 
Co., Cincinnati, 0. , W;IS thl'rl' i .. r 
01U1 appeara nce a lltl the Ilell' 
was in the I,erson IIi ~Irs. l". II . 
ur "i\umllc Smith" as sht, 
term herself. of the ~Irs, 
Home Made Egg N'tlOl llc C .... 
City, Pa , The laller hrouJ.:ht 
husband anti son :IS l,ndY!:lI :Jr,h 

Many visitors ,to Can;Hla • 
"I'ermits" as souvenirs. I 
ha\'e heen Ihe re:l snl\ that 
renmined so tranquil. 

THE FIRST TYPEW 
After working as a prinh-r 

ill Milwaukee Chri stoph.·r 
Sdwles illvcnted the typi.'\\ rill'r, 
of capital forced him tu ·dl 
rights for $12,(XX) to a firm I, 

OWII name to the invention , 111 

hom in Morrcshurg, Pa, 
ami tlit·" Fell, 19, 1890. 

WANT 

\\'ASTEIl-Ehan lI,.dflulie I'"u 
and .hort m.urani. lI.olb !i_II_ 
Sl. l"n.bur.II. I'." 

J'OSITION ~~' :;~3j:~~~~i~~;~~ tur" .. lin ran 
in S.lu .nd 
Hurum ).IUler, 
tor '~ ·IIOII(le lll. 
~M'L Write 
wood, Wino!.. i 

Washers-Dies 
Barley Machines 

'~ 
- - - -~, 

'I~ .]I 
~­

MIXERS 

Culliog sod Foldiog Machioe. 
t'7o.rleUtioi" (Sluffed Palle) Mathioel 

CHARLES F. 
213 N. Mo,..n St. 
No. I '0 fh. N. M, M. A. 

'filE 

PRESSES 

KNEADERS 

Long & Short Good. Driers 
Fancy Stamping Machines 

s ENGINEERING WORKS 
Chicago, U. S,A. 

IIS1 - 0UR 79th YEAR - 19JO 

'I'le 10 

WIIAl n.oUl MIllS .. u.~.u ... 

~ 
n , l'IWL,ltI lllUOTA, 

"'t, A . .. 
Wit!, the Million Dollar Advertising' Program at Hand, <.Jualit.)' :'Ilacaruni Products should 
receive the greatest benefits therefrom. Nu\\' is the time to get in line for your share by u sinJ~ 

PRODUCTS CAP.ITAL QUALITY 

t::APITAI_ FI_OUn 
OffiN. 

M
Corn Eachan,_ Du lldln, 
INNEAPOLIS. MINN. 

INCOR' ORA T£D 

~I I 1_ L S 
/Ifill. 

ST, PAUL, MINN. 
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OUR PURPOSE. OUR OWN PAGE OUR MOlTO. 

Fir"·· 
INDUSTRY EDUCATE 

ELEVATE National Macaroni Manufacturers 
Association 

ORGANIZE 
HARMONIZE Local and SectiDnal M acarDni Clubs 

n.n·· 
MANUFACTURER 

OFFICERS 1930-1931 
PRANK L. ZERKOA. (SI), Prtl'.ftlt...-u Prollt It .. D,ookl,., N. Y. 

O. Q . HOSKINS (U), Vlct Pnuden~' ____ ~ber1F\'UI'. IlL PRANK J. THAltiNOBR, A4riforJ' O~" Mn"llIht, 

C, D. SCnMIDT jll) ___ Danllpon, I .. WILLIAM CULIIA-N (12). Loq lit eh,. N. Y. HENRY MUELLER (1l1_JlfH')' I • 
JOliN .AVAldNO (U) ___ SL LoW., )10. LOut ••. VAONINO (1»--" 
ALPONIO OIOIA (UI_._ROI:hn1tr. N. Y. B. )l. JACOal, Waa!a. .",_WIIMa.'Ila, . 
O. QUKRJUll CU) Ltb.1IOII, P.. ... J. DONNA., kc·,..Trln--Braidwoo( 

O. La WARCA Ul' BOiloa. ....... 
PRANK S. BON NO (l11 ___ DIU,,, Tn. 
PRANK A. QIIIOLIOHE UIl_Bulll" Wuh. 

TilE ,·"ES"'ENT'S COLfJ~IN 
Support Our AetivitiCi 

Under the 5ullervision of the National Macaroni Manu­
fac turers associat ion there will swing into action in a few 
weeks some new activ ities alonbrside some old ones vigor­
ously revived that should prm'e a hoan to our industry. 
How successCul each will be depends on the amount and 
kind and enthusiasm manifested by the membership. 

The time since my assumption of the nffice of President 
has been too short for the study J am making as to the 
general attitude of the trade to our association. Are the 
macaroni and noodle manufacturers sufficien tly association­
minded? ,\re we fully COllversant with the aims and pur-
poses of trade associations like ours? "'lt~ 

As a measuring stick, let's see what some of the leading 
students think about tralle association? Here are some 
sc:lr ~ ted at random,-

I -Trade association membersh ip is a measure o ( char­
acter, because it shows the m~lni' ' r's aJ! i1ity to get 
along with e the rs. - - . . - . 

2-'1'rade association memhership is a measure of intel­
ligellce of the member's business methods, because 
through cooperation he is trying to eliminate com­
pcti\'e w:lste :IfHI to li se cooperation as an econom­
kal weapon. 

,;-Trade assoc iation membership is :I measure of 
soundness in the industry, hecause it is doing sOllie­
thing for the stabili ty, efficiency and economy of 
the liruducts manufactured and distributet!' 

We C:III agree that there is much to be desired which 
has not heen accolIIlJli shed by our particular association 
lIJl to the present time, but where would we be today were 
it \1ot for the \\'o rk done by your tr:lde association in the 
past? Where will we he 10 years {rom today, were the 

work to stop? 
'Ve can't aITonl to stand st ill , nor to rest on any good 

work which we may ha\'e done. That is why.Ye "re 
planninG' to spend a lTIillion and a half dollars during the 
next 4 years to popularize our food among Americans; 
that's why we have employed a fleM sec retary to be the 
contact man between members and the A~sociation; that's 
why we arc promoting a special study of m3nufacturing 
and selling costs to prevent "profitless selling"; that's why 
we 3rc planning to form an Accident Prevention Club to 
eliminate time-loss accidents and untold sufferings by de· 
pendents of injured clTlployes; that's why we are pl3cing 
thc facilities of the Secretary's office at the special service 
of the supporting members. 

Support the new and the old activities of the National 
association; take advantage of the ad\'arttagcs it ofTers all 
members. In that way we more uassocia­
tion.minded," prospering as 

TilE SECRETARI"S 
Safety Pint Club 

It has been suggested th:lt a Sa rely Fir!'t CluL 
or&ani zed in our indust ry tu encourage efforts un thr 
of macaroni and noodle III ant proprietors alul 1II"""lgcnll 
reduce the number of accidents therein that 
undue suffe ring and irreplaceable losses. This 
wave or enthusiasm in our industrv is llue to 
tion of a very helpful pamphlet e~titlell "Safet), 
roni Plants," sent last · month to members of the 
Macanlni lIfanufacturers association. 

The pamphlet is an 8 page compilation of the 
o( the leading men in the Macaroni Inllustry and 
crOll nccillent pre\'ention WOI k supervised by till' 
Safety Counci l under whose direction the II 
preparell, the Secretary collabora ting. Copies of this 
matin hooklet will be sent free to all non'lIIcml lrr 
requesting it. 

Many and fcr\'cnt were the favorable (OnIlIlCIIIS 
pamphlet, all .of the W or more rules ami SI',(go"i,.,,, 
tained therein, being appro\'ed. Already a lin"',""''''' I 
been started to organile an ACCIDENT PH 
CLU)], with the Secretary as the piwtal nfli r..r. 
whom members could cxchange ideas and make . 
(or the reduction, and if possible, the 

of minor alltl major accidents, with its c~':;':;~:'::.':,:.:':~~:~:: 
of suffering :lIld misery ami lowering of 
sur:lI\ce cost. 

The Secretary, acting (or the sponsors of tlu' 
would be glad to hear frolll the interested phlll 
and operators on this matter. Such a club coulll he 
at no expense to the members. The ,ld\·,mtaJ.,:n 
would crealy ou tweigh any little trouble that 1 . 
therein wnuld entail. Let's hear from you. 

Not News 
' Vhile it 1I1:,y not be news to many of our 

true that there is a small subscription char~ ~' 
Macaroni Journal. This trade ll3per that COn'I~ 
activities of the macaroni manufacturing iu.lu~lfy 
world and specializing a ll American and C:III:t4Iian 
will be sent all suhscrihers for the small !OUIIl 0; 

a year. The price is most reasonable (or 12 
are brimful of interesting news and helpful 
Why not subsc ribe? Stop taking a "free ritle"! 
better (or it. 

Here's a story that illust rates our point: 
Reader-Why wal Ihue no lI1ention of Mr. So.anll-So·, 

in you!' papu tut week? 
Editor-Wu he a subscriber' 
Ruder-No. 
Edilor-Well, then, he h .. been dead for lome limf. 

tion It nowl ' • 

HOURGLASS SEMOLINA 
Embodies Those Requisites 

Strength, Color and Flavor 
So Essential for the Produc­
tion of a Highly Nutritious 
and Palatable Macaroni 

Location Enables Prompt Shipment 
Write or Wire for Samples and Prices 

DULUTH-SUPERIOR MILLING CO. 
Main Office: DULUTH, MINN. 

NEW :YORK OFFICE. FG Produce Eochange 
PHIUDELPHIA OFFICE. 458 Boune Bldg. 

.. 

BOSTON OFFICE, 88 Broad Str .. t 
CHICAGO OFFICE. 14 E. Jacklon Blvd. 

l ______ . 
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Pillsbury's Semolina No.2, Pillsbury's Durum Fancy Patent-the 
many macaroni manufacturers who use these splendid products will 
tel! you of their remarkable quality. Your macaroni will have 
exceptional strength, finest amber color, and desirable flavor-always. 

Albuny 
Atlllnta 
Altoona 
Dahlmon 
Douon 
Uunalo 
Chicago 
Cincinnati 

Pillsbury Flour Mills Company 
"Old eu !lIllie,. of Durum Wh ea c" 

lUbmeapolls. U. S. A. 

Clefeliand 
Oollul 
Denul 
Uttroll 
1111.111011' 
Indlonllpolll 
JacluoRfllle 
KunlBI CII)', Mo. 

URASCII OFFlctSI 

lot Anl&lI'l" 
~Iurqull'fu~ 
!llemphls 
!lIUwllukell' 
NewArk 
New Jlllven 
St" Orl'lIn. 
S.w rork 

Olllliholl1\1 e ll)' 
Omuhu 
I'hllndrlphla 
(IlCuburg,h 
I'orllund . Me . 
I'oufond. Ort'. 
Profldence 
Richmond 

Itochl'1ltu 
Silint I.oul. 
Saint I'liul 
SlIn Fund.co 
Scranton 
Sprlnafteld 
S),rllcule 
WalhlmUon 

-
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